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BY THE COMPANY HE KEEPS 


WE COULD FILL MANY PAGES with commendatory letters from Caravel clients. The 
following excerpts, from just a few of these letters, tell their own story... 


AMERICAN CAN COMPANY: “VITAMIN 
RIVERS in color, the 16mm show you made 
for us last year, bids fair to set an all-time 
high in school demand.” 


ASSOCIATED MERCHANDISING CORPORA- 
TION: “We found the people at Caravel to 
be extremely cooperative at all times, gentle- 
men of their word, and sticklers for detail. 
Of equal importance, they never lost interest 
in our complicated problems and put consider- 
ably more time and effort in our production 
than their contract called for.” 


AMERICAN TELEPHONE AND TELEGRAPH COM- 
PANY, LONG LINES DEPARTMENT: “let me 
express to you personally the appreciation of 
us all for the craftsmanship, patience and un- 
derstanding which you have displayed ever 
since that first distant meeting.” 


GODFREY L. CABOT, INC.: “I am really very 
happy about our two new films, A STUDY 
IN BLACK and GOOD COMPANY, which 
Caravel produced for us. The superior qual- 
ity which your competent staff built into 
these two productions is in a great way re- 
sponsible for their success as sales and public 
relations activities.” 


FULLER BRUSH COMPANY: “I can't think of 
anything which would express more satis- 
faction than the fact that we have just con- 
tracted with you to do a second picture.” 


CLINTON FOODS, INC. (AGENCY — MAXON, 
INC.): “It has been the general consensus of 
opinion that this industrial motion picture, 
GROWTH INDUSTRY, is one of the finest 
its viewers have ever seen .. . | want to ex- 
tend my thanks to you for a very superior job 
of cooperation by a group of people who 


have demonstrated that they know the busi- 
ness of making color motion pictures from 
A to Z.” 


CLUETT, PEABODY & CO., INC.: “We are 
mightily pleased to have been honored with 
first prize for the best 16mm motion picture, 
ENTERPRISE, which your organization 
helped us produce . . . Congratulations to 
Caravel!” 

THE GENERAL FIREPROOFING CO.: “You will 
undoubtedly be glad to know that our latest 
film .. . is being excellently received in the 
field. During the first sixty days we are able 
to trace a large number of direct orders to 
the film.” 


NATIONAL LUTHERAN COUNCIL: “We have 
been pleased with Caravel Films for the 
understanding manner in which they have 
assisted and cooperated with us in the prep- 
aration of the script, the filming of the stories 
and documentaries and the final production. 
We have been aided in these film productions 
by the stimulus of your artistic imagination 
and your sensitivity to the particular religious 
needs of our appeal. We have been completely 
satisfied with your cooperation in these films 
and unhesitatingly recommend your work for 
consideration of other religious groups.” 


NEW YORK TELEPHONE COMPANY: “The two 
films have been shown to many thousands of 
our people, and their reactions seem to con- 
firm our high hopes. They have been favor- 
ably received and very favorably commented 
upon.” 


THE PURE OL COMPANY: “Today we showed 
our new color sound motion picture, TO- 
MORROW BEGINS TODAY, to the Chair- 


man of our Executive Committee, Chairman 
of the Board, President of the Company, 
three vice presidents and a half dozen more 
assistant vice presidents. Without exception 
they are extremely enthusiastic about the film, 
and feel it is the best thing the company has 
ever had along this line.” 


RAYBESTOS-MANHATTAN, INC.;: “Il is a rare 
thing these days to have your business ap- 
preciated; and to get such willingness and co- 
operation in exchange is indeed a great satis- 
faction and pleasure. We do want to thank 
you all for the fine Caravel service.” 


ROYAL TYPEWRITER COMPANY, INC.: “We 
want to express our appreciation to each staff 
member of Caravel Films who assisted in the 
development of our movie RIGHT--AT THE 
START for their excellent cooperation and 
personal interest displayed during and since 
production. Reports from various parts of 
the country indicate that the film is being well 
received by typing educators.” 


SOCONY-VACUUM OIL COMPANY, INC.: 
“Many verbal comments from directors, man- 
agers, salesmen, dealers, and consumers as- 
sure us of another hit. Once again Caravel 
came through. Of course, after eighteen years 
and about fifty pictures, we should be accus- 
tomed to this sort of thing.” 


TOWLE MANUFACTURING COMPANY: “The 
sound slidefilm which you have just com- 
pleted for us, ONE FOR THE BOOK, has 
been very well received by our management 
and sales organization. The entire produc- 
tion is a top-quality job and we are proud to 
show it to our dealers as a Towle and Cara- 
vel Production.” 


The people responsible for the foregoing statements (names on request) speak 
from personal experience. We are immensely grateful for their confidence — 
and for their generous appreciation of Caravel service and Caravel teamwork. 


CARAVEL FILMS 


INCORPORATED 
730 FIFTH AVENUE NEW YORK TEL. CIRCLE 727-6110 


A 
pte 
— 
: 
: 
; 


When the print decides who'll 


get the next job 
... you'll be glad you specified ANSCO Type 


Youu 


the tne proture 


never get full credit for 
u made ss the 


quality of the ong nal omes through 


on the release prnts ou delhver! 
ana again miportant 
people in your chents’ organizations 
ate goung to work 


on the basis of these prints, and the 


judgments the make may deter 


vets that customer s next roby! 


Make your next Lomm color 
4: 

gets thre presentation it 
cle serves bb nsistiog on Ansco vpe 
Color iting him when 

ou order pe nts trom the labo 

\ that \nsco ype : 


vill reproduce tarthtaully che 


olors, the rsp unages, and the 


overall quality of your orginal tly 


difference for yourself 


we tive 


COMPARE .. . tor taithtul color! 
COMPARE! 
COMPARE... . tor high-fidelity sound! 


color dupheating made! 


238! 


Only ANSCO dares comparison urges 
you to compare Anseo Color Ly pe 
is pmot by pomt against any other COMPARE cleaner, whiter hites! 


COMPARE... . tor sharper definition! 


FAST PROCESSING THROUGH NEW YORK, CHICAGO AND HOLLYWOOD 


i \ NSCO Binghamton, N.Y. A Division of General Aniline & Film Corporation. “From Research to Reality.” 
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ROLA 
REED 


PRODUCTIONS, INC. 


Some of the many outstanding clients served 


repeatedly by Roland Reed Productions are: 
UNITED STATES wEsTInGHouse 
INTERNATIONAL suver 


STANDARO ol 
AMERICAN co. 
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is something 2 
that cannot be argued into 2 motion le 
picture OF promised into it. It must 
be built there. If 1 isn't built there, 
the finest sales talk in the world won't a 71 x 
couldn't copy my mind, and vem sweating ae 
and stealing 4 year and @ half behind.” — The 
ability produce fresh current thinking and 
ucer can offer his clients- That's why 
clients repeatedl? come pack to us; the case ig 
we produce pictures anywhere. Let us help you 
plan your fim There is 9° obligation. 
PANY 
275 peverly Drive“ Beverly Hills, california Ay 


y lf she can’t hear it, 


you've wasted money. 


Play safe and sure 


with RCA VICTOR slidefilm 


recordings. 


Too often, well prepared audio material comes out “Whooberjack 
obda saddlecam onda upscray.” Even a trace of “mud” in your slidefilm 
recording puts a strain on listening . . . cuts effectiveness. 


For clean, crisp sound, go to the leader! RCA Victor heads the field 
technically and servicewise, in all phases of . . . 


Contact an RCA Victor 
Custom Record Office today: 


630 Fifth Avenue 
Dept. E-50, New York 20, New York 
JUdson 2-5011 


445 North Loke Shore Drive 
Dept. E-20 Chicago 11, Illinois 
WHitehal! 4.3215 
1016 North Sycamore Avenue 
Dept E-20 Hollywood 38, California 
Hillside 5171 


% The most modern sound-reproducing equipment and facilities . . . latest 
developments in automatic frame-progression recording 


% Engineers, specializing in slidefilm recording, to assure the best presentation 
of your slidefilm story 


Ww Pure vinyl plastic records—both standard and microgroove—packaged in 
special slidefilm shipping cartons when desired 


we An extensive music library service 


¥% Careful handling and prompt delivery 


Write now for our fact-filled Custom Record Brochure! 


Custom Record Sales 


RADIO CORPORATION OF AMERICA - RCA VICTOR DIVISION eee 


Ma € sf ntervais at 

Jr. Editor and Publisher In New York City: Robert Seymour, Jr. 489 
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‘. . > Maw #4 Sheridan Road, Chicago 26, Illinois by Business Screer 
Maga BRiare O. Coelin Fifth Avenue. Telephone Riverside 9-0 w MUrray Hil 
In Los Angeles, Edmund Kerr, 0008 Holly wo ears (dumestic): 940.08 and 99.00 farcion. A... 
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*CHICAGO 
1345 Argyle Street 
NEW YORK 
B 385 Madison St. 
USINESS MEN TODAY aren’t talking about a seller's market or 
a buyer’s market. It's anybody's market who can capture it. Sales man- 
agers are concerned with building a force of salesmen who sell. *DETROIT 
4925 Cadieux Rd. 
This involves 1), indoctrinating prospective salesmen with the 
conviction that retail selling is not a “game” but a career in which 
intelligent effort brings rich rewards; and 2), then training them to CLEVELAND. 


make a knowledgeable presentation of the product and to know 


when and how to ask for the order—and to get it! 


Sales managers tell us they have found no means more effective 


for training-to-sell than our medium. Motion pictures and slidefilms, 


written and produced by Wilding. have long been outstanding for 


proved results in sales. ST. LOUIS 
4378 Lindell Blv 


CINCINNA 
Enquirer Bldg. 


OTRAS 


PITTSBURGH 
Law & Finance Bldg. 


*Studio Facilities 


WILDING 


PICTURE PRODUCTIONS, 


« SLIDEFILMS 


. TELEVISION FILMS 


1010 Euclid Bldg. rs 
& 
“HOLLYWOOD 
; 5981 Venice Blvd ig 
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FOR 3 SOUND REASONS! 


Y 1. Soundcraft Magnetic Recording Tape 


You get superlative quality with Reeves Soundcraft Tape, the only 


tape manufactured by specialists with 20 years of continuous 
experience in the sound recording field. Reeves Soundcraft Magnetic 
Recording Tape outperforms all others . 


2. Soundcraft 5 Drawer Tape-Chest* 


You get a permanent filing cabinet for your 
reels, absolutely free, with the purchase of 5 reels of Soundcraft Tape. 
The remarkable pyroxylin-coated Soundcraft Tape-Chest, constructed 
of durable lined boxboard, stores either 5 or 7 inch reels 
horizontally, each in an individual drawer. 
*Patent applied for. 


a, Soundcraft Magna-Stripe* * The most revolutionary 


development in movie-making since “talkies”! Soundcraft 
Magna-Stripe is a new method of permanently bonding a 


.. and outlasts all others! 


magnetic sound track to motion picture film. Now you can 
make sound movies as quickly, easily and inexpensively as 
silent films. You can also add Magna-Stripe sound 
tracks to old silent films, giving them new life as “talkies”. 
You can erase, and change a Magna-Stripe sound 
track as easily as you change your mind! 
** Trademark Reeves Soundcraft. 


10 East 52nd Street, New York 22, N. Y. 


THE ONLY RECORDING MATERIALS PERFECTED 
AND MANUFACTURED BY RECORDING SPECIALISTS 


Please write for additional information. 


BLSINESS SCREEN NOW LOCATED IN NEW 
© The advertising and cireulation depart 
ments of Business SCREEN are 


Road 


CHICAGO PUBLICATION BUILDING 


editorial Shore, opposite Lake Michigan and Loyola Park. 
now located at 7064 


that North 


The new building also houses the Direct-Mail Divi- 


Sheridan Chicago 26 on city's sion and the growing Film Guide Library. 


| for medical students, 


Cleveland Film Festival Coming 
on June 12; Full Day Event 

® The annual Cleveland Film 
Festival. sponsored by the 
Cleveland Film Council, will be 
held again on June 12 and fea- 
tures a full day of screenings of 
the latest l6mm motion pictures 
in various subject groups. The 
showings will be held at the 
Carter Hotel from 9 a.m. to 
5 

Magnetic Recording Seen as 
Boon to Medical A-V Education 
® Writing in the May, 1952, 
issue of the JouRNAL oF Mept- 
caL Epucation, Dr. David 8. 
Ruhe, director of the Medical 
Audio-Visual Institute of the 
Association of American Medi- 


cal Colleges, looks for extensive 
use of magnetic sound record- 
ing in the field of medical edu- 
cation. 

Dr. Ruhe likens the magnetic 
iron stripe to the tape recorder 
and feels that similar flexibility 
will be possible in film com- 
mentary. Medical teachers will 
be able to adapt sound strips to 
different audiences. A film used 
for ex- 
ample, may be erased and re- 
recorded for use with a group 
of nurses. 

Many medical centers possess 
silent films of surgical pro- 


| cedures and rare clinical cases 


| from 


which may now be adapted eas- 
ily for classroom use. Projec- 
tion time is gained with the 
omission of titles. 

“Twine from Around World" 
Released by IH for Public Use 
* Showing the production of 
fiber and its manufacture into 
twine for balers and binders, 
Twine from Around the World. 
a two-reel, l6mm, color, sound 
motion picture has been re- 
leased by International Har- 
vester for public use. Prints 
are available without charge ex- 
cept transportation to all 
schools, colleges, and adult 
groups. 

Filmed on location on the 


| henequen plantations of Cuba, 


on the manila plantations of the 
Philippines, at the twine mills 


| of Hamilton, Ontario, and Chi- 


cago, the film is a colorful, au- 
thentic story. Other sequences 
tie up the importance of twine 


| to the average person in the 


| production of foods and feed. 


The film may be obtained 
the company’s Motion 
Picture Section, 180 N. Michi- 
gan Ave., Chicago 1, IIL. 
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NUMBER 3 


Banish 16 mmé 


GHOST STORIES 


with the’ 


NATIONAL 


TRADE-MARK 


Carbon Arc 


@ Are your 16 mm auditorium showings haunted by the ghost of details 
that are sharp and clear on the film but never reach your screen? The 
carbon arc — four times brighter than the next best source — will reveal 
details you never suspected in your trade, promotional, and educational 
films . .. bring dramatic, new fidelity of color to your screen. 


e Actually, the carbon arc is THE ONLY MEANS of providing optimum 
visibility and color balance for 16 mm audiences. And it’s demonstrably 
cheaper to operate — by 24 — than the next most economical source. 


@ The “NATIONAL” Carbon Arc is safe, simple, dependable. It's 
the accepted way to give your 16 mm films a “ professional” showing. 


FOR COMPLETE DETAILS, WRITE TO 
NATIONAL CARBON COMPANY, DEPT. X 


The term “National” is a registered trade-mark of 
Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporstion 
30 East 42nd Street, New York 17, New York 


District Sales Offices: Acianta, Chicago, Dallas, Kansas City, 
New York, Pittsburgh, San Francisco 


in Canada: National Carbon Limited, Montreal, Toronto, Winnipeg 
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| THRILL to amazing 


life-like realism from your 
Color Slides and Movies with a 


a-Lite’ 


MAKES COLOR SLIDES 
AND MOVIES 


De Lite DELUME CHAL 
LENGER (8) Screen 


\ 
sites 
, 
"WHITE MAGK the miracle crystal- 


beaded projection screen surface that Is 
whiter, brighter and STAYS whiter, brighter! 
Special adhesive properties enable the screen 
surface to hold more reflective power . . . no 
fading or yellowing! Da-Lite offers a complete 
line of WHITE MAGIC Screens priced trom 
$4.50 to $104.50 at leading photo stores. 


2707 N Pulaski Od Chicago 39, 


Please rush me ao FREE copy of the new 
WHITE MAGIC booklet that tells me how 


to improve my movie and side shows 


chewt of tips te 
help you get new Nome 
brilllence and 
toler trom your 
slides and movies 


America’s FIRST and FINEST 


Projection Screen! 


i 


DA-LITE SCREEN CO. INC Dept. 6.5.5 


Camera Eye 


Number of national magazines 


are working on business film 
feature articles for upcoming issues 
and, as usual, BUSINESS SCREEN re- 
search files and staff members have 
been lending a helping hand so that 
an aceurate portrayal of this grow- 
ing field can be reflected to the 
formidable combined readerships 
of these periodic als. 

We've also contributed directly 
ty various business journals includ- 
ing InstrruTions, Horet MONTHLY, 
ete . not to mention a few forth- 
coming personal appearances as 
guest speaker. 

The appearance of a brand-new 
Srorts listing nearly a 
thousand subjects in that widely- 
active field coincided with the re- 
moval of our Chicago offices to new 
and greatly enlarged facilities here 
at 7064 Sheridan. 

All this by way of explanation if 
you haven't had our usually prompt 
acknowledgement of correspondence. 

A Note of Correction 
® The recent note about RicHarp 
Bucu’s switch to Jerry Fairbank’s 
newly-opened Atlanta ofhee incor- 
rectly listed him as former sales 
manager of the Cuartes BeeLanp 
Company of that city. 

H. L. Witson is Sales Manager 
of the Beeland organization and has 
been for many vears: Mr. Buch was 
an associate producer. 

Crawley Films Completes Story 

of Ontario's Natural Gas 

Crawcey Fitms of Ottawa. Can- 
ada, is putting finishing touches to 
the cinematic story of how natural 
gas is piped into Ontario. Produced 
for the Union Gas Co. of Canada 
Ltd., the film presents the laying of 


a pipe line from Windsor to the 
town of Dawn in Southwestern On- 
tario. The story is told through the 
experiences of one of the workers, 
a gas man, played by Frank Peddie. 

The 15-minute film will be dis- 
tributed by the Union Gas Co. to 
schools and clubs. It is expected to 
be available by the end of May. 

Rohm & Haas Release Acrylic Film 
for Non-Military Showings 

® Eyes of Flight, l6mm sound and 
color film currently being used by 
the Air Force and Navy as an off- 
cial training film on the mainte- 
nance of transparent acrylic plas- 
tic enclosures on aircraft, is now 
available for non-military showings. 
The film was sponsored by Roum & 
Haas, manufacturer of Plexiglas, 
and was presented to the armed 
services for inclusion in their train- 
ing programs. 

Essential operations in the care 
and maintenance of acrylic plastic 
are presented in the film. Included 
are scenes showing approved meth- 
ods of cleaning, buffing, polishing, 
and patching; the correct and in- 
correct uses of bandsaws, circular 
saws, and drills are illustrated; in- 
formation is given on proper stor- 
age, simple forming techniques, the 
installation of aircraft windows, and 
the application and removal of pro- 
tective coatings on canopies, domes 
and other transparent enclosures. 

Background scenes include com- 
bat sequences showing aerial action 
in Europe and the Pacific in World 
War II. To make the film, camera 
crews visited Wright-Patterson Air 
Force Base, Dayton; Olmsted Air 
Force Base, Middletown, Pa.; Nor- 
folk Naval Air Station, Norfolk, 
Va.: and the Niagara Falls, N. Y.. 
plant of Bell Aircraft Corp. 

Arrangements for loan of the film 
may be made by writing to the Plas- 
ties Department. Rohm & Haas Co., 
Washington Square, Philadelphia 5. 
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reedom philosophy of Americanism 
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Four FREEDOMS FOUNDATION ds in three y oe 
awar in ee years... 
through the medium of motion pictures. 
— > 


Compare it feature for feature . . . compare 
it advantage for advantage with any other 


projection-viewer—no matter what the price. 


Then give it the toughest test you know — 
right on the selling desk in ordinary room 
light. That's where you'll prove conclusively 
the FR Port-A-View is the most efficient . . . 
the most economical . . . the most productive 
visual selling aid your dollar can buy. That's 
why you'll agree that no projection-viewer 
comparable in price will have all of 

these features . . . and that any 
projection-viewer with comparable features 
costs much more. A demonstration 

will convince you and your customers. 


Carrying case may be purchased separately: 
Holster style $12.50. Eveready style $14.95. 


Write for full color descriptive brochure. 


The FR Corporation, 955 Brook Avenue, New York 56, N. Y. 


Films, 


THIRD EDITION OF THE INDEX OF 


widely-used and authoritative reference listing 
oan, rental and low-cost purchase sound films Tue 
available for industrial training and 


Edition of The Index of 


Training 


INDEX 


vocational classroom use 
2800) titles are listed, together with complete sources. 
$2.00. 
Business ScREEN, Chicago 26. 


lists at only 


TRAINING FILMS NOW AVAILABLE 


is now available. 


Order today 


Nearly 


from 
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| niques to medical and biological re- 


| tography in engineering and science 


both mposia. 


Photographic Society Announces 
Details of August Convention 
® Five days of research papers, 
demonstrations, and discussions of 
many aspects of the science, tech- 
nique, and application of photog- 
raphy have been scheduled by the 
technical division of the Photo- 
graphic Society of America for the 
society's New York convention at 
the Hotel New Yorker from August 
12 through August 16. 

First day of the convention, Au- 
gust 12, will be devoted to a sympo- 
sium on photography in medicine 
and biology, to be presented by a 
group of leading workers in the 
application of photographic tech- 


search, clinical practice, and medi- 
cal education. A symposium on pho- 


will occupy the following day. Open 
forum discussion will be part of 

Highlight of the technical divi- 
sion’s program is planned to be a 
lecture-demonstration, “Creative Di- 


| rections in Color Photography,” on 


Friday evening, August 15, 
senting the results of long investiga- 
tion by Ralph M. Evans of East- 
man Kodak Co. into the basic psy- 
chological principles involved in the 
creative act of making a photograph 
and the perceptual act of looking 
at the result. 
All sessions will be at the Hotel 
New Yorker and will be open to the 
public for a registration fee of $2 


repre- 


Biological Photographic Assn. 
Holds Annual Meeting in Sept. 
® The Biological Photographic 
composed of med- 
ical, biological, clinical, scientific 
and research photographers, is mak- 
ing plans for its 22nd annual meet- 
ing to be held at the Hotel New 
Yorker in New York from Septem- 
‘ber 10th through 12th. 

Illustrated papers will be pre- 
sented on three dimensional motion 
picture applications in medical pho- 
tography, recent developments in 
color motion picture processes, high 
speed photography and other sub- 
jects. One special feature will be 
a lecture on how the eye can be 
used as a camera to take an actual 
photograph. Photographic manufac- 
turers will exhibit latest equipment 
applicable to the medical photogra- 
phy field. Warren Sturgis of Sturgis- 
Grant Productions is program chair- 
man. The National Secretary of The 
Biological Photographic Associa- 
tion, Lloyd E. Varden, of Pavelle 
Color, Inc., 533 West 57th Street, 
New York, has registration blanks 
for non-members who wish to par- 
ticipate. 


Association, Inc., 


tm slide changer 
A more fick of the 
ger changes 
dates up to 36 slides. 
Slides enlarged 444 7 
i times in diameter, 
q \ clearly, brilliantly on 
Lights up the moment 
... Portable... vigil weighs a scant 4 
® The TI 
all tre 
and sli 
i 


a new color motion picture produced by 


The Princeton Film Center, Inc... 


In fabrics and fashion, the greatest news 
of recent years has been the development of 
Orlon*, Dacron* and Nylon*. Now, these 
new, man-made fibers are being blended 
with wool by Deering, Milliken & Company 
create still new and finer fabrics. 


was this story of modern fabries 
to be graphically dramatized for retail personnel 
and the interested public? 


Milliken found the answer in “Fabric Magic,” 
a color film just released. The choice for 
producing the film was, logically, the Princeton 
Film Center, Inc., with the great technical 
resources and skill it has built up serving 
the leaders of American business and industry . . . 
with its ability to deliver more 
motion picture value per dollar than any other 
quality producer. Write for screening 
print of “Fabrice Magic™ today. 


* Du Pont trade-mark for the 


THE PRINCETON FILM CENTER, INC. 


NUMBER 3 © VOLUME 13 © 1952 


4 
ad 
2 
: 
— 
— 
— 
4 
300 Park Avenue, New York—Plaza 5-0322 aoe 
il 


MANUFACTURED BY 


0. J. McCLURE TALKING PICTURES 1115'2 WEST WASHINGTON BOULEVARD, CHICAGO 7 


Telephone CAnal 6-4914 


These are the words of a producer of sound 
slide-film programs, in a letter to us dated March 
18, 1952. 


He knows what he is talking about because of 
his wide experience with sound slide-film ma- 
chines. 

This producer has kindly consented to reveal 
his identity to you and to tell you more about his 
machine experience if you will make your request 
through us. 


Out of his wide experience he could tell you of 


the pitfalls to avoid and vital points to look for. 


This offer is directed to producers and users 


alike. 


BE SURE TO GET IN TOUCH WITH US BEFORE 
YOU BUY SOUND SLIDE-FILM EQUIPMENT. 
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COLUMBIA 


SLIDE FILM 
10" Microgroove : 


_—fyll 15 minutes 
per side! 


for your slide films... 


COLUMBIA'S great new 


ICROGROOVE 


stands you head and s ders above the field! 


These great Columbia Microgroove discs 

are tops in the slide film field. They're 

absolutely unbeatable! More and more (4 
slide film people enthusiastically Y i 
agree that they're head and shoulders | / 
above all other transcriptions for quality, 


for economy, for ease of handling. / 
And how they cut your costs! 


e Cut processing and pressing costs—up to 50%! 
e Cut packing costs—up to 50%! 
e Cut shipping costs—up to 50%! 


(cuts costs up to 50%, too!) 


CASE HISTORy* 


23,232 
~12,480 


$10,752 Savings per year ~ 42% 


"Full details on request 


e Use half the storage space! 
e Now all records may be carried in projector case! 


See and hear the amazingly fine 
Microgroove Record before you start 
your next slide film! 
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Phone, wire, write for full details! 


Micnogreove 
TRANSCRIPTIONS 


los Angeles— 8723 Aiden Drive, BRadshow 2-541! 
New York—799 Seventh Avenue, Circle 5-7300 
Chicogo— 410 No. Michigan Ave., WHitehall 4-6000 
Trode'Marks ‘Columbia,’ “Masterworks, @ Beg U.S. Pot Off. Marcos Registrados 
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4 The New ... 

DuKane 

4 Sound Slidefilm Projector 

pesiGNep speciricatty ror YOU ! 
Db As Sound Slidefilm has become more and more 
' : ' important in Sales and Training .. the need has grown 
a for a Sound Slidefilm Projector designed functionally 


tor the purpose. After years of research and develop- 


ment, particularly in the basic field of low frequency 
control, DUKANE can offer you a patented reliable 


system, magnificently styled, in this new, lightweight, 


automatic projector, There is a deep satisfaction in an 


instrument such as this... built co get the utmost out 


ot the record and the film for an unexcelled sound slide- 


film performance 


Mail coupon today for additional 


information. 
| DUKANE CORPORATION 
Oept.BS 52 St. Charles, Illinois 
| (©) Without cost or obligation please send me complete detailed i 
4 ilvatrated circular on your DUKANE Audio-Visual equipment. ! 
4 1 
Address — —— § 
Stote — 


TRAIN WITH DUKANE 


More Than 1,000 Attend SMPTE's 
71st Semi-Annual Convention 

® The Society of Motion Picture 
and Television Engineers’ 71st Semi- 
annual Convention took place in 
Chicago April 21 through 
April 25 and presented a record- 
breaking series of papers or talks. 
More than 54 papers were read be- 
fore the largest gathering of mem- 
bers and guests in the 71 meetings 
of the organization. Over 1000 at- 
tended. 


from 


Television accounted for almost 
25 per cent of the talks delivered. 
Twelve sessions were devoted to TV 
on the opening day of the meeting 
over which E. M. Stifle presided as 
chairman. M. C. Banca, of RCA’s 
industrial equipment section, spoke 
on industrial television, and a re- 
port was given by J. A. Norling on 
Mereoscopic metion pictures. 


Discuss Service Films 

April 22, second day of the meet- 
ing, was devoted to talks by 17 
speakers on screens and control of 
brightness; armed forces produc- 
tion; magnetic projection; film in- 
specting; and future film uses. 
LCDR W. R. Cronenwett, of the 
UL. S. Naval Photographic Center, 
described the Navy's training film 
production program and Lt. Col. 
Charles F. Hoban and James A. 
Moses, of the Army's motion 
ture branch, discussed cameo film 
production techniques. 

High-speed photography was the 
subject considered during the fol- 
lowing day's sessions. Charles W. 
Wyckoff and H. Edgerton acted as 
chairmen of the morning and after- 
hoon during which 11 
speakers covered various aspects of 
the subject. Included among the 
speakers were D. Muster and E. G. 
Volterra, Hlinois Institute of Tech- 
nology; J. L. Tupper, Eastman Ko- 
dak Co.; N. W. Rodelius, Armour 
Research Eugene L. 
Perrine, Zonolite Research Labora- 
tories; and Briant O’Brien, Gordon 
Milne and William Covell of the 


University of Rochester. 


sessions 


Foundation; 


Color and Lab Sessions 
One of the most diversified days 
of the convention was held on April 
24. which was given over to color 
and laboratory sessions which in- 


cluded 


commercial binaural tape recorders, 


foreign language dubbing. 


photographic developers and non- 
silver photographic processes. 
The final dav of the convention 
introduced sound and editing speak- 
ers as well as new equipment ses- 
Malcolm G. Townsley and 
Herbert Barnett presided as chair- 


sions. 


men over the morning and after- 
noon sessions, during which 13 talks 
and demonstrations were given. 
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FCA Coordinates Screening for 
Edinburgh and Venice Festivals 
® The Firm Counci, of AMERICA 
is now coordinating the submission 
of Americ an non-governmental, non- 
theatrical films for this vear’s Edin- 
burgh and Venice film festivals. 
Deadline for entries to these film 
events was May 15 

Film juries, chosen by the FCA 
will select films to represent the 
United States at these international 
competitions. It is hoped that FCA’s 
screening of American entries will 
eliminate much of the confusion 
that has arisen in the past as a 
result numerous 
sources in the United States. Films 
from all other countries are chan- 
neled through a single agency. 

Coordination of entries through 
the Film Council will assure more 
adequate representation of Ameri- 
can films at these international 
screenings. The directors have in- 
dicated that they will not accept 
non-governmental, non-theatrical en- 
tries except those submitted through 
the FCA. 

All inquiries concerning festival 
entries should be directed to Mr. 
Charles Bushong, Film Council of 
America, 57 E. Jackson Blvd., Chi- 
cago 4. 


of entries from 


Eastman Kodak's First Quarter 
Sales Total $119 Million 

Eastman Kopak’s preliminary 
consolidated sales for the first quar- 
ter of 1952 (12 weeks ending March 
23, 1952) were approximately $119 
million. This compares with report- 
ed sales of approximately $120 mil- 
lion for the corresponding period in 
L951. 

Tuomas J. Harcrave, president, 
told share owners at the annual 
meeting in Flemington, N. J., that, 
compared with what was a good 
first quarter last year, the company 
held its own very well in total sales 
in the 1952 quarter. 

TV Commercials Destroyed in 
Booth Fire at New York Agency 
® Several hundred cans of TV com- 
mercials went up in smoke last 
month when a fire started in the 
film storage booth of the J. Wal- 
ter Thompson Company in New 
York. Firemen equipped with gas 
masks because of the acrid smoke 
finally brought the blaze under con- 
trol but only after much _photo- 
graphic equipment was destroyed 
and 100 employees on the 10th 
and llth floors of the Graybar 
Building were forced to leave their 
desks. A fireproof door confined the 
fire to the storage booth. saving 
the agency's adjacent projection 
room. 
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Sa The Urge To Buy 
Comes From Within... 


A yearning tor comfort sold a percale sheet. 


A sense of vanity sold a bottle of shampoo. 


A desire for affection sold a jewelled bracelet. 


A gastronomic craving sold a package of cheese. 


No matter what the product, it is sold to satisfy a desire that has be. 


been aroused within an individual—emouonally. 7 


z We have had a good deal of experience in the motivation of people 


toward an idea, an attitude or a product. We do it with the medium 


most suitable to emotional appeals—films. 


PATHESCOPE PRODUCTIONS 


THE PATHESCOPE COMPANY OF AMERICA, INC 
580 FIFTH AVENUE, NEW YORK 19, N. Y. 
PLAZA 7-5200 


PRODUCERS OF + MOTION PICTURES + FILM STRIPS + TELEVISION 
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VENTURI 
AIRJECTOR 


— Venturi and Av jector cooling is the new revolutionary cooling system designed By 
the world’s coolest projector. A stream of coul alr is forced through the Alrjecter Yow fic 
to specific het spots within the projector bedy. The Venivel Breaks ap the 
odheres te het surfaces and bethes the lamp with @ constant changing flew of 


Specificolly designed end engineered for 500 watt operation, 
om inetien than mest 750 wett projectors cen product, The exclusive 

condenser olignment for perfect feces every time — prowess 
Beech condenser is coded and individually meunted for in clean: 
the quality thet is built right iets Viewlen grejecters. 


lector hendles heth single end double travan Sim ateips, vertionl 
ood verantel 222 end bentem slides 


ofosstonel quality 3°, amd profecter fences 
connet tear of scratch your 


35-01 QUEENS BOULEVARD, 
fs INC. LONG ISLAND CITY 1, N. Y. 
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Another RCA First! 


Amazing new RCA recorder-projector 


Think of it! 


An easy, low-cost way to put your own sound 
track on any single-perforation 16mm movie 
film ... thanks to RCA’s revolutionary new mag- 
netic recorder-projector. Now you can: 

@ Record voice or music or both 

@ Play back instantly 

@ Erase mistakes and re-record 
...and it’s all so simple that anyone—yes any- 
one—can do a top-quality job right from the 
start! 


Records on Magnetic Stripe 


It’s magnetic sound —recorded on a narrow stripe of 
magnetic iron oxide, applied along one edge of your 
single-perforation movie films. (If your film is double 


perforated, a single-perforation duplicate print must - 


be made). Once this magnetic sound stripe has been 
added, you can do all sorts of wonderful things. For 
instance, you can... 
1. Add sound to all your old silent 16mm films, at 
either 16 or 24 frame speed. 
2. Record new, up-to-date sound on all your old 
lomm sound movies. 
3. Add the new magnetic sound track without de- 
stroying the old optical sound track. Thus you 
can play back either sound track from the same 


film. (Example: Have English and Spanish on 
the same film.) 


. Erase and re-record the magnetic sound when- 
ever necessary to keep it up to date or to adapt 
it to any requirement. 


All this and superb movies too! 


It's really two machines in one: a complete magnetic 
recorder plus a 16mm film projector. It projects film 
with clean sharp professional! quality and it reproduces 
sound (from either optical or magnetic track) with 
clear-cut lifelike realism. It's the kind.of quality you'd 
expect from RCA~—builder of big theatrical-type 
35mm movie projectors — world famous for sound and 
film recording. 


Best of all... .it pays for itself! 


You'll save enough on your first few film-recording 
jobs to pay for this new RCA machine. You can put 
new sound on a 10-minute movie for a cost of only a 
few dollars . . . actually about 11°, of the cost of 
optical sound! Salvage all your old movies—-make 
them useful again. Here indeed is the greatest tool 
ever developed for folks who use 16mm films. All 
built and backed by RGA—foremost pioneer in 16mm 
sound-film projection. Performance proved by months 
of tests and on-the-job use. 


RADIO CORPORATION of AMERICA 


New RCA Magnetic Recorder- 
Projector records sound on 
l6mm film, projects movies 
and reproduces either magnetic 
or optical sound track. Can 
also operate as tape recorder 
or public-address system 


Here’s how easy it is 


No special facilities needed. Anyone can do it ‘most 
anywhere. Here's how: 


First—you have a stripe of magnetic iron oxide added 
to your existing lomm single-perforation films. 
(This service is now available, costs only a few 
cents a foot.) 

Second—you project this film in the new RCA Mag- 
netic Recorder-Projector. 

Third—as you watch the projected picture, you speak 
into a microphone and record your own sound 
track on the film. Add recorded background music 
if desired. Erase mistakes and re-record. Play back 
instantly. 


And that’s all there is to it. It’s actually so simple you 
can sound like a professional the first time you do it! 


More information? Mail coupon TODAY 


Visual Products, Dept. 25EB 
RCA, Camden, N. J 


Without obligation, please send me full story on new 
RCA Magnetic Recorder-Projector that puts my own 
sound track on 16mm movie film. 
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For Instant Movability 
and Advanced Design 


“HYDROLLY” 


(TV OR CAMERA DOLLY) 


Hydraulic lift type for fast up 
ward and downward motion 
of TV and Motion Picture 
cameras Lightweight sturdy 

easily transported in a sta 
tien wagon. Fits through a 
28° door. Adjustable leveling 
head Inline wheels for track 


use. Steering wheel and floor 


locks 


 PRECISION- ACCURATE “SYNCHRONIZER” 


16mm or 35 mm 
IMMEDIATE DELIVERY! 


Any combination of sprockets assembled to 


your specifications. Sturdy cast aluminum 
construction. Foot linear type, with frame 
jivisions engraved on sprockets. Contact 
rollers adjusted individually for positive 


film contact. Fast fingertip roller release 


sprocket shaft slip lock, complete with foot 


counter 


® VARIABLE SPEED MOTOR with TACHOMETER 
fl for Cine Special and Maurer Cameras 


115 V. Universal Motor—AC-0C 
Veriable Speed 8-64 Frames 
Separate Base for Cine Special 
Adapter for Maurer Comere 


INTERCHANGEABLE MOTORS: 
12 Volt DC Variable Speed 8-64 Frames. 


115 Volt AC 60 Cycle, Synchronous Motor, 
Single Phase. 


Animation Motors tor Cine Special, Maurer 
B 4 H. Mitchell Cameras, Motors tor Bolex and 
Fimo Cameras, and Time Lapse Equipment 


e LENS COATING 
eT" STOP CALIBRATION 
@ DESIGNING and MANUFACTURING 


of lens mountings and camera equipment 
for l6mm and 35mm cameras 

BAUSCH & LOMB “BALTAR" 
LENSES and others for Motion Picture and 
TV Cameras 

@ RENTALS — SALES — REPAIRS: 
Mitchell, Eyemo, Bell & Howell, Wall 


Cine Special Cameras 


Write for full information and prices 


ATIONAL CINE EQUIPMENT, Inc. 


O Note New Address: 209 WEST 48th ST.. NEW YORK 19, N.Y. 
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Busy Schedule Planned for 
NAVA's Convention, Trade Show 

® Three main themes will be con- 
sidered by delegates to 1952's con- 
vention of the National Audio- 
Visual Association to be held Aug: 
ust 3 through August 5 at Chicago's 
Hotel Sherman. Ideas and methods 
will be explored to improve service 
to audio-visual users, to learn to use 
and sell new products, and to solve 
trade problems in the audio-visual 
business, 

According to plans laid down by 
the convention committee, headed 
by Mackey Barron, this year’s 
NAVA meeting will be a “working 
convention,” with all program time 
given over to group disc ses- 
sions. There will be twelve of these 
held on Monday and Tuesday morn- 
ings, August 4 and 5, six per morn- 
ing. Three groups will meet simul 
taneously during each of two 
periods on these mornings, begin- 
ning at 9 am. and 10:45 a.m. 

Meetings Begin on August 3 

Meetings will begin with the as 
sociation’s annual business meeting 
at 9 a.m. Sunday, August 3. The 
president's reception will take place 
at 9 o'clock that evening. Conelud- 
ing the convention will be a dinner- 
dance on Tuesday evening. August 
5. at which time the new officers of 
the association will be installed. 

The accompanying National 
Audio-Visual Trade Show will open 
on August 2. one day ahead of the 
NAVA convention program, and 
also will conclude on August 5. At 
this vear’s trade show a total of 118 
exhibit booths will be available, oc- 
cupying more than 16,000 square 
feet of exhibit space on the air-con- 
ditioned mezzanine floor of the Ho- 
tel Sherman. Audio-Visual products 
of all types will be exhibited, includ- 
ing projection equipment: recorders 
and reproducers; sound systems and 
equipment; films filmstrips; 
publications: and similar items for 
audio-visual use in schools, busi- 
nesses, churches and institutions. 

3-Dimension System to Show 

Several important new products 
are scheduled to be shown at this 
vear’s trade show. A. three-dimen- 
sional motion picture talking and 
projecting system will be demon- 
strated. There will be 8mm and 
l6mm magnetic-film recording and 
reproducing equipment, some of it 
combined with three-dimensional 
projection, A new three-dimensional 
still picture projector will also be 
demonstrated, as will a new type of 
low-cost filmstrip and projector, In 
addition, there will be many new 
models and makes of projectors, 
recorders and other audio-visual 


“quipment items. 


A record number of new films 
and filmstrips will be released and 
previewed at the 1952 show. In the 
ever-growing religious film field, 
several major productions will re- 
ceive first showings, and a number 
of new educational films and film- 
strips will be premiered. New educa- 
tional and religious production pro- 
grams to be announced at the show 
are expected to schedule for 1953 
the largest audio-visual output in 
history. 


Other Groups Hold Sessions 

Many educators and other audio- 
visual specialists will be on hand 
attending concurrent conventions of 
their own associations. These are: 
Educational Film Library Associa- 
tion, July 31-August 2; Film Coun- 
cil of America, August 3; a new or- 
ganization, the Catholic Audio-Visu- 
al Educators, August 4-5; and the 
Industrial Audio-Visual Associa- 
tion, August 4. 

Information about available ex- 
hibit space, prices, in NAVA’s 
trade show may be obtained from 
National Audio-Visual Association, 
Ine, 2540 Eastwood Ave., Evanston, 
Ill. 

Viewlex Offers Scholarship to 
A-V Sales Institute at Indiana 

View INc., Long Island, New 
York manufacturer of still and 
slidefilm projection equipment, is 
offering a scholarship to the Na- 
tional Institute for Audio-Visual 
Selling. to be held at Indiana Uni- 
versity, Bloomington, July 27 
through July 31, to the NAVA mem- 
ber or employee who writes the 
best letter on the subject of “What 
1 Want to Get Out of the 1952 In- 
stitute for Audio-Visual Selling.” 
All expenses will be paid, im luding 
travel expense, tuition, meals, and 
room, 

Judges of the contest will be L. C. 
Larson, director, Audio Visual Cen- 
ter, Indiana University; K. C. Rugg. 
chairman, Institute Planning Board, 
Indiana University: and John Per- 
sell. Institute Staff Assistant, Indi- 
ana University Audio-Visual Center. 
Entries should be mailed directly 
to Mr. K. C. Rugg. chairman, In- 
stitute Planning Board, Indiana Uni- 
versity. Bloomington, Indiana, and 
should arrive there no later than 
July 5. The winner will be notified 
directly by the judges on July 10. 


Announce Equipment Buyer's Guide 
® Resumption of the pre-war 
Audio-Visual Equipment Review, a 
complete Buyer's Guide to all 
Audio-Visual equipment and acces- 
sories has been announced by 
Business Screen for early publi- 
cation, 
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WARNING! 


HE MAY BE JUST AN ORDER-TAKER 


TODAY it is the consensus of informed opinion that more 
and better SELLING will be increasingly necessary to profit- 
able business in the days ahead. 


Alert sales managers well know that their salesmen, old and 
new, must be given intense training and a broader knowledge 
of their business so they may be fully equipped to win the 
economic battles which will be fought out on the front lines 
of SELLING. 
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The strategic value of a well planned training film, for enthus- 
ing and training salesmen, is a well established fact. 

We have had experience in this type of work and can make 
important contributions to your sales training program with 
a slide film or motion picture, which will supply just the impact 
and firepower that you need. 


LET US MAKE YOUR NEXT 
SALES TRAINING FILM 


Sound Masters, Inc. 


TV SHORTS AND 


165 WEST 46TH STREET — NEW YORK 36... PHONE PLAZA 7-6600 COMMERCIALS 
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Dee. 


visual sales aid we've wer used” 


says ROBERT MUELLER, Soles Monroger 
Distributor Div. Centraleb—A Division of Globe-Union Inc 


mponent parts tor 
Although the wndividual 


CENTRALAB manufactures « 


lext 


television 
Centralab salesmen cannot 
y TV chasses arour in order to show their products m 


im 


the products 
for example large 
an thew be with ordinary photographs prints 

Stereo REALIST 
lite depth have pr 


in full, natural color and true-to 


ven to lramatu answer to Centra 


lab's visual selling problems salesman is now equipped 
kit huh uxtudes a Reatist Viewer 
snd a set of slides ma Prospects can 
thon without leaving their othces 
And ReALIST transparencies always get their undivided atten 


thm, tim 


with a sales 


carrying case Camera and Viewer 


$178.75 (tox inc.) 


THE CAMERA THAT SEES THE SAME AS YOU 


119 W Court Street, Milwaukee 


stucdy every detail of ostru 


Present commercial users proclaim the Reauist to be “the 
finest visual selling and Its the uleal personal 
swell But you 


t Ask y 


must see ReAtistT slides to Appreciate 


mur nearest camera dealer or commer 
pl her to show vou some or for catalog write 


‘ 
Davin Wire Company 


Stereo- REALIST Cameras, Viewers, Projectors, amd Accessories are products 


of the David White Company, Milwaukee 12, Wisconsin, 


NEW, LOW-COST REALIST HANDI-VIEWER 


Introduction of the Reavist Handi-Viewer means that commercial users of 
stereo can now effect a considerable saving. Although the price is low, 
quality is high. The Handi-Viewer has the same hie lens same brilliant 
illuminating system same picture size as the ST61 Reautst Viewer 
Lights up with slight finger pressure on the slid Focussing knob is cen- 


trally located. Convement, pocket size 


S$ 50 constructed of heavy-duty plastu 
9 


Attractively styled and sturdily 


FOR BETTER SHOWS USE “THE AUDIO-VISUAL 
® Many large L. S 
Audio-Visual 


employ ee propectionists 


PROJECTIONISTS HANDBOOK” 


firms now use the manual contains step-by-step lessons on good show- 


Handbook to 


This graphic, 


business 


Projectionist’s train manship; sells at only $1.00 per copy, postpaid. 


illustrated Order today from Business Screen, Chicago 26. 


BUSINESS 


New Low Requires Government 
to Adopt Industry's Standards 
® The federal government and 
military services will now use 
nationally recognized industry 
and technical stand- 
ards “to the maximum extent 
practicable” in developing fed- 
eral and military specifications 
and standards, it was recently 


society 


announced. 

Public Law 152 has given the 
General Administra- 
tion overall responsibility in 


Services 


the whole area of standardiza- 
tion without regard to type of 
material, supplies or equipment. 
It is not GSA’s intention to di- 
rect its efforts in the field of 
military combat or special mili- 
tary items but to concentrate its 
program on items in common 
use. 

General Services Administra- 
tion has adopted 45 American 
standards, chiefly in the field of 
photographic which 
has resulted in a considerable 
standardization over items used 


supplies. 


under preceding specifications. 

J. M, Royal & J. K. Lee Added 
to ANA's Headquarters Staff 
* Recently added to the head- 
quarters staff of the Assocta- 
TION OF NATIONAL ADVERTISERS 
were Joun M. Roya, formerly 
with Dow Chemical’s advertis- 
ing department, and Joun K. 
Lee, former advertising pro- 
duction manager of The Gates 
Rubber Co. 

Mr. Royal's duties will con- 
sist primarily of strengthening 
ANA’s member relations pro- 
gram, serving also as secretary 
to the association’s industrial 
advertising and films steering 
committees. Cy Norton, ANA 
vice-president, is the staff mem- 
ber in charge of these commit- 
tees. 

Mr. Lee will serve as secre- 
tary of ANA’s radio and tele- 
vision and display steering 
committees. Cy Norton, ANA 
vice-president, is the staff mem- 
ber in charge of these commit- 
tees. 

Mr. Lee will serve as secre- 
tary of ANA’s radio and tele- 
vision and display steering 
Lowell Me- 
Elroy, vice-president in charge 
of media and research, handles 
for the headquarters staff. 


Sports Film Guide Available 
A new Sports Firm Guipr, 
listing nearly 1.000 motion pic- 


committees which 


tures in this subject area, is 
now available at $1.00 per copy 
from Business Screen. Chicago. 
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60 East 42nd Street 
New York 17, New York 


Your" HARD” film problems in public or employee relations, advertising, 


sales promotion, and education can be solved by our organization. We 
maintain a permanent staff of outstanding professional writers, directors, 


artists, and technicians to produce top quality animation and live action 


pictures at competitive prices for many of America’s leading industries. 


201 No, Occidental Blvd. 
Los Angeles 26, California 
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CAMART TY MIKE 800M 


& CAMART BLIMP for ARRIFLEX ISmm CAMERA 


New advanced glide steering. Plet- 
and aeccetores 


*® CAMART CAMERA DOLLY 


and awitent. Geared htt 
oth operation of boom arm from 26 
width wil go throwgh standard 
Weight 3190 pounds. Easily transported 


RENTALS REPAIRS 


Sound Slidefilm Explains Banking 
Amendment to Illinois Voters 


® Issues involved in Illinois’ Blue 
Ballot Banking Amendment will be 
carried to the state's voters through 
the medium of a 15-minute color 
sound slidefilm produced by Sarna, 
Ine 

Entitled The You Mark. the 
him is sponsored by the Citizen's 
Committee for the Banking Amend- 
ment. Its primary purpose is to ex- 
plain the fourth amendment to be 
offered Hlinois voters in the Novem- 
ber 4th election the double liabil- 
ity clause in the state constitution in- 
volving state banks 

Tracing the growth of Illinois 
since the adoption of its state con- 
stitution in 1870, the film portrays 
the many changes that have taken 
place in population, industry, farm- 
ing, and the general mode of living 
in the intervening 80 years. It then 
shows how these changes have 
served to antiquate certain provi 
sions of the Illinois constitution. 

The film, narrated by Ken Nor- 
dine, will be shown throughout the 
state to various civic 
PTA 


meetings, 


groups, wom- 


en's clubs, organizations, 


luncheon and = similar 
groups 

Produced through 
Jacons, Inc., The You Mark 
was scripted by Heten A. 
with photography and direction by 
C. STRHNEY and artwork 
by Georce DeDecker. The film was 
produced by Josern G. Berzer, di- 
rector of film planning, and Harry 
W. Lance, production manager, of 
Sarra’s Chicago studios. 


Woman's Home Companion 
Filmstrip Series on Pix Features 


THe Home 
1ON has issued the first of a series 


Woman's COoMPAN- 
of filmstrips based on ComPanton 
The first, available 
either as a stripfilm ($2) or set of 
(820) 


pu ture stories. 


slides with accompanying 
script, is a two part story, The Story 
of the Cinderella Kitchen and The 
Spacemaker Kitchen. 

The Companion is aiming the se- 
ries at home economics classes, util- 
ity companies and women’s clubs. 


DIRECTOR-CAMERAMAN 
WANTED IN TOP INDUSTRY 

\ leading national manufacturer 
offers exceptional opportunity to ex- 
film 


with field camera experience. Salary 


perienced industrial director 
and advancement commensurate 
Send full 


complete confidence prior to  per- 


with ability details in 


sonal interview. Midwest office base. 


Box XA: Business Screen 
1064 Sheridan Road, Chicago 26, HL. 
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FCA Names C. C. Bushong Ass’t 
Director of Adult Education 

Cuarces C. Busuonc has been 
appointed assistant director in 
charge of adult education programs 
for the Councit oF AMERICA, 
according to an announcement by 
Dr. Paut A. WAGNER, executive di- 
rector. 

Formerly Assistant Professor of 
Adult Education, General Extension 
Division, University of Florida, Mr. 
Bushong will be responsible for the 
organization's Foreign Film Festi- 
val, Local Film Council, and film 
discussion programs. 

Mr. Bushong is the author of a 
“Manual for the Film Forum Lead- 
er.” He is at present secretary- 
treasurer of the Southeastern Asso- 
ciation for Adult Education. 

Films in Radio and Television: 

* Fred Allen, perennial foe of radio 
vice-presidents, has turned up as a 
veep. himself, in a new sound slide- 
film 


Broadcasting Company. 


National 
Allen is 
cast as vice president in charge of 
“summer” in the network's promo- 


sponsored by the 


tion of radio opportunities during 
the summer season. 

In interviews with research and 
rating experts, network moguls and 
agency men, somewhat in the fash- 
ion of “Allen’s Alley.” Fred finds 
that things look good for advertisers 
on NBC during the hot weather. 

Tue Unrrep Arrcrart Corp. is 
garnering a good deal of free tele- 
vision time with a new film, The 
Power to Fly, 134% min., b/w, pro- 
duced and distributed by Marathon 
TV Newsreel. 


To Serve You Better— 
A New and Larger Studio 


159 East Chicago Avenue 


CHICAGO 11 


THE KNIGHT STUDIO 


Distinctive Type Titles for 
Motion Pictures, Slidefilms, TV 
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NUMBER 


producers of effective films for... 


INCORPORATED 


Transfiilm's motion picture department has biazed 
trails in producing Sales Promotion films because it 
believes that the function of a film is to sell goods 

or ideas; that a film's effectiveness is measured by its 
ability to sell. Transfilm’s permanent staff of 
production-experienced Writers, Directors, Producers, 
and Account Executives were hand-picked to help 
clients increase sales. For Transfilm knows that the 
success of a Sales Promotion film depends on 

the producer's firm grasp of selling problems and 
techniques, as well as on the problems and techniques 
of film making 


TRANSFILM INCORPORATED « 35 W. 45 ST.. NEW YORK 19, N.Y. 
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public relations 
industrial relations 
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promotion ) 


education and training 


TRANSFILM’S Motion Picture Department and WESTERN UNION 
Explaining new. miracie communications facilities to the American public 


TRANSFILM’S Slide Film Department and the “jet 99" 
A sales promotion film introducing (he new Universal vacuum cleaner 


TRANSFILM’s Television Department and FAB 
Hard hitting TV spots that are helping FAB become a household word 
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Compelling Photography 


\ 
\ 


GAS’ 


Appealing Animation 
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Lasting Screen Effects 


SPECIALISTS IN 


MOTION PICTURES * SLIDEFILMS 
TELEVISION COMMERCIALS 
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Leslie Roush Acquires Vitorama 
Equipment; Enlarges for Production 
Leste Rousn Propuctions, Inc. 
has acquired the physical equip 
ment and licences for the Vitarama 
process, formerly one of the activi- 
ties of the Vitarama Corp. 
which 
single or multiple pictures on a 
screen 12 feet high by 40 feet wide, 
has been used in the past by Life 
Magazine, Calvert, Seagram's, Lord 
& Taylor, the Association of Eastern 
Railroads and the Eastman Kodak 
Company. It has been acclaimed as 


The process, projects 


the most impressive visual presen- 
tation ever accomplished with film. 

The Roush studios at Mineola, 
Long Island, first new studios to be 
built in the east from the ground 
up in many years, are being en- 
larged to take care of production 
and demonstration of Vitarama, as 
well as to provide additional space 
for the company’s motion picture 
and slidefilm activities. 

With the increased efficiency of 
having production and the special 
equipment now available from one 
source, it is expected that Vitarama 
will solve the needs of many new 
sponsors for big convention and ex- 
hibit during the 
year. 


American Airlines “Viva Mexico” 


® Viva Mexico, 22 min, color, is 


shows coming 


one of a host of sponsored travel 
films that find popular reception 
every day across the country. This 
new one does a thorough and pleas- 
ant job on Mexico from getting 
there via the sponsor's American 
Airlines DC-6 Flagships to coverage 
of the principal points of interest in 
the country. 

Eight location trips were made 
out of Mexico City to accumulate 
7,000 feet of film finally edited 
down to 800 feet. These included 
Cuernavaca, Taxco, Penefiel, 
Fortin des Flores, Paracutin, Mon- 
terrey and Acapulco. The story was 
framed around plot continuity of a 
reporter-photographer on assign- 
ment in Mexico. 

Viva Mexico was filmed in Mex- 


Luis Osorno Barona and 
produced by Dynamic Fitms, of 
New York. It was supervised by 
Tom F. Hughes of American Air- 
lines. 


ico by 


Color prints will be made 
available for group showings free 
of charge through any A.A. sales 
office. Black and white prints are 
available for television. 


Georce Myies 


Named FCA Public Relations Chief 
Georce P. My es has been ap- 
pointed assistant director in charge 
of public relations for the Firm 
CouNnciL OF AMERICA, according to 
an announcement by Dr. Pau A. 
WAGNER, executive director. 

Formerly administrative assistant 
and editor of the Film Counselor, 
the organization’s monthly publica- 
tion, Mr. Myles will be responsible 
for the organization’s public rela- 
tions, publications, and promotional 
programs. 

Supported by funds from the 
Ford Foundation’s Fund for Adult 
Education and by contributions 
from industry, the Film Council of 
America is now undergoing a plan- 
ned expansion program of which 
Mr. Myles’ appointment is a part. 

A graduate of the University of 
Loyola, he began his work in the 
audio-visual field with Films Incor- 
porated, film distributor. During 
World War II, as an Army training 
instructor, he made extensive use of 
audio-visual aids, gaining experi- 
ence in their application. 

Mr. Myles is an enthusiastic ama- 
teur movie maker, an interest which 
he shares with his wife Lois, editor 
of Panorama, Bell & Howell's pub- 
lication for the home movie field. 
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NEW YORK @ CHICAGO 


You should own the McGraw-Hill book 
FILMS IN BUSINESS AND INDUSTRY 
b 


HENRY CLAY GIPSON 
FILMFAX PRODUCTIONS 


Filmfax produces motion pictures and slide- 
films for all 
izes (with a production background of over 
220 titles) in color filmstrips for use in 


education. 
$4.50 postpaid from FILMFAX PRODUCTIONS, 10 East 43rd St., New York 17, N.Y. 
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business purposes but special- 
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IN 16mm. 
MOVIES 


The Eastman 
16mm. Projector, 


MODEL 25 


The complete high-intensity Mode! 25 arc 
unit, ready for use. While designed and 
constructed to be your permanent 16mm. 
installation, it is nevertheless portable with 
minor di bly. (The tungsten model, 
shown below, will be found edequete for 
everage-sized halls and auditoriums.) 


Designed for theater-quality perform- Lumenized Kodak Projection Ektar 
ance even under difficult conditions, this Lenses //1.5 (in a choice of four focal 
new precision-made, heavy-duty sound lengths)—provides a picture in sharp 
projector gives you the ultimate in over-all focus, with a complete, natural 
16mm. sound and image. range of color tones. 


Its design principles are unique. A The sound is amazingly faithful. 
geneva movement operating in a sealed Kodak's optical and electronic engi- 
oil bath is the intermittent mechanism. neering provide high-fidelity sound, and 
It transports films surely and gently. exceptionally stable sound drive elimi- 
Separate motors drive the geneva move- nates mechanical flutter. Sound optics 
ment, the main projector mechanism, may be focused to get the best reproduc- 
blower, and reel arms—eliminating belt tion from all types of prints. 
and chain drives—isolating the projec- In short, the Model 25 will stand up 
tor from the shock sources these create. and deliver the very best in sound and 
image, year after year. For complete de- 
The screen image is flawlessly bril- tails, see your Kodak Audio-Visual 
liant. Kodak's finest optical system— Dealer—or mail us the coupon below. 
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EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


Please send me a copy of your new booklet describing 
the Eastman 16mm. Projector, Model 25. 


MOTION PICTURES 


teach, train, 
entertain 


STATE. 
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HEN CLevecann’s FeSsTIvAL is over 
on June 12, most of this year’s phenome- 
nal crop of sponsored film awards will 
have been harvested. Only the foreign film festi 
vals at Edinburgh and Venice remain for late 
summer notification and entries to these have 
long since closed. Now in the record are the 
annual Freedoms Foundation Awards, the Bos- 
ton Film Festival (see page 36); the selections 
of the National Committee on Films for Safety 
(see pages 37 and 38); the four films selected 
by the judges for the Public Utilities Adver- 
tising Association (see below): and, most re- 
cently, the Canadian Film Awards. Add to these 
the favorite sponsored films among school audio- 
visual people as selected last month for the first 
SCHOLASTIC MAGAZINE citation (see page 46). 
Each of these are indicative of the special 
interests of the groups making the selections: 
none should be over-weighted for individual im- 
portance. But they do follow interesting patterns 
and set goals for perfection and audience inter- 
est. They also carry some extra significance in 
the case of the safety film awards for the cause 
here is vastly important to the general welfare. 
There are also some interesting repetitions to 
note, as in the case of Day in Court and the nu- 
merous past awards given such films as Miracle 
in Paradise Valley and American Cowboy. The 
substance of universal acclaim given such films 
is “let's have more like them!” 


Public Utility Film Awards Given 


* Four motion pictures widely used in public 
utilities field were announced winners in that 
section of the Public Utilities Advertising Asso- 
ciation’s 1952 Better Copy Contest. 

First award went to the Pennsylvania Water & 
Power Company for the color film Harnessed for 
Horsepower. Second place was given to the 
Southwestern Gas & Electric Company for Fore- 
cast: Continued Prosperity, produced by the 
Charles Beeland Company. Third place honors 
were shared by Consumers Power Company for 
the film Meet Outstate Michigan, also produced 
by Beeland, and by the Pacific Gas & Electric 
Company for Jr. Grand National Livestock Shou 
of 1951 produced by W. A. Palmer Films. 

Judges for the Utilities Awards film selections 
included Patrick Fay, staff director for the Du- 
Mont Television Network; Lewis Lash, president 
of Engleman Visual Education Service: and O. H. 
Coelln, Jr.. editor and publisher of Business 
SCREEN, 


Annual Canadian Film Selections Made 


* Two Crawley Films productions won top 
honors in the recently announced 1952 Canadian 
Film Awards. The motion picture Newfoundland 
Scene, sponsored by Imperial Oil Limited, was 
selected as the “Film of the Year” and Packaged 
Power, produced for Aluminum, Limited won the 
award for “the best industrially-sponsored film.” 


Business Screen in New Quarters 


* We're now located in our new Chicago build- 
ing at 7064 Sheridan Road. overlooking Lake 
Michigan on the Windy City’s north shore. Ultra- 
modern lighting, new and efficient space arrange- 
ments and added area for such activities as our 
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M A G A 


Direct Mail Division and reference library will 
make it possible to give much-improved service 
to an expanding readership and the industry. 


New York Producers Form Association 


* Sixteen New York film producers, who have 
constituted an informal working group for sev- 
eral years, formally organized last month as the 
Film Producers’ Association of New York. Of- 
fieers of the association are Peter J. Mooney 
(Audio Productions), president; David Pincus 
(Caravel Films), vice president; Edward Lamm 
(Pathescope Productions), treasurer: and Wal- 
ter Lowendah! (Transfilm), secretary. 

The association will devote itself to the ad- 
vancement of the non-theatrical film industry, 


Summer Audiences 


nce Upon a Time, the coming of summer 
almost meant the end of the film distri- 
bution business until fall. People said, 
“the schools are all closed and no one wants to 
look at movies in the summer anyway.” 

Well, let's face it—-distribution does fall off 
in the summer, but there are audiences and 
they can be found if you go about it right. 
Last summer, Modern Talking Picture Service 
had more business by far than in any previous 
hot season. Association Films knew that people 
did want to see films and found new and en- 
thusiastic audiences that had never ever been 
approached before--enough so that this year 
promotion to the summer market is a major 
and rewarding activity. For instance, Association 
now circularizes almost 5,000 summer camps, 
5,000 country clubs, 10,000 resorts, 1,000 civic 
recreation directors, every summer school in 
the country in addition to such regular large 
groups of viewers as industrial organizations, 
Legion posts, churches and television stations. 

This pattern of promotion is also followed by 
Ideal, Institute of Visual Training and the 
Princeton Film Center. Companies distributing 


Firm oF THE YEAR in the Annual Canadian 
Awards was Crawley's “Newfoundland Scene.” 


Z I N E 


and intends to establish liaison with other 
eraft, talent and industry groups having similar 
objectives. The sixteen member firms, who are 
said to account for about 75° of New York 
production, will publicize the New York area as 
a source of the best in non-theatrical films. 
Members of the organization are: Affiliated 
Film Producers, Inc.; Audio Productions, Ine.; 
John Bransby; Caravel Films, Inec.; Film 
Graphies, Inc.; Films For Industry, Inc.; Wil- 
liam J. Ganz Co.; Paul Hance Productions, Ine. 
Herbert Kerkow, Inec.; Murphy-Lillis, Ine.; 
Pathescope Company of America, Inc.; Leslie 
Roush Productions, Inc.; Sound Masters, Ine.; 
Transfilm, Incorporated; Video Varieties Corp.; 


and Willard Pictures, Ine. Sh 


for Sponsored Films 


their own films, such as Shell Oil and the N.A.M 
are finding that past seasons when distribution 
would fall off as much as 80°° are no longer the 
case. There's plenty of film interest. 

Summer distribution does require somewhat 
different techniques than in other seasons. Bor 
rowers, for one thing, often want films for rainy 
days only, can not determine screening dates 
in advance. Association Films meets this prob- 
lem by stating that “films may be kept one week 
for possible rainy day use.” Another thing, 
summer audiences are more than usually recep- 
tive to light, humerous or pictorial subjects and 
these should be promoted most heavily. Nature, 
sports and outdoor safety films are a natural, 
of course, 


Roadshow Circulation Via Modern 


Modern Talking Picture Service has arranged 
with reliable roadshowmen in the midwest to 
cover some 2,000 towns for film sponsors. Movie 
roadshowmen are a middle states phenomenon. 
Traveling from place to place with full equip- 
ment to put on a big evening of movies, they 
arrange in advance with local merchants in 
small towns to “sponsor” the show (a few shorts 
and a feature), and then set up in parks, vacant 
lots, or, as often as not, right in the main street. 

Roadshows bring in people from all the sur- 
rounding region, The stores are all open, and 
after shopping an average of about 350 stay on 
for the movies. The cost to film sponsors: is 
somewhat more for this type of show than for 
regular bookings, but audiences are proportion- 
ately larger and are often in a sympathetic, 
“holiday” mood. Dealer tie-ins plus Modern’s 
advance notices and controls make this a good 
film outlet. 

Television stations have more sustaining time 
in the summer and most of them are quite will- 
ing to show interesting business films at no 
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charge. in fact many stations actively seek this 
hind of program material 
While there m m 


when there are audiences to be found, you will 


need to sit back and relax 
find more prints than usual on your shelves 
and summer uw the beet time to get every print 
ondition before fall bvery 


carefully checked and screened 


in the best tole 
print should he 
to see that it is worthy to represent your com 
pany Particularly watch the first 50 feet where 
most of the scratches and torn apron ket holes 
ure to oocur if leaders are not 
completely beat up, if they look worn, replace 
Check cans and mailing cases if 
they look dirty of 
wash them off. make the package beverb good as 
well as the film 


them now 


covered with old torn labels, 


Time for Preventive Maintenance 


Some companies find it worth while to send 


all tle and equipment that can be spared, 


may for therough preventive maintenance 
Many laboratories and film treatment plants of 
fer a complete service of cleaning, serate h re 
lubreation and summer storage bur 
Peerless Film Processing Corp., in New 


York and Hollywood. will handle all this services 


cleaning, complete rejuvenation and .seratch 
Peerle 


pproximately per MM) ft 


removal Treatment and summer stor 


for color 

reel, and, if seratch removal is not necesary, the 

price ts considerably less 
Summer is a good time to reevaluate vour 


whole program. Are you reaching the people 


vou want to’ enough of them’? are you spend 
ing your distribution money wisely? To get 
helpful hooks 
available on reaching audiences with films is 
The Bie Market for lomm Films published by 
the Motion Picture Department of the National 
of Manufacturers, 14 West 49th 
street, New York. Try to get the NAM to send 


you a copy before the supply runs out, or bor 
row one somewhere It is really excellent bal 


vou thinking, one of the 


Tuts Posten heralds the weekly 


movie program im 4a myriad of small founs 
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EVERYBODY WELCOME 


CLEAN ENTERTAINMENT TOR YOUNG AND OLD 
Come and Bring the Family 


ta Appreciation of Your Patronage the Merchant Displaying This Card 


is Spenseriag These Shows for You 


Films That Humanize Retail Selling 


PART IL OF A SERIES ON J. C. PENNEY COMPANY'S JUBILEE PROGRAM 


ne J. C. Penney Company, which is cele- 
"Toran its Golden Jubilee this year, has 

made films an important element in carry- 
ing the firm’s 1952 sales plans and business phil- 
osophy to each of the 75.000 “associates” in the 
chain's 1,625 stores. 

Penney management is much heartened at the 
enthusiasm with which the film program has been 
received thus far. The Golden Coals program 
(Business Screen, #2, 1952) has had striking 
results in setting up employee participation in 
the 50th anniversary year improvement cam- 
paign 
Year, is now being shown, on company time, to 


A motion picture, Inventory for a Golden 


every Penney associate. This film, about 45 min, 
b w, produced by John Sutherland Productions, 
tells the story of a typical Penney manager how 
he got into the business and what it has brought 
him over the vears. Penney officials were frankly 
afraid of the film in its planning and production 
stage, for it is unabashedly sentimental and could 
have been as cloying and corny as an 1890 
melodrama. Happily, it is not--the sentiment 
rings true, and with such honesty and good 
humor that Penney audiences are finding it 
much more true-to-life than fictional stories 
usually are. 


Consumer Distribution Will Follow 


Inventory for a Golden Year will be distrib- 
uted nationally by Association Films (probably 
with a changed title) after it completes the 
rounds of all Penney stores. It will probably 
make more friends for Penney’s than a picture 
designed particularly for the general public. 
There is something about talking with the public 
from within the company instead of at the public 
that is exceptionally appealing. 

Another motion picture, Quality Control in 
Modern Merchandising, is just in the process of 
completion (by the Jam Handy Organization) 
and will then be sent through the chain for show- 
ing to all associates. It shows the laboratory test- 
ing that all merchandise sold in Penney stores 
must pass before a Penney label can be placed 
on it 

Styled For You is a sound slidefilm, produced 
by Caravel Films, Inc., that explains the activ- 
ities of Penney’s 22 style specialists who buy, 
and frequently originate, the dress fashions that 
will be sold in the nationwide chain. One out 
of fifteen dresses sold in the U.S. is a Penney 
dress. To capture this market some 250 to 500 
salesmen swarm down on Penney's New York 
office every dav. 

Styled jor You was a feature of Penney’s six 


regional conventions of store managers, is now 
being shown throughout the stores. It is, incident- 
ally, one of the first slidefilms produced on a 
mass basis in the Tri-Art process on Eastman 
negative-positive color film, 
Sizeable Investment in Pictures 
Although films have not been used with any 
regularity by Penney’s in past years, outside es- 
timates indicate that the company will invest 
something over $250,000 in films for 1952, in- 
cluding the two movies, several slidefilms and 
filmed 


However, if the enthusiasm of Penney associates 


special presentations for conventions. 
for the Golden Jubilee pictures thus far is any 
indication of future results on the selling floor, 
harvested many times 
over in the years to come. bad’ 


the investment will be 


CASE HISTORY REVIEW 
“Inventory For A Golden Year” 
Sponsor: J. C. Penney Company. 


Film: Inventory for a Golden Year, 45min, b/w, 
produced by John Sutherland Productions, Inc. 


% This keynote Penney Company Jubilee pic 
ture translates the company’s employee “success 
story” into human, familiar terms with a strong 
flavor of sentimentality that is never maudlin. 
Its warm and friendly atmosphere brought an 
enthusiastic reception from store managers all 
over the country to whom it was a wholly per- 
sonal recital of their own trials and tribulations 
as well as their progress. 
\ family tale, Inventory For a Golden Year, 

is told in a series of flash backs covering a 
typical manager's years of service with the com- 
pany. Humor and human interest are well 
meshed in its 45-minutes of good entertainment. 
It would have been impossible to deliver this 
kind of message in any company that did not 
possess the basic spirit to which it is related 
this film catches the Penney Company's 
relationship with its people and is almost auto- 
biographical despite its professional casting. 
Technically, this Penney film is top-drawer 
stuff with all the production finesse of good 
theatrical entertainment. This “box-office” ap- 
peal helps reach beyond the immediate personal 
interest of the managers and into their families 
and friends who join the audiences at local 
premiere showings now currently being held. 
John Sutherland has produced a model for 
company relations’ films but the original of this 
dramatic piece had already set the stage. "a 
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Report on Research 


NEWSPAPER PUBLISHERS PRINTING 
RESEARCH PROGRESS NOW PICTURED 


Sponsor: The American Newspaper Publishers 

Association. 

Title: A.N.P.A.-Research Progress, 30 min, 

color, produced by Sound Masters, Ine. 
* Newspaper publishers, though basically inter- 
ested in the mechanical aspects of publishing. 
are primarily editorially-minded. They are ever 
quick to adopt new methods of newsgathering 
and presentation, while sometimes overlooking 
the tremendous advances being developed in 
newspaper manufacturing. 

In seeking a method of getting these develop- 
ments across to publishers, the American News- 
paper Publishers Association’s Research Lab- 
oratory chose “the most powerful medium avail- 
able to them--a motion picture.” While en- 
tirely expository, the film has the effect of en- 
couraging individual publishers to solve their 
own mechanical problems as well as to support 
and adopt the developments of the A.N.P.A, 
laboratory. 


Research Efforts Cover Wide Field 


A.N.P.A.’s Research Laboratory develops im- 
provements in the mechanical processing of 
newspapers. Its line of activity encompasses 
anything that will help newspapers to print with 
improved quality and at a lower cost. It operates 
a laboratory at Easton, Pa., hires outside labora- 
tories for various projects and encourages manu- 
facturers of printing equipment to undertake 
development programs that they had not consid- 
ered before. 

A.N.P.A.-Research Progress shows a new 
method of controlling a roll of paper as it 
feeds through the presses with a vacuum box 
to automatically regulate tension and reduce 
breakage. A plastic blanket developed at the lab- 
oratory enables a publisher to reduce the width 
of his paper without reducing length, thus sav- 
ing on newsprint cost. An innovation still in de- 
velopment stage makes newspapers water re- 
sistant so the paper carelessly thrown on the 
lawn by the newsboy is not a soggy mess. Molds 
for making printing plates may eventually be 
made by a hydraulic press much more simply 
if another A.N.P.A. research project proves suc- 
cessful in large scale operation. 


A Permanent, Continuing Record 


A.N.P_A.-Research Progress has not been 
completed and according to present plans, never 
will be. It is a permanent and continuing record 
of accomplishment of the A.N.P.A. Research 
Laboratory. Currently running 30 minutes in 
length. it may from time to time go as long as 
45 minutes as filmed records are made of new 
projects while obsolete portions are deleted. 
Rather than use a professional announcer, Clar- 
ence M. Flint. A.N.P.A.’s Director of Research, 
narrates the film. This will prove valuable be- 
cause he is personally known to a majority of 
the future audience, because he can narrate fu- 
ture filmed projects without hunting up the same 
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narrator for each insert and because, it should 
be added, his audience finds him a darn good 
speaker. 

The film was shown for the first time recent- 
ly at the A.N.P.A. convention in New York. It 
will be screened at the A.N.P.A. mechanical con- 
ference in San Francisco on June 10th, and at 
regional and local publishers associations across 
the country. It will be made available to pub- 
lishers for showing to mechanical staffs and to 
printing schools and graphic arts classes from 
the A.N.P.A. Research Laboratory, Easton, 
Pennsylvania. 


ANPA’s Restancu Lasporarory at Easton, 


is the key location in this progress report film. 


Sunoco Dealer Films 


TWO NEW SUN OLL COMPANY FILMS 
SHOW DEALERS BETTER TECHNIQUES 


* The Sun Oil Company, a regular user of 
film for communication of new sales plans, op- 
erating techniques and other information im- 
portant for dealers, has just received two new 
pictures for intra-company use produced by Uni- 
films, Ine. 

One, Sunoco Leads Again, 10 min, color, in- 
troduces a unique credit card system called Sun 
Chex, by which customers pay for purchases 
with “checks”—IBM cards—-which simplify ae- 
counting for the dealer, the company, and pro- 
vide constant information on the amounts and 
times of purchases for the customer. Audience 
reaction as typified by one Sunoco dealer: “All 
of the boys were completely sold on it.” 

The second film, an untitled screen message 
on the value of advertising, 14 min, color, intro- 
duces a dealer day-dreaming about the opening 
of his new station the next day. Hardly a cus- 
tomer comes in the station (in the dream) and 
the dealer frantically goes from newspaper to 
radio station to billboard company to learn 
what it will cost him to advertise and lure cus- 
tomers to his station. It costs him a whopping 
amount, but luckily, only in his dream. The air- 
ways, highways and newspapers are full of at- 
tractive Sunoco sponsored advertising designed 
to find and hold customers for the company’s 
dealers, as the day-dreamer finds out the next 
day when his station opens to a steady stream 
of traffic in the driveway. yy 


Engineering at Ford 


DESIGN EXHIBITION FILM) TURNS 
INTO AN EXCELLENT COLOR REVIEW 


Sponsor: Ford Motor Company. 
Title: Tomorrow Meets Today, 25 min, color, 
produced by MPO Productions. 
* Last January, the Ford Motor Company in- 
vited 300 reporters and automotive editors to an 
exhibition of the engineering work that went 
into the 1952 line of Ford products. It was or- 
iginally planned to produce a motion picture 
record of the exhibition, but as production be- 
gan, it could be seen that a much more compre: 
hensive film on Ford engineering could be 
fashioned from the structure of the exhibition, 
so plans were revised and the “full scale” To- 
morrow Meets Today is the result. 

The picture goes behind the charts on the 
walls of the exhibit, the demonstrations of test 
equipment, the scale models, mock-ups and blue- 
prints. It shows the engineering department at 
work from advanced styling sections through 
final blueprints, tool making to completed plans 
for mass production of the 12,000 parts that 
make up the new Ford, 


Convincing Documentation for Buyers 


Tomorrow Meets Today is a “nuts and bolts” 
picture in the familiar pattern. It explains the 
whys and hows of auto production to schools 
and adult groups—the usual Ford film audi- 
ence. It does this with much more than usual 
taste and competence than is typical in factory- 
run-around movies—in fact, it is quite elegant. 
The Ford plant appears as spic, shiny and 
dressed-up as a fashion salon. 

But there is more to it than that-—it is just 
about as forceful a sales tool as the Ford Com- 
pany is likely to get, though, on the record, it 
is not designed as such. How much more con- 
vineing it is to see why a car is designed in de- 
tail as it is, and how it meets rigid specifications 
set forth for it. For,instance, is the ignition sys- 
tem waterproof? In addition to scenes of Fords 
splashing through proving ground “creeks.” one 
engine is shown as it appears purring away en- 
tirely under water with—and this is a nice touch 
of ingenuity—-goldfish swimming about the 
spark plug wires. Far more than magazine ad- 
vertisements extolling the merits of Super- 
Goozer construction and Hyper-Feeber brakes, it 
makes you want a new Ford, 


Here's An Example for the Industry 


* Good as Tomorrow Meets Today is, it is only 
a step in a direction that automobile manufac- 
turers have been most reluctant to follow. Auto- 
mobiles, as different from most other expensive 
mass produced articles, are more than a neces- 
sity, convenience or luxury to a great many 
people—they are a hobby and a sport. Yet, with 
very few exceptions, American manufacturers 
have completely failed to realize what an in- 
trinsically exciting thing a car is to millions of 
people-beyond its merits as transportation. Wit- 
ness the burgeoning circulation of the automo- 
tive magazines such as Road & Track, Motor 
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thom rite Dine rate 


Trend and others. of the “road test” seetions 
which have become the most widely read features 
of suct Hhen copy ireulation magazines as 
Popular Science Popular Mechanics and Ve 
/ strated 
Perhaps it isa feeling that the less the pub 
lic knows about the car the better for the deal 
ers service department, perhaps it is a fear of 
with hotrod. 


feeling that the public re ally isn’t interested in 


ofr perhaps it ma 


care, but the Ford film catalog, and it is tvpieal 
of the mduetry tiles 
Many of them extol travel or Americana Yel 
lou stone 

Automotive 


Partners 


at present lists some 
{merican Cowboy: some describe the 
industry in general -as in 6,000 
as in Pride of 
Workmanship, bat of all these, only two, the 
Veets Today and The Human 
Bridge, devote any appreciable amount of time 
to th basis of the entire 


r pros ide education 


new lomorron 


industry and the 
dreams of millions of motor fans—-the car, it 


ee lf, It seems a ided lack 


deserthes new school plans 


to hoard members: a scene trom the new Wild 

ine film titled “Desten for Learning 

Case for Modern School Construction 
“Design for Learning” Presents 

Sponsor: Herman Nelson Division 
Air kilter Co, Tne 

lithe: Desien tor Learning. 25 min.. color pre 
duced by Wilding Pieture Productions, [ne 


American 


# The little red schoolhouse of fond American 
tradition has heen giving away, for many vears 
now, to spacious and light-filled buildings that 
have been designed to help today’s student learn 
with as littl pain as possible Toward this end, 
nany a school beard is scanning architectural 


plans and speeiheations 


what is turning inte 
the largest school building boom in US. histors 

Desien for Learning is concerned with school 
buildings and what goes into them more to 
the pornt, with the heating and ventilating sys 
tem that is part of the modern school, The film 
has as its setting a meeting of a school board 
that is stuchving plans for a new school An 
urchitect, to prove that the building plan he ad 
voocates is complete in every detail, takes as at 
example the heating and ventilating system h 
has thed and describes it to the board. U <ing 
animation and demonstration, the architect wins 
school board approval emphasizin the inpert 
ance of the right selection of equipment for the 


comfort and well-being of the students bad 


Tits Is Penta 
in the companys him “Treat Wood Right™ nou 


heine offered tor national distribution to asers ot 


nuood produc ts 


the new Dow product featured 


Preview Avupience at Chicago's Hotel Sheraton 
included (1 to r) Dale Chapman, Chapman 
Chemical Co.; J. M. Atkey, Dow Canada; M. S. 
Hudson, George Olson, G. W. Morrison of Dow. 


The Case for Wood Preservation 


DOW CHEMICAL COMPANY SHOWS HOW IN COLORFUL “TREAT WOOD RIGHT” 


Sponsor: The Dow Chemical Company 


Title: Treat Wood Right, 23 min.. color, pro 
duced by The Jam Handy Organization, Ine. 


* bor the past fifty years, research chemists 
have worked quietly, but effectively. to preserve 
wood from the attacks of destroying insects 
Problems. and they are many. still remain but 
the wood-preserving industry looks confidently 
to the day when America’s timber supply will 
be extended three or even four times with proper 
chemical treatment of wood before it is put to 
use in the field 

Treat Wood Right, produced by The Jam 
Handy Organization for Dow. is the cinematic 
story of the ingredients that make for right 
treatment of wood: the equipment. the preserva- 
tives and the experts that serve the industry 
Following the lumber wherever it goes, from th: 
forest tree to its ultimate use as a railroad tie or 
public utility pole, the film outlines the methods 
used to protect wood from rot and insect attack. 


Developed at Forest Products Laboratory 


Pentachlorophenol, or Penta, is the implicit 
star of Treat Wood Right. Developed by chem 
ists working with the Forest Products Laboratory 


BILLBOARD DETERIORATION is one critical prob- 
lem clearly shown in “Treat Wood Right.” 


of the Department of Agriculture at Madison, 
Wisconsin, the chemical has been instrumental 
in saving some millions of cubic feet of wood 
every vear. One instance is cited. Fifty years 
avo, 304 railroad ties were used for every mile 
of bedding: today the number has been reduced 
to LIT, an annual saving of 70 million railroad 
ties. 


Two Methods of Treatment Are Shown 


Illustrated in the film are two recommended 
wavs of treating wood. In the first, steam is 
applied under pressure in a cylinder as a final 
seasoning step. The Penta solution then is forced 
under an even greater pressure into the very 
cells of the wood, The second type of treatment 
is the hot and cold process. The wood is placed 
in a tank and advantage is taken of the fact that 
wood contains a high percentage of air. Hot oil 
is pumped into the tank. The heat causes the 
air to expand and to escape as it bubbles through 
the oil. The hot oil then is withdrawn and a cold 
solution is introduced which cools the remaining 
air causing it to contract. A vacuum is formed 
and the Penta is drawn into the wood. 

Wood treated for preservation amounts to 
227 million cubic feet every year. Thus far nearly 
all treatment has been confined to such items as 
railroad ties, public utility poles and cross-arms, 
bridges, piling, fences, buildings, grade crossings 
and farm equipment. Despite what must seem 
a large figure to the uninitiated, 227 million 
cubic feet is but two percent of the wood cut in a 
vears time. 


A Clear-Cut Technical Exposition 

Accurate color and a clear, logical approach 
leaves this film’s intended audience with the 
facts it needs to take action. Its mission is to 
sell Penta and it does that admirably. 

Treat Wood Right shows that one tree can do 
the work of several if treated properly before it 
is put to use. In other words, America’s timber 
conservation program is well served with Penta 
and the industry that has made it possible. ive 
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Industry's Waste Problem 


Sponsor: The Dow Chemical Company. 

Title: Air, Water and Industry, 25 min, Koda- 
chrome, produced jointly by Dow Chemical’s 
waste disposal, photographic, and public re- 


lations departments. 


* The history of the l6mm color motion picture 
fir, Water and Industry dates back some ten 
vears or more, At that time frequent visitors 
from various industries confronted with waste 
disposal problems came to the Dow Chemical 
Company's (Mich.)} plant to see what could be 
learned from their waste disposal methods. A 
15-minute film which described Dow’s relation- 
ship to the Saginaw Valley watershed and the 
company's two main waste disposal plants was 
shown to these visitors. This proved to be a 
very serviceable introduction to waste disposal 
before the visitors were taken to the plant it- 
self. 

After World War IL Dow officials decided 


that the film could be of wider use to industry 


Modern waste disposal plant at Dow. 


if it could be loaned out, so new footage was 
taken and a sound track was put on the film. It 
was at that time the film got its present title. 
Widespread interest in the film provell to be 
gratifying. Two years ago when it was neces- 
sary to make new prints of the film, the Dow 
people decided that it should be done over in 
order to broaden the treatment, to make it less 
technical as indicated by audience reaction. 

Aimed for an audience that will not be ex- 
clusively industrial, the film attempts to sell an 
idea that varies in content interest according to 
the audience viewing it. 

The general public, it is hoped, will see that 
industrial wastes are an inevitable result of in- 
dustrial growth and progress to our living stand- 
ard. Stressing the complexities of waste dis- 
posal, the film also tries to point up that respon- 
sible companies, and particularly The Dow 
Chemical Company, recognize pollution abate- 
ment as one of their social responsibilities. 

Within industry the film is intended to suggest 
that any company not assuming its responsibility 
for waste disposal is out of step with the times. 

And to the employees. of The Dow Chemical 
Company. Atr, Water and Industry is intended 
to contribute toward better understanding, and 
cooperation, in the company’s efforts to combat 
waste control problems. 
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Authentic Colonial setting of Washington's headquarters in “The Mark of C” 


The Saga of the Remarkable Baker 


“THE MARK OF C™ IN TECHNICOLOR IS SPONSORED BY ANHEUSER-BUSCH, INC. 


Sponsor: Bakery Products Department of An- 
heuser-Busch, Ine. 


Film: The Mark of C, 30 min, color. Produced 
by Wilding Picture Productions, Inc.  Dis- 
tributed by Modern Talking Picture Service. 


* Following Napoleon's adage that an army 
travels on its stomach, the sponsors of The Mark 
of C have as their leading character one of the 
kev figures in the success of Washington's Revo 
lutionary forces. He is the “remarkable baker” 
one Christopher Ludwick of Philadelphia—— who 
became Baker General of General Washington's 
Colonial Army. It is his example, as a pioneer 
baker who tried each day to “make his bread 
better” and as a defender of freedom that the 
Bakery Products Department of Anheuser- 
Busch, Inc., selected to keynote this film tribute 
to the baking industry of today. 

Interwoven into this historical background is 


Breap: the “best in the world” 
is a product of bakery research, 


the modern story of baking industry technology, 
its research toward better products and the rea 
sons why the modern U.S. baker's enriched white 
bread is among the world’s best. 

Supporting the baking public relations effort 
are widespread bookings in schools and among 
clubs and women’s organizations arranged 
through the distribution network of Modern 
Talking Picture Service. Production by Wilding 
is exemplified by the full Technicolor treat- 
ment accorded this film: historically accurate 


_settings and a believable professional east. The 


audience attraction is deservedly high as these 
factors combine to make The Mark of C excel- 
lent fare. 

The Mark of C? Ws the symbol which baker 
Ludwick impressed on each honest loaf out of his 
ovens a symbol of quality and of an un- 
ceasing aspiration to do something better with 


all of his life. Ry 


“Tue Mark or C” appeared in each loaf of 
Chris Ludwick'’s bread in Colonial days, 
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1952 Production Review Supplement: | 


ADDITIONAL LISTINGS OF PRODUCERS FROM NATIONWIDE SOURCES 


S PRODLCERS COMPLY with minimum 
A requirements for prt wluction listings on 

this reference guide. their reports will be 
published from time to time in these supplement 
wry pages and imeorporated in the next avatlabl 
Annual Review. Additional listings will appear 
in these pages next month 


CALIFORNIA 


J. Fennece Company 
1159 N. Highland Avenue 
Holly wood 48, California 
New York Office 
Wb. Street 
New York 16, N.Y 
OFFICERS AND DEPARTMENT HEADS 
Paul Fennell Ire wlent Producer 
VR Mickeys) Dubin. in Charge of 
hastern Produ fions 


John Burks, -Technical Director 


Senvices: lodustrial, public relations, educa 
tonal and tramon IV commercial filme 
with emphasis on anunatron 

HECENT PRODLOTIONS AND SPONSORS 
TV commercials for Shell Oil Co. Campbell 


Soup Cs Kellogg's Cereals, Schmidt's Beer 
(rape Nut« Flakes: traming tiles for the 
Nay 


MIDDLEWEST 


Vinine Conporation 
1415 Lloward Street 
Chicage 26, 

AMiassador 2-800 
Date of Organization: LO 
AND DEPARTMENT HEADS 
Sullivan ¢ Richardson, President 
Arnold Whitaker, | President 
Scott Whitaker, West Coast Prod 
irl Brink Board Member 
John A. Seety.-D reas 


lodustrial, documentary, travel, edu 


thhonal, a ith tiles 
bacturies: Story development and script writing 
stall torvboard: animation: Full teld 
crew tor ind synchronous lip 
syne or seund recordin anywhere in the coun 
try Portable lighting equipment vlequate for 
harwe or Representative s ofhee on 


Hal Roach lot in Holly wood 
RECENT PRODLOETIONS AND SPONSORS 
Story of R Story of Lumber, The Sugar Story 
Potatoes us Forest Ranger 


bine ve lopaedia 
wa bilo 


Kent Lane, Ine. 

Tlo Kast Grav Street 
Louisville 2. Kentucky 

Phone: JAckson 6304 

OFFICERS AND DEPARTMENT HEADS 
Kent Lane. President and Producer 
Harry Hicks, bice President 

Julia Lane, Treasurer 


Howard Hunt, Secretary 


Jacquelyn Clark, Ass't to the Pres. 
& Asst Producer 
Page, Jr., Art Director 
Lou Block, Writer 
John Murray, Director of Photography 
Tom Mulvey, Cameraman 


seevices: l6mm and 35mm motion pictures, 
color. black and white: sound slidefilms, sales 
training, public relations, and TV commercials 
Facies: Creative staff, Mauer or Mitchell 
cameras, lip syne recording, animation stand 
Bell & Howell splicers, complete lighting equip- 
ment, sound stage, studio facilities 
RECENT PRODUCTIONS AND SPONSORS 

Freemasonry in Action and Lest We Forget 
(Grand Lodge of Kentucky) 
(Ajax Mfg. Co.) ; Induction Heating for Forg 
ing (Toledo Div., Ohio Crankshaft Co., Cleve 
land): In His Path (Mount St. Francis Semi- 


nary): Cleaning & Maintenance of Soft Floors 


The Forge Shop 


National Sanitary Supply Assn.) : Green Pas- 
tures for Kentucky (Green Pastures Commit 
tee): All Are Served (Dept. of Economic Seeur 
ity) Basketball by Rupp (Coach Adolph 
Rupp) Four and Forty (WKentucky Highway 
Department). Now in production: The Finest 
Product Louisville Board of Education) Rivers 
to Cross and More Per Mile (Kentucky High 


way partment) 


NEW YORK CITY 
Inc. 
(Murphy-Lillis Productions) 

723 Seventh Avenue 
New York 19, N.Y. 

Phone: PLaza 7-814 
Date of Organization: 1946 
OFFICERS AND DEPARTMENT HEADS 
Murphy, President 
James M. Lillis, tce-President & Treasurer 
Elwood Siegel. Production Manager 
Joseph Josephson, Chie) Film Editor 
George E. Wolf, Assistant Production Manager 
Services: Motion pietures for industry and tele 
vision. Seripts, cinematography, editorial; com 

plete production: live and animation 
Facuaries: Mitehell and Bell & Howell 35mm 
and Lomm cameras: lighting equipment; Reeves 
magnetic recording: mobile location unit; cut 
Permanent creative 
staff writers, directors, cameramen, editors 
RECENT PRODUCTIONS AND SPONSORS 
The First Pitty Years (The Firestone Tire & Rub- 
Harvey S. Firestone Memorial 
(Firestone): Highway Safety (Firestone); This 
We Own (American Telephone and Telegraph 


ting rooms: sound stage 


ber ¢ ompany 


Company); Communications For Civil Defense 
(A. T. & TL: Green Promise (New Holland 
Machine Division, Sperry Corporation) ; River 
Roadway, Man of Steel, Family Farm, Rigged 
For Oil, Round The Mountain, Pampered Porter- 
house (TV documentary-commercials for Ford 
Motor Company); TV spots for Firestone, 
Chesterfield, Arrow, Packard, and others. 


Lewis Sounp Firms 
75 Weat 45th Street 
New York 19, N. Y. 
Phone: LU xemburg 2-1322 
Date of Organization: 1941 
OFFICERS AND DEPARTMENT HEADs 
Vernon Lewis, Owner-Producer 
Ellen Lewis, Producer 
Robert Schmidt, Sound Engineer & Editor 
Richard Eichner, Production Mar. 

Lorelei Lewis, Ofice Manager 

Albert Demers. Scenic Designer 
Sexvices: Complete motion picture production 
and sound recording, lomm and 35mm, color 
and bow; TV commercials, industrial. educa- 
tional, scientific and promotional films and dra- 
matic dialog presentations. Consultation service. 
Faciuiries: Creative staff. two complete live 
sound shooting stages; optical, dise and mag- 
netic sound channels, full location shooting and 
recording equipment, cutting room, projection 
and interlock screening. 

RECENT PRODUCTIONS AND SPONSORS 
Bath ythermographu Observations: upying 
an Oceanographic Station (U.S. Navy): Where 
Food Is Finest (American Gas Association): 
$000 Pounds Per Square Inch (Taylor-Wharton 
Iron & Steel Company) ; CO-2 Fire Extinguisher 
(CO-2 Fire Equipment Co.): TV commercials 
for B. F. Goodrich, Polaroid-Land Camera. Good 
Luck Margerine, Chrysler and others 


PACIFIC NORTHWEST 
Firms 
1737 Westlake North 
Seattle 9, Washington 
Phone: GArfield 0920 
Date of Incorporation: 1949 
OFFICERS AND DEPARTMENT HEADS 
Robert G. Gardner, Pres. & Exec. Prod. 
Ainslie A. Gardner, Secty & Director 
Barbara Kennedy, V.P., Charee of Distrib. 
Ann Ray, Advertising and Promotion 
Morris E. Dowd, Sound Engineer 


Services: Production of l6mm motion pictures 
in all commercial, educational and documentary 
categories: TV programs; l6mm film distribu- 
tion: 35mm theater trailers. For other produc- 
ers, recording and mixing for sound tracks, 
editing, writing and titling; l6mm film dis- 
tribution. 


FactLities: lomm and 35mm cameras: single 
and double system sound narration and editing 
rooms; Stancil-Hoffman magnet film recorder 
and dubbers with selsyn interlock system. 
RECENT PRODUCTIONS AND SPONSORS 
Sport Fishing for Salmon (Washington State 
Department of Fisheries) ; Salmon Crisis (Wash- 
ington State Department of Fisheries); Vein 
Stripping (Dean K. Crystal, M.D.) ; 
{irt of Japan (Seattle Art Museum). 


Creative 


ANIMATION & TITLE SERVICES 
Vinearrt, INc. 
240 East 39th Street 
New York, New York 
Phone: LExington 2-7378 
New Chicago Address Noted: 
KNIGHT STUDIO 
159 East Chicago Ave. 
Chicago 11, Hlinois 
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What It Takes 
to Make a Picture 


It took a lot of professional 
ingenuity and know-how plus 
eight TONS of lighting and 
photographic equipment to 
produce this scene (right) in 
the new color 
Lead From Mine to Metal 


sponsored by the St. Joseph 


motion picture 


Lead Company and produced 
by Atlas Film Corporation for 
distribution by the U. s. 
Bureau of Mines. 36 units 
totaling 200.000 watts and 

a mile of cable went 400-feet 
underground for color shots 


This 


scene shows a mine train pass- 


of mining operations. 


ing through a stope and was 
shot from the upper level of 
another part of the track. 
A professional l6mm Mitchell 


was used for all shooting. 
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“LEAD: 


OR PRODUCTION of a highly-useful new 


technical film under difficult’ circumstances, 


the recent Atlas Film Corporation color picture 


Lead From Mine to Metal merits special notice. 
Most of the key sequences in color were filmed 
in the St. Joseph Lead Company's mine 400 feet 
underground, In addition to 36 lighting units 
‘enough to light a town of 4,000 people) the 
sound was tape-recorded with utmost fidelity to 


capture realistic sound effects of mining opera- 


FROM MINE TO METAL” SPONSORED BY 


THE sf. JOSEPH LEAD CO. 


tions. Premiered at New York's Park Lane Hotel 
to more than 200 representatives of business and 
government, honored guests (shown lower lejt) 
included (1 to r) Edward Schager, vice-presi- 
dent Atlas Film Corporation; Andrew Fletcher, 
president, St. Joseph Lead Company; Allan 
Sherman, chief, Office of Mineral Reports, U.S. 
Bureau of Mines; Felix E. Wormser, vice-presi- 
dent, St. Joseph Lead; and Lawrence P. Momi- 
nee, vice-president and general manager of 
Atlas Film Corporation, the producer. Yat 
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Calos 


Chunch 


Cohool 


Bell ¢ Howell 


brings you great- 
est motion picture 
development since 
“talking pictures... 
a l6mm recording 
projector, the new 


Kilmosound 


Not since the introduction of sound movies has there been 
a motion picture development of such importance! 

Now Bell & Howell brings the making of sound movies 
within your reach. Here is the new 16mm Filmosound 202 
not just a sound movie projector — not just a magnetic sound 


recorder — but a combination of both for making and show- 


ing sound movies. To make your own sound film, you will 


Industry and business, both large and 


ui the Fil sound 202 an indis sound 202 to record individual interpreta sound 202 will add to family enjoyment are 

"i ble sale nd training tool. Films can tion of subject matter already on the film unlimited. Vacations, travel, all of the im 

be re ed frequently with a change of for example, in reaching groups of different portant family occasions you'll want to cap 

essage to suit a particular situation, or to age level and to replace obsolete sound ture on film will be so greatly enhanced by 
sdd a personal touch tracks with current commentary adding your own sound 


Schools and churches can use the Filmo 


need no expert knowledge, no costly professional equipment. 

With the Filmosound 202, your own sales presentation can 
be put on film and the message directed to your own specific 
client. The same film can be used again and again simply by 
changing the message to fit the new situation. Only with 
magnetic sound movies is this possible at but the cost of the 
film and SOUNDSTRIPE 


In the home, the ways in which the Filmo 
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Easy as talking on the telephone, you re 
cord sound onto magnetic track while pro : ot 
jecting picture with Filmosound 202. Instant : , 4 
playback or correction of recording errors 
with flip of reverse switch. Magnetic sound 
track will last for life of film. H 


Add sound to silent 16mm film, then play 
back at silent speed to retain normal action 
Add new sound to optical sound film with | 

out harming original sound track. Change 7 
from magnetic to optical track without vary 

ing sound quality. Musical background and | 
sound effects easily mixed with voice 1 


What you save on your first sound film will more than pay for the cost of equip- 
ment. With your Filmosound 202, you can add sound to old 16mm silent films ] 
... new sound to a film with an obsolete sound track... and project any 16mm You buy for life when you buy | 


movie, silent or sound, black-and-white or color. 

Use the coupon for full details on how you can use magnetic sound movies... 
how economical it is to own the Filmosound 202. Or see your Bell & Howell e & owe 
dealer today! Ask for a demonstration! 


Guaranteed tor lite: During the life 
of the product. any defect in work 
manship or material will be reme 
died free (except transportation) 


Bell & Howell 
7108 McCormick Road, Chicago 45, Ill 


Please send me. without cost or obligation | f; 
complete information on the new Filmosound | eh. 
202 recording projector. I am interested in its ‘a 
use for 


Church School | 

Industry General 
70-DL Movie Camera | 
Interlocking feature prevents accidental “Clutch”’ permits stopping film with pic Name / 
erasure of recordings. This button must be ture on screen for “cue” marking. Optical Adie : 
pressed to put machine in recording posi and magnetic sound pick-up, record and ‘ | 
tion, and only then will previous recording erase heads are all positioned together as a Orgonization (if any) / 
be erased. Simple controls make the Filmo unit. Synchronization of sound with pic ] 
sound 202 almost foolproof ture is easily achieved. City County Stote = 
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lavelin, se-reta Guests avo PREVIEWERS sift in rapt attention as guest speaker 

ol Churches: Cor ander Robt. Noe Commander Rohert A. Noe. director of the l S. Navy Sper tal Devices 

Dale, standu superintendent Center talks and demonstrates on “The Naval pproa h of Audo-V isual 
man: and Rev. Albert Lou Learning at the Second Annual Baston Film Festival held in early May. 


sponsored by the International Harvester Com- 


Boston's Second Annual Film Festival wine 


In the all-industry classification of public 
AWARDS JURTES SELECT FOURTEEN MOTION PICTURES FOR FESTIVAL HONORS relations films. the first award went to the 


Bituminous Coal Institute for Powering Ameri- 


LM spon ca’s Progress. Cate & MceClone received another 


inci) of Greater second award. which they share with United 
fourteen spon: Nirlines. sponser of United 6534. 

tien pictures Another sponsored film won the second award 

m school, busi- in the group of recreational films when MPO 


zations who at- ’ Productions, Ine. received this honor for Gun- 
ns. There were ning the Flyways, sponsored by Remington 
the Saturday, Arms. 
Plaza Hotel j 4 Life Along the Waterways, produced by Roy 
Wileox, a former governor of Connecticut and 
eke - ns of films were offered now vice-president of International Silver Com- 
the fields of (1) Adult Fducatios 2) Clas pany, won first place honors in the recreational 
bili Public Relations — Industry films class. It is distributed by Eneve lopaedia 
fecreation and Arts & Crafts; and 15) Britannica Films, 

The latter category was separated Top honors in the classroom films group went 
ithol Jewish, and Protestant film to Eneyelopaedia Britannica Films for People 
val luncheon, highlighted by the fleng the Mississippi, a documentary on life 
under Robert A. Noe of the Cousot Vier Presipent Edward Palm- along the river which was written. directed and 
il Devices Center, was a fea er speaks at the festival luncheon. photographed by EBF associates John W. 
this vear's Festival All Photos by Alan Lydiard) Barnes and Gordon Weisenborn with the col- 
the teeld of adult) education laboration of Clarence W. Sorenson, Ph.D. 
High Wall, sponsored by the High School--Your Challenge, produced by 
League of Bnai Brith and dis , Coronet Instructional Films. was awarded second- 

MeGraw Hill) Textfilms. Second Award Winners at Boston place honors in this classification. 
» th group was nade to Day in Court 


Eoucation First awards for outstanding religious mo- 


First Award: High Wall, sponsored by 
COMMITTEE CHAIRMAN aud in registration as 

Anti-Defamation League. Brnai Brith. 

erhthius at the Sheraton Plaza over 200 guests attend Boston's festival. 

Second Award: Day in Court, sponsored 


af e of the several 


by International Harvester Company 


Poste Revarions 


birst Award Powering Imerica’s Progre ss. 


sponsored by Bituminous Coal Institute. 


ond Award nited sponsored by 


Lnited Air Lines. 


Recreation Fives 


First Award: Lite Along the Waterways, 
produced by Roy Wileox Productions. 


Second Award: Gunning the Fliyways, 


sponsored by Remington Arms 
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tion pictures went to St. Benedict, a Catholic 
film produced by the Simpex Relations Classics 
Company and Holy Sacrifice of the Mass, a 
United World Film. Jewish films which received 
honors were Tent City, which won first award 
for the United Jewish Appeal; and The Earth 
Sings, submitted by Brandon Films, Ine. 

In the Protestant film group, first award went 
to Strength of the Hills, sponsored by the Na- 
tional Council of the Protestant Episcopal 
Church and produced by Alan Shilin Produe- 
tions. The Rivers Still Flow, submitted by the 
American Baptist Convention, won the second 
award in this classification. 


Two months of preparatory preview work by 


“People ALONG THE Mussissipet” was 


first among classroom films. 


Film Festival committees were required to sift 
approximately 200 entries down to the final 59 
films screened in all classes during the festival. 
All films honored by these screenings received 
awards for merit from the festival. 

The Rev. Timothy F. O'Leary, head of the 
department of education of the Archdiocese of 
Boston, is president of the Film Council; Edward 
W. Palmer, New England Telephone and Tele- 


graph Company, is vice-president; Muriel C. 


“Lire ALONG THE WATERWAYS” was rec- 
reational films winner at Boston's festival. 


Javelin of the Boston Public Library, its secre- 
tarv: and Alan F. Lydiard, John Hancock 
Mutual Life Insurance Co., treasurer. 
Co-chairmen of the Second Annual Film Festi- 
val were James A. Petrie of Film Series Lectures 
and George E. Roghaar, head of New England 
Film Service, Inc. Typical of film selection chair- 
men were Emile F. LeVin, of the Department 
of Justice who served for the Adult Education 
film group and Lyman Thurston, New England 
Power Service Company, who headed the com- 
mittee on Public Relations and Industrial films. 
A follow-up screening of first award films 
from the festival was held in the Lecture Hall at 
the Boston Public Library on Monday afternoon. 
May 19. The formal presentation of first and 
second award certificates took place at 4:15 p.m. 
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Jupce Rocer Auton Prater of Los Angeles is 
a featured member of “Day in Court's” cast. 


“Tue Grasper™ is a character you'll meet in 
this outstanding new safety picture. 


Traffic Safety Picture of the Year 


HARVESTER’S “DAY IN COURT” CAMPAIGNS AGAINST U.S. TRAFFIC TOLL 


Sponsor: International Harvester Company, 


Film: Day in Court, 29 min, b w, produced by 
Cate & MeClone. Distributed by Modern Talk- 


ing Picture Service, Ine. 


OS ANGELES TRAFFIC COURT Judge 
L Roger Alton Pfaff is a featured performer 

in this new and already widely popular 
safety motion picture Day in Court, produced 
for the International Harvester Company as a 
public service and to assist in the Safety and 
Courtesy campaign of The American Trucking 
Associations, Ine. 

A typical day's proceedings in Judge -Pfaff's 
famed courtroom is the essence of its plot story 
as seven typical Americans make their appear- 
ance before the bench ‘or violating the trathe 
laws. All of them are guilty of violations that 
could have caused serious injury to themselves 
or their fellow citizens. One of them actually 
caused a death. 


Has Received Two Recent Awards 

This is the plot story of Day in Court. But the 
“behind the screen” story of what makes a mo 
tion picture move and what moves audiences as 
only a good movie such as this one can is worth 
telling about Day in Court. The current first 
award for the best trafic and transportation film 
of the vear which was recently awarded by the 
National Committee on Films for Safety is one 
indication of its acceptance; the second award 
in the adult education films group at the recent 
Boston Film Festival is another. But the lives 
it will save and the accidents it may prevent 
through its compelling message are more im- 
portant aims than any of these. 

And that is why an idea craftsman like Charles 
(Cap} Palmer, who wrote Day in Court, a pro- 
duction team like Cate & McClone who put those 
ideas into a film that never misses a trick, and 
a public-spirited sponsor such as Harvester share 
honors for a most eventful Day. 

To begin with, this picture had to be a realis- 
tic re-enactment of Judge Pfaffs court in ae- 
tion. Either you believe the events and the prob- 


ability of their happening or no message. 


You believe alright for a half-dozen times dur- 
ing these scenes the picture is your story, the 
violations are yours, the guilt your own, For 
every driver of a motor car on the highways and 
streets is completely human and our human fail 
ings and lapses as well as our oceasional flaunt 
ing of the trafhe laws are the real bases of traflx 
deaths, injuries and a multi-million dollar toll 
each year in property damage. 


You Play a Part in This Picture 
In Day in Court you play a dual role: you sit 
on the judge's bench and the guilty seven step up 
before you. And again, you become one with 
each of them and share their trathe experiences 


Your bond of familiar relationship begins whe 
the camera peers into the faces of those in the 
courtroom, 1 hese are people you've seen their 
emotions are recognizable and therefore. true 

It's the truth of the thing that a good many 
factual, sponsored films too often fail to go after 
This one does and it winds up with a solution 
that is natural to most Americans the practical 
theory that courtesy is contagious. And that's 


(CONTINTCED ON THE FOLLOWING PAGE) 


CHARLES PALMER wrote the screen 
story for “Day in Court” produced 
by Cate & Me Clone. 
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to selfish, thought 


what it sells as the 
le 


competent driving 
That os the 


of Day on Court. marks 


Mivearse of 


iwew nilesteme on the 
4 file utilization. For International Harvester, the 
immediate peopularity { Day in Court broke 
long-established precedent of film distribution 
i through tts wh branch offee facilities. The 
swalanche of booking requests required the ce 
centralized, protessronal tin handling service 
! M. 1 slhing Picture who 
y } will handle distribution of Day in Court on a 
basi 
Show itte a group yourself and earn a ae uble 
«dividend. You ll never forget its message and 
vou learn a lot about what neored can 
£ deliver whet you pul the right) combination 
together 
National Safety Plaques Awarded 


\. previously Bist 


scnten No. 2. Vol 


reported in thes 


pages 
i total of five me 


thom prctures ne sound have been 


: chosen by the National Committee on Films for 
Salety as the utstanding accident prevention 
films produced om 
(Kher first-place winner in addition te Day 
| in art were Pipelir Wheels produced 
by Apex bile Corp. for bo b du Pont de Ne 
mours & ¢ which treed for first un the general 
4 group with Tony Learns About Fire produced 
by Southern Educational Film Production Servs 
ee for the National Board of Fire U aderwriters 
birst place award on the held of occupational 
films went to The Story of Pierre and Marte 
produced by Crawles Files, Lid. of Canada for 
the Quebeo Pulp and Paper Safety Association 
Pattern for Tragedy, produced by Paragon 
~ Pictures of Evanston, UL. for the Zurich-Amert 
can Insurance Companies, was the sole first 
award plaque winner the theld of soured 
bight addituonal were given honorable 
ventions and Lt others were picked for merit 
awards The committer, which represents 20 
national organimations, makes annual awards u 
the fields of traffic, occupational, home and get 
eral satety Willa bnglandetr i the National 
Safety Council headquarters stafl is its seere 
tary and active spy hes i Nad 


ONE OF A CONTINEING SERIES 


Wolff Studios: A Model of Americana 


Studios have been noted for the production 


k.: MANY YEARS the Raphael G. Wolff 


pretures in 


documentary and industrial motion 


color, portraying the America of 


our time its people, its industries and its 
problen: 

The American heritage our history. tradi 
tions and way of life is a theme that runs 
through these films. It was therefore 


fitting and 


strongly 
proper that when the time 
1951, for the studio to 
the Americana theme would 


came, 
early on undergo an 
e pansion program 
be incorporated in the design and furnishings 
of its new quarters The need for more working 
better facilities 


Wolff Studios’ 


space and production came 


thout comeidentally with the 


anniversary 


Ideal Hollywood Location Found 


The studio management made an appraisal 
of a new ofhee building being built just a block 
Hollywood Boulevard 
Place and decided that it would 


supply more than adequate space with an abso 


oon the corner of 
ind 
lute minimum of construction: involving only 


the rearrangement of rooms and ofhees to fit 
needs 


With the physical layout of the 


termined, particular thought and care was given 


the studios 


studios de 


Prooccen Ray Wourr and his executive secre 
tary in the early American setting of Mr 


private olfice al the Hollywood studios 


SECTION OF 


tryout and background artists at work 


ON 


u ol ff s 


Animation Quarters with Wolff 


“MEETING THE PRODUCERS” 


to the interior decoration, the furnishings and 
the color schemes of the new offices and work 
Raphael Wolff, a longtime connois 


ing 


seur and collector of Americana. wanted sur 
roundings to reflect the decorative traditions of 


early America in the overall decor. 


Theme Carried Through in Accessories 


As a basis for the overall color scheme, the 
mellow warmth of a typically-American wood, 
maple, was selected. All doors and wall panel- 
ing were fabricated from this wood. as well as 
the custom-made furniture. which also featured 
upholstering that gave a wool homespun cloth 
effect in a variety of shades and 
blend with the 
Wallpaper 


American designs. 


patterns to 


color schemes of the offices 
patterns were adaptations of early 
19th century brass lighting 
fixtures were converted from kerosene to elec- 
\ midwestern butter churn, a crockery 
hand-cranked coffee mill 


their original functions long outmoded 


treeaty 
milk jug. and a 
got a 
new lease on life as modern light fixtures. 

At the main entrance to the studios, brass- 
knobbed 


beams. set the stage for the atmosphere of 


maple doors framed in hand-hewn 
warmth and informality in the reception reom., 
The executive office of the studios” creative 


department again reflects a preoceupation with 


Stupto CONFERENCE RooM maintains Americana 


theme with shuttered windows, sawbuck table. 


Note story board wall at leit rear. 


THeatre featured sound 


proofed comfort as tits keynote. 


Paivare Preview 
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Amevricana with 


western eXpansion 


emphasis on the era of 

the robust period typified 
by Colt’s Patent Revolvers, balloon-stack wood- 
burning locomotives, placer mining and hard 
riding plainsmen. Memorabilia from old min 
ing towns and of the Golden Age of railroading 
highlight the decor of the office. On one wall 
hangs a unique reminder of one of the epics 
of pioneer history the rusted and eroded re- 
mains of a percussion shotgun, found only last 
year during a studio location trip, along the 
very route taken by the Manley Party of emi- 
grants across Death Valley over a century ago. 

Three Key Factors Are Considered 

Modern interior decoration practice places 
great emphasis on the proper utilization of three 
factors—color, light, and space in relation to 
working efficiency and comfort. These factors, 
when properly balanced, can exert utmost influ- 
ence on the productivity of writers, artists, film 
editors and others concerned with motion picture 
production in studios such as Wolff's. 

In the critical job of 
assembling all the thousands of strips of film 


cutting rooms, the 
that make up a picture requires not only the 
best of equipment. but the proper arrangement 
of the cutting tables. Moviolas and splicers in 
relation to good lighting and working comfort. 
Wall colors were chosen that were easy to look 
at, unobtrusive. and non-reflecting. The ceiling 
of the cutting rooms, as well as in all the rooms 
in the studio, is covered with sound absorbing 
insulation for perfect acoustics. 


Increased Facilities for Animation 

All this new working space gave an unprece- 
dented opportunity for Wolff Studios to operate. 
productionwise, on a scope never before possi- 
ble. This particularly applies to the Animation 
Department——one of the largest in the indus- 
trial film field. The medium of animation has 
assumed increasing importance in this field to 
tell stories impossible to portray with the live 
action camera. The studio had realized this in 
years past. utilizing the power of documentary 
animation in some memorable films for General 
Electric, Kelvinator, International Paper Com- 
pany, The United States Air Force, and many 
other sponsors with vital stories to put on film. 

It was an opportunity to make the best of 
new talent. to design new equipment, to develop 
A new 
animation camera crane was designed and built, 
incorporating many new features to 
of the versatile in the business; a 
highly flexible and adaptable piece of mechan- 


new styles and techniques in animation. 


make it 
one most 
ism geared to the uniquely critical requirements 
of photographing the type of industrial and 
documentary animation produced by the Wolff 
Studios for American industry. 


Motif Expresses a Working Philosophy 


But the new working space has meant, and 
will than additional 
room and greater comfort for the craftsmen and 
Behind it 
lot of that old-fashioned, perhaps, but typically 
American thinking which involves faith in the 
future and a confidence that the creative and 
technical Wolff Studios will 


continue to set new trends and new high marks 


continue to mean, more 


artists. all there's most certainly a 
resources of the 


of quality in sponsored films in the years to 


come, R 
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THIS SMART MODERN PREVIEW THEATRE serves employees of the New York 


pany at Manhattan headauarters offices where ¢ 


m 


Telephone Cor 


are on aimost hourly showing schedule 


Functional Designs for Good Viewing 


THESE U.S. BUSINESS THEATRES AND CLASSROOMS HELP FILMS DELIVER 


EMBERS OF the Industrial Audio-Visual 
Association, executives in charge of film 
department activities in L. 5. business, re- 

cently displayed a pictorial exhibit at their 1952 

annual meeting which featured the growing trend 

toward modern, efficient projection facilities in 
plant auditeriums and classrooms. 

Shown in wall exhibits and described by com 
pany representatives in attendance were the fa- 
cilities of New England, New York and Illinois 
Bell Telephone Companies, the installations of 
film pioneer Caterpillar Tractor Company at 
Peoria, Illinois, the Illinois Central Railroad, 
Dow Chemical Company's model theatre and 
classrooms, and the conference room at Swift 
& Company in Chicago. 

Previously pictured in these pages were the 


ENTRANCE FOYER to the N. Y. Telephone pre 


view room exemplities its clean ef cient modern 


nto the theatre 


lines and design 


carried 


facilities at New England Telephone and Swift; 
shown here are the New York Telephone Com- 
pany’s theatre and facilities at Caterpillar and 
Dow Chemical. The advantages which industry 
derives from its investment in this kind of re- 
modeling or new construction are fairly evident 
but a few points will bear repetition: 

(1) Well-produced company films and visual 
presentations are presented in a setting condu 
cive to their best reception. Top projection qual- 
ity, adequate ventilation, comfortable seating and 
enough room when needed are key points to 
consider. 

(2) Such facilities do not disturb plant pro- 
duction or ofhees routine. Meeting groups can be 
scheduled with a maximum of space and a min- 
imum of time 
effort requires. 


loss whenever any educational 

(3) The “integrated” use of related or sup- 
porting audio and visual tools is simplified. 
Visual wall displays or charts are “related” to a 
motion picture or slide presentation; slidefilms 
support illustrate 
Any one of these or other tools 
such as the Vu-Graph, Visualeast, ete. 


discussions; lantern slides 
technical data. 
may be 
put into action within a few seconds by trained 
projection personnel. 

(4) A centralized location for training ma- 
terials implies the presence of skilled people to 
prepare or purchase these tools for various 
company departments. The projection facilities 
house film storage and shipping activities: se- 
lection and testing of modern audio-visual equip- 
center. Supplementary production of materials 
ment is a natural 


interest of the audio-visual 
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COMPANY AUDITORIUM AT CATERPILLAR: 


“ 


ew 


CATERPILLAR'S C 


ow 


“ 


ONFERENCE ROOM "A" 


Projection for Business: 


(CONTINUED FROM THE PRECEDING PAGE) 
can be carried out in nearby offices or a photo 
laboratory. 

(5) There are countless special uses for the 
plant auditorium or preview theatre. Noon-hour 
film showings aid employee morale; the plant 
theatre makes these showings inexpensive and 
convenient to hold. Safety meetings profit by the 
extensive safety films 
which can be borrowed for the occasion: other 


number of ready-made 
plant interests are equally well-served by the loan 
or rental of other types of films. 
A Model For Training Classrooms 

* Conference Room “A” at the Caterpillar 
Practor Company's main plant in Peoria, Illinois 
(see front cover! is a model of its kind, especial- 
ly designed for the ideal training class of about 
32 persons. The company also makes good and 
regular use of its plant auditorium (also pic- 
tured in these pages) for larger groups but the 
reigning favorite is “A” and for good reason. 

Seating is a first consideration. Arranged in 
lecture-hall fashion in a semi-circle and on rising 
tiers, each man’s place has an individual light, 
built-in ashtray and name plate. The lights are 
useful for note-taking during projected pro- 
grams. 

Projection equipment is in a booth setup be- 
hind noise-proof plate glass and the booth con- 
tains all types of projection equipment plus @ 
phone turntable. 

Phe projection room for “A” also contains the 
public-address amplifier, an automatic slide pro- 
jector (controlled from the front of the class- 
room outside) and storage facilities for all audio- 
visual material. Light switches are also located in 
the projection room, 

Room facilities include a movable speaker's 
rostrum, equipped with a battery for the lights 
so that no trailing cords are necessary. At the 
front of the room a sliding projection screen 
can be pushed up to reveal a chalkboard beneath: 
all chalkboards are of an efficient green shade 
and look like part of the wall. 

The projection screen is mounted on a short 
wall that cuts the front corner of the room form- 
ing a closet for the storage of the overhead pro- 
jector, charts, ete. Lighting is also controlled 
from within the conference room, 

Dow's Auditorium 
* The Dow Chemical Company at Midland. 
Michigan exemplifies the good citizenship which 
industry can exhibit both inside and outside the 
plant community. 


Multi-Purpose 


Dow's clean-lined modern plant auditorium, 
seating 325, is located just outside the plant gates 
and is shared by the company and citizen groups 
of Midland with real benefit to both. Community 
Fund or Red Cross, PTA’s or Elks can, if the 
need arises, reserve the use of this efficient com- 
fortable room for their meetings. 

At noon hours the auditorium belongs to 
Dow’s people for double shows held for their 
recreation, information or relaxation. At other 
working hours, the room becomes a model lec- 
ture hall from its built-in laboratory equipment 
(demonstration table} at the front of the room 
to the well-equipped projection booth at the 
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rear. The demonstration table has built-in micro- 
phone facilities, sink with running water and 
other auxiliary equipment for laboratory demon- 
strations essential to the company’s line of 
business. 

Dow projection equipment for the auditorium 
provides double l6mm and 35mm sound motion 
picture projection: slide and slidefilm and audio 
facilities for disc, tape or wire recordings. 

Also pictured in these pages is a typical class- 
room-preview room of which there are several at 
Dow in various educational departments of the 
company. Visual aids are provided when needed 
On sper ial dollies which are rolled into position 
as ordered. Screens are built in these rooms for 
convenient use. 

Behind all this physical equipment lies the 
company’s enthusiastic and long-time interest in 
the film medium itself. Recent Dow-sponsored 
films like Treat Wood Right and Air, Water and 
Waste (see pages 30 and 31) serve specialized 
interests while a broader consumer film Treasure 
From the Sea tells the story of magnesium. With- 
in the company, however, countless hundreds of 
technical and informational films on every con- 
ceivable subject are borrowed, rented or pur 


chased to fill an insatiable appetite for the idea- 
power they generate. Wy 


DOW PROJECTION ROOM with its complete 


double set-up tor both |6mm (arc) and 35mm 


Ound motion picture showings as well as slide 
and Jetiim projection. Note turntable and 
public address facilities at extreme rear of photo. 


Tape and wire recordings are provided for 


LARGE TRAINING CLASSROOM at Dow show 


ing use of school-type desks and chairs. Over 


head projector set up ready to use at the 
front ot the room and the or ection screen 

an integral part of these classroom facilitie 
Ease also frequently in use in these rooms 


Lighting 
use as & pleasant and workmanlike classroom. 


evenly spread for perfect reading 
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MODERN DESIGN AND FUNCTIONAL PERFECTION combine to make the Dow Chemical Com 


pany auditorium at Midland, Michigan a place « f beauty and efficienc y This 325-seat theatre 
é throughout the piant day tor mpany programs and noon-hour film showir 3 for plant er 
yee After-hours it serves the community groups of Midland and the Saginaw Valley who bene 

fit by Dow's alert put relations and good citizenshig 


TYPICAL DOW COMPANY PREVIEW ROOM with ifs Duiit-ir creen, qood ghting and comfort 


e turnit 


ne proje Nn equipment tur nea trom 4 mpany poo! and rolled in on dolles 
when needea. Freview r fr miiar to the ne be w are n the Adverti: ng Dex artment, Plastics 
snd Sales Departments where films have become a4 nteara!l part of many presentations in this lead 


ng VU. >. industry. Vow tilms are reviewed on pages 30-31 of this issue. 
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Row OF STOCKS tn our free economy and 


their u idespread ou nership is shou n. 


(rraphic Exhibits Visualize Investment Story 


Funston, president ot 


New York financial 


eption Room 


in the Stock Exchange's 


story to the people. 
Funston said that 


he expected about 300, 
OOO people to visit the 


Awentoas drama 


boxe hange next year 


The Reception Room in: through nationwide film distribution 
and construction of the new display quarters 
The exhibits include displays prepared were under the personal supervision of Hans 
Oberhammer of the firm of Hans Oberhammer 

hugene Holman, president of the Standard Oil 


Company (NJ) puts it this way 


\ Tele graph Company 


country, and thus the strength of its 
business units, directly depends upon active par 
part playve do by investments tretpation by the American people 


keynote and objec tive of these exhibits. 


York Stock Exchange 


modern exhibus at the 


What Makes Us Tick 


ANIMATED TECHNICOLOR FILM 
TELLS STOCK EXCHANGE STORY 


Sponsor: The New York Stock Exchange. 
litle: What Makes Us Tick, 12 min, color, pro- 


duced by John Sutherland Productions. 


* Last the New York Stock Ex- 


change opened a new exhibit room and theatre 


December, 


adjoining the gallery overlooking the trading 
floor. Visitors who come to the exchange (it is 
one of the sights of New York) view the seem- 
ingly hectic procedings on the floor, look at ex- 
hibits and models of the operations of the Ex- 
change and usually visit the theatre for a show- 
ing of a film which goes on every half hour. 
Beginning this month, the Exchange will re- 
place an older film. Woney At Work, that had 
been fairly satisfactory but did not exactly 
“tick” as it should have. with a new picture, 
What Makes Us Tick, that is completely differ- 
nt. Gone is the sombre voice of the March of 
Time in faver of a zany little cartoon character, 


“Mr. John Q. Public.” 


Humor Helps Tell the Story 


“Humor, cartoon treatment, would, you might 
think, divert attention from the informational 
ontent of the film.” said Richard M. Crooks, 
Chairman of the Exchange, as he presented it 
for the first time. “however. we have been en- 
couraged to believe that the contrary is true. Ani- 
mation can get across relatively abstract ideas 
with greater penetration than is possible with a 
live action film of equal length.” 

While this is not always the case, Mr. Crooks 
has « good basis for his statement in the Ex- 
change’s new picture. It is not only pretty funny, 
but it tells a very comprehensive story so that 
just about everyone ean understand it. 


Film Answers These Questions 
Without hurrying a bit. and by using an 
amusing but not outlandish hypothetical case. 
the film answers such questions as these: 
Where does business get the money to work 
with? 


Is there any eood reason for the existence of 
the New York Stock Exchange? 

What is a corporation why is it formed? 

What is the Securities and Exchange Commis- 
sion? 
What 
nation’s industrial growth and the securities 
markets? 


is the connection between labor. the 


How does a company meet demand for a good 
product ? 


Does the Stock Exchange protect the investor 
in anv wav? 


How 
What 


street 


lo vou buy and sell stocks? 


can a broker do for the man in the 


John Q. Public learns a lot he didn’t know be- 
fore. He's bug-eved with enthusiasm. “But re- 
member. John the narrator concludes, 
ternly. “there is a risk, as well as an advantage 
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Fuchange is the theme of this exhibit 
cation of visual ed exhibits.” saves G. Keith 
veation methods at work 
in the New York Stock . bes 
- 
4 bachange which recent enter, “highlight the 
ly combined the pre functions and impor “ 
4 miere of ite latest tance of this national 
ee column three! with market place Opening 
the upening to the public @ 
S| 
of ite highly visual new represent q 
hon " new k 
ond floor of 20° Broad 
looking the floor of the sizes railroads’ service to the nation. 
bxchange whieh film program is mean 
: : ; been visited by millions of people while being shown to millions of Americans its 
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3 
q 
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in owning any kind of property. So get the facts 
before you put your money to work.” 
Animated prat-falls do not prevent the pic- 
ture from sticking to the facts. There is no at- 
tempt to “sell” Free Enterprise, nor is the Stock 
Exchange presented as the Shining Knight of 
Capitalism. The film does try to show how busi- 
ness works and how the Exchange does play an 
important part in making business work. Smart 
-ponsors backing an honest, intelligent film. 


5.000000 Audience Is Estimated 


Prints of the film are available immediately 
for public showing all over the country and may 
be had without charge from the New York Stock 
Exchange. any member firm of the Exchange, or 
from Modern Talking Picture Service. The Ex- 
change estimates that about five million people 
will see the film in the first vear it is shown. §& 


Picture of Inflation 


NAM FILM EXPLAINS TITS CAUSES 


* Audiences who can take their economic edu- 
cation straight, with no sugar-coating, will en- 
jov a new picture just released by the National 
Association of Manufacturers to explain where 
Moc of our dollar has gone since 1939, 

Your Money Is What You Make It, 36 min, 
color, is a film version of a flannel board lec- 
ture that NAM’s Community Program Develop- 
ment Department has been putting on for some 
months. Demand for speakers grew to be so 
heavy that NAM has had the program filmed 
(by Apex Film Corp.) and will have 300 prints 
available in the national and 12 regional of- 
fices to sometimes substitute for the speakers. 


Designed to Arouse Personal Action 


The film is a clear exposition of inflation— its 
causes and cure—-designed to arouse in the 
viewer a personal concern with the evils of in- 
flation. Rising prices and shrinking dollars are 
shown as by-products of inflation— not inflation 
itself. Inflation is pictured as resulting from a 
lack of balance between the supplies of goods 
available and the money available to buy those 
goods. Graphically, the picture shows how gov- 
ernment actions and panic-buying by individuals 
create inflation, and what other actions, notably 
higher production and balanced government 
budgets, can do to help prevent inflation. 

NAM makes a neat package of materials to 
motion leaflets are available for program chair- 


accompany bookings of Your Money. 


men to send out as invitations to see the film: 
the Association supplies suggested introductory 
and closing remarks for the local speaker: and 
illustrated booklets are provided for each mem- 
ber of the audien e to take home. 


80 Million Audience Without Video 


NAM has announced, concurrently with re- 
lease of the new film, that its twelve previous 
movies have now reac hed an audience of over 
180 million. That's a lot of people. And that 
does not take into consideration television and 
film audiences for its 80 industrial newsreels 
which would account for many millions more. & 


NUMBER 3 © VOLUME 


Labor organization begins among the workers 
at American Lead Pencil Company's plant .. . 


and continues until well-established working 
arrangements result in better productivity. 


“Working Together” for Productivity 


20TH CENTURY FUND PICTURE WILL BE DISTRIBUTED BY BRITANNICA FILMS 


ANY INTERESTING have been made 
on the relations of labor and manage- 
ment. And most of them, it can be 

added. have been predominantly honest and 
fair in treatment of both sides of the question. 
Still, they have been sponsored films, by cor- 
porations or by unions, and one point of view 
has been emphasized, much as speakers would 
argue, alternatively, in a very polite debate. 

This background makes a new film of the 
Twentieth Century Fund all the more exceptional 
as it walks a path right down the middle with 
aid and abettance from both labor and manage- 
ment. Working Together, 20 min, b/w, produced 
by Eddie Albert Productions, is based on a 1949 
report of the Labor Committee of the Twentieth 
Century Fund, the committee, eminently “un- 
loaded.” being composed of businessmen, labor 
leaders, economists and public-minded citizens. 
The Fund is less inhibited than most economic 
agencies and makes a practice of seeking out 
controversial, “hot” subjects for research and 
dissemination. Its labor-management findings. 
published as a report, Partners in Production, 
were widely hailed as a pioneering aid to under 
standing of the subject. 

First efforts at writing a film to dramatize 
the report were failures. The committee felt that 
a slick. “Hollywood” treatment of fictionalized 
situations and imaginary characters was not the 


way to make a truly useful film. Both producer 
and the Fund then sought some specific labor 
management story and, luckily, found it at the 
Hoboken plant of the American Lead Pencil 
Company. 

Both labor and management agreed to coop- 
erate in making the film in the company’s plant. 
and with only two exceptions all parts are played, 
with exceptional skill, by the actual persons in 
volved. The story traces the history of the com- 
pany from the grim strifes between manage- 
ment and workers in 1937 to the present day. 
The plant was organized in 1937 as Local 77A 
of the Textile Workers Union, CIO. (The shop 
steward joked at a recent showing of the film, 
“We make Velvet pencils.”) Management, sud- 
denly confronted with a unified, belligerent la- 
bor foree, had no choice but to discuss the un- 
ion demands and a compromise agreement was 
achieved, 

little later there was a long bitter 
argument between union and management over 
a pay deduction for time lost during a small 
fire in the plant. Again management and labor 
finally reached a compromise that was accepted 
by both. 

In 1940, a strike was called by the union be- 
cause of the management's refusal to grant 
further wage increases. After eight bitter weeks, 
in which neither side yielded, the union came 


“Working Together” begins in strife . . . as it relates labor-management history. 
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Working Together: 


FROM rie PRECEDING PAGE 


up with one last suggestion, Since the crux of 


the pre blem seemed to be the need to increase 


out-put per man-hour, the union agreed to re 
turn to work 
moake 
the workers le 


he 
strike 


provided they were permitted to 


suggestions on inereasing output and that 


given a share of the saving= 


achieved company accepted this proposal 


the ended 


nion Suggestion. Increase 


Some workers and foremen resented the plan 
a speedup idea. but the union committer 
reistedd and me up with one hundred sugges 


tions for mereasing the productivity of the plant 


more effective machinery, better trathe meth 
ods, rigid standards of quality, ete, 75‘. of the 
unions suggestions were wcepted by the com 
pany with the result that hourly output “was 
mereased by 15 and wages were raised 

After nine years of give-and-take, both sides 
ure now as satished as can reasonably be ex 


pected. Productivity is up and so are wages 
Labor has a fair day's pay and greater security. 
lhe fil 


igrering 


with nanagement and labor 
that 


have e ithe 


ilthough always. 


we ll probably 
renees. were both prohting bey 
together 

files such as Wath The 


as ‘ fal 


working 
ther 
Hands, 1 


with 


ocal 100, et 


recent 
md constructive ap 
proach be taken tn 


labor-management 


Print« Can Be Purchased of 
Prints of Working To 


purchase 


Rented 
ether for rental of 
may be obtained from all offiees of the 


distributor, Enevelopaedia Britannica bitline 


Headquarters are at Wilmette Ave 
Wilmette. TL A growing bbrary of time. 
especially useful in business and mdustry is be 


ing developed by this producercdistributer ad 


ried ov fry he suai depart ent ol the 
ip to hand 
Nor which th yuarpment will 


an lowa 


‘Backeme” shows by example what happens 


when Marxian theory ts put to work (see helow ) 


Economics Lesson 


AMERICAN ECONOMIC FOUNDATION 
FILMS ANSWER TO MARXIAN THEORY 


* The American Economic Foundation has a 
new film, Backfire, 13'4 min., b/w, produced by 
The Princeton Film Center, Inc. that is based 


on an actual classroom incident that seeks to 
prove the fallacy of the Marxian 


each according to his ability; 


line: “From 


to each according 
to his need 
Thomas J. Shelly, an 


Yonkers High School, devised a unique system 


economics teacher at 


f grading tests in his classes as an experiment 
to disprove collectivist ideas that some of his 
students seemed to support He averaged all the 
marks, taking the best 
until all the 


equal and just barely passing. 


from papers, giving to 


the failures papers were exactly 


A Practical Lesson to Students 


Putting this socialistic into actual 


practice prow ide doa clear lesson to the students 


system 


that no two human beings are ever born with 
equal talents and abilities and that, because of 


th motbnule projection is being successfully car- 


Central Railroad. Shown above is a DeVry 


community audience later in the evening. 


brilliant clarity 


this, their performance in life is bound to be un- 
equal. It presents the proposition that the idea 
of protecting mediocrity from its inevitable re- 
sults is so plausible and charitable that millions 
of people support it without thinking it 


through. But, they fail to see that talent does 
not merely elevate the individual it elevates the 
entire nation. 


How Many Believe This Theory? 


In discussion of Backfire, the question is 
raised: how many people actually subscribe to 
the phrase, “From each according to his ability; 
to each according to his need”? The film is 
hased entirely on negating the phrase. and it 
seemed to one reviewer, at any rate, that the 
theory is not completely basic to even our most 
avid “social planners.” The American Economic 
Foundation, however, has found that in one of 
our largest industrial plants, for example, 55% 
of employees interviewed endorsed the statement 
as being eminently sensible. 

In fact. the very innocuousness of the Marx- 
ian theory, according to the AEF. creates a 
strong tendency to classify it as simple humani- 
tarianism. 
brought 
Backfire. 


It is just this misconception that 


about the filmed —counterweapon., 


Should Be Accompanied by Discussion 


Impressive as it is in its steadfast resolution 
to one theme, the film will perhaps be most sue- 
cessful when considered as an analogy and in- 
corporated in a general discussion on the eco- 
nomic facts of life. The AEF, while convinced 
that it can successfully stand alone before any 
audience, has prepared booklets and discussion 
suggestions to be distributed with the film. 

Prints of Backfire will be sold to industrial 
firms for use in intra-company programs. and 
then loaned to schools, service groups and tele- 
Vision stations, 


CASE HISTORY REVIEW 
Army Orientation Picture Shows 
Career of Japanese War Bride 


Sponsor: U.S. Army Orientation Branch. 
Title: Japanese Bride in America, 25 min, b/w 


produced by Knickerbocker Productions. 


* This of Miwako Lutz. a 
Japanese girl who married Walter Lutz. a serv- 
iceman in Japan, and came back to live with 
him, as she first savs it. in “Creverand,” Ohio. 

People are pretty polite, anyway—to 
Miwako But she is 
shy. and it takes time for her to feel at home 
and learn to speak English as she thinks she 
should. 


But Walter and Miwako Lutz. and their two 


is the true story 


from the day she arrives. 


children, are now solid, happy and popular citi- 
zens of Cleveland. 

Japanese Bride . . made for Japanese re- 
orientation, will probably continue to be shown 
under the auspices of the U.S. Information Serv- 
ices now that the army's reorientation branch is 
defunct. It's a heartwarming film, should be 


vopular among many audience groups. 
pot 
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WOW ...THE OPPORTU Ty 


VITARAMA 


LARGE-SCREEN 


COLOR REPRODUCTION 
AND EXHIBITION 


Now Exclusively through LESLIE ROUSH PRODUCTIONS, INC. 
333 West 52nd Street. New York 19, N.Y. 
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Scholastic Magazine Gives Awards 
Ten sponsored films 


were h 


Sc norastics Macazines’ 
bilen 


month om 


eliguble 
therd Awards an 


New York 


Sponsored films were judged by 


annual 
nounced last 
Se hol pear el of le wling audio 


isual educators throughout the na 


tion for the first time this vear 
hleven unsponsored int ration mo 
thom puctures Wort awards well 
ten 

lhe ten winning spor red files 
were fideenture n Te rronia, spon 
ored by the Telephone 
Telegraph Company Imerican 


Cowhoy, Ford Motor Company, pro 


luced by MPO) Productions Ind 
Then There Were Four, The Mobil 
ye wluced by 
Roland Reed Producti frizona 
and Its Natural Resources Phelps 
Dodge Corp. produced by Atlas 
bile Corp Driver Education 
Series, General Motors Corp., pro 
duced by General Motors Photo 


Vust Watch, In 


produ ed 


graphic: For Some 

{ Lite 

International Film Founda 
How To Catch a Cold, Inter 
national Cellueotton Products Co., 
per vluced by Walt Disnev Produc 
of the Frerglades, 
produced by Alan 
Thanks for 
Listening American Telephone & 
Telegraph Co., produced by Pathe 
scope Productions: and With These 
Hands, International 
ment Workers 


atitute Insurance 
boys the 


thon 


tions: Seminoles 
Lorillard 


Produetions 


Ladies (ar 
Union, produced by 


Films Co. Runner up to 


the ter prize winners Was Williams 
brug Restor ed, Colonial Williams 
burg, produced by the International 


Film oundation 
holastics’ File 


basis of 


Awards are 
judged on the ill-around 


ewelle me originality production 
stimulation te 


those 


to @ purpose and 


ored films available t 


mental activity spons 


schools were 
considered 


ON THE PRODUCTION LINE 


Teacher's Magazine 


Adds to Growing List of Film 


Award Events With Honors to 10 Sponsored Pictures 


Rotarians Honor Eastman President 
bor his 
to the 
Thomas J 


bastman 


outstanding contribu 
Rochester 

Hargrave 

Kodak to has 


1952 


community 
president ot 
been 
named 


winner of the 


from Rochester Rotarians 


The award has been given an 
1946. It 


Rochester area resident 


nually by the group since 
tor the 
whe “has made an outstanding con 
cultural 


of the com 


tribution to the intellectual 
mdustrial, or civic life 
tunity 

Story of Food and Distribution 
Recounted in Food Chains’ Film 


® Modern marketing of food sup 


plies is the subject of a new Lomm 
sound and color film recently pre 
pared by the NationaL Assocta 
rion oF Fooo Cuains, Thirty min 
The Spud and You 


of marketing from 


utes in length, 
tells the 
the grower to the super market 


story 


where and how foods are grown, 
how they are shipped to canners 
and other processing establishments, 
how they are proc essed and distrib 
uted markets so that the 
fresh, 


rapidly distributed merchandise 


to super 
consumer is able to choose 
The Spud and You is available 
loan Sipvey Bret. 
FIELD, public relations firm, 740 
Free Press Bldg. Detroit 26 


on free from 


ROADSHOW CIRCULATION 


Keep Idle Prints Busy During 
The Coming Summer Months 


témm Rural Roadshow brings regular Hollywood feature film 


programs to theatreless towns each week. 


This activity is 


underwritten by local merchants, banks, service stations, etc. 


who stay open on ‘show night’ to serve the audience. 


During the 195! summer season, Modern established more 


than 25,000 play-dates for sponsored films with as many as 


1500 towns for an individual picture. This channel of circula- 


tion offers the lowest per-capita cost distribution available 


and reaches a rural and summer resort audience which, for the 


most part, cannot be reached by motion pictures. 


Merchant-sponsored Roadshow and Modern's advance no- 


tices and control make point-of-sale impressions and dealer 


tie-ins possible. 


Write today 


for facts and information 


on how Modern can serve your film needs 


MODERN TALKING PICTURE SERVICE, inc. 


45 Rockefeller Plaza 


IN PHILADELPHIA 
IN CHICAGO 4 
IN LOS ANGELES 


4 


* New York City 20 


A ® TR 


SCHOLASTIC TEACHER 


duced ty 


BLSINESS 


Award tor Outstanding Merit 


an 


CHOSEN BY A PANEL OF AUDIO VISUAL LEADERS 
AS AN OUTSTANDING 195] PRODUCTION FOR SCHOOLS 


Scnotastic Awarp given “Arizona” pro 
ftlas Film 
Phelps Dodge Copper Co. and I s 
Bureau of Mines 


or poration for 


R. A. Lightburn: Business Sales 
Programs Need More Showmanship 


Roperr A. 
president in charge of development 
for Traininc Fiems, 
that 
could undoubtedly get tens of thou- 


LIGHTBURN, vice- 
recently 


declared American business 
sands of dollars worth of extra im- 


pact annually from audio-visual 
sales programs by the use of a little 
showmanship 

Lightburn cited a series of six 
managers’ conferences conducted. by 
the Lederle Laboratories 
of the Amertcean Cyanamip Com 
pany of New York. The conferences, 
Films, 


were aimed at bringing to Lederle 


Division 


staged by Training Ine., 
representatives the latest in research 


on the “wonder drug.” Aureomy- 
cin. The visual slide program and 
discussion elaborated on four 
points about Aureomyecin important 
to the 


cost, less 


medical profession: “less 


side reaction, most. efh- 
cient, widest range.” 

Throughout the meeting the four 
points were kept continually before 
the Lederle representatives by a 
huge poster, six by eight feet. The 
projection sereen for the slide film 
which developed these four points 
was of a matching shape and de- 
sign and was set up on the same 
stage. 

The poster used in the Lederle 
presentation is a new portable unit 
developed by ComMenrctaL Prerurt 
EQuipMeENT, Inc., Chicago, in coop- 
eration with Mr. Lightburn. It is 
sold Fast- 
FOLD sales poster and is available in 
matching sizes with Fast-Fold pro- 


jection screens. 


under the trade name 


L. Checki Joins Robert Lawrence 
® Lorraine Cueckt has been add- 


ed as production assistant to the 


staff of Ropert Lawrence Propvuc- 
rrons, INe.. 


New York film pro- 
ducer located at 418 West 54th St. 
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Do you suffer? 


FROM OVER DEVELOPMENT, UNDER 
DEVELOPMENT, SCRATCHES, SPLOTCHES 
AND OTHER 16 AND 35MM FILM 
TROUBLES. 
HERE AT ACME WE SPECIALIZE IN 
CORRECTING THESE PROBLEMS... 
AND IF YOU HAVE HEALTHY FILM WE 
MAKE IT HEALTHIER. 


Color Prints 


« B&W Daily and Release Printing 
B&W Developing 
BREW Reversal Work Prints 


«B&W Dupe Negatives from Color oo Reversal 
Originals 


lémm B&W Reductions from 35mm 


« Electronic Recording of Sound Tracks to Color 
Release Prints 


« Magnetic Recording Truck for Motion Picture 
and TV Production 


+ Expert Timing for Exposure Correction—Color 
or B&W. 


« Both 16 and 35mm Complete Facilities 
BOTH 16 AND 35mm COMPLETE FACILITIES 


CALL OR WRITE FOR OUR NEW 
COMPLETE PRICE LIST 


FILM SABORATORIES 
ILLSIDE 7471 


1161 NORTH 
HOLLYWOOD 38, CALIFORNIA 


RCA's New Magnetic Recording 
System Demonstrated at SMPTE 
® A new portable magnetic record- 
ing system that offers motion pic- 
ture studios and the television 
broadcasting industry reductions in 
film cost was given its first public 
demonstration recently at Chicago's 
Drake Hotel. The demonstration 
featured an exhibit of motion piec- 
ture and TV equipment presented 
by the RCA Vieror Diviston, Ra 
pio CORPORATION OF AMERICA, con- 
currently with the 71st semiannual 
convention of the Society or Mo- 
rion Prerure anp Tecevision En- 
GINFERS 

The saving in film cost is 
achieved by using half-width film 
(17's mm) at half of the standard 
release film speed (45 feet per min- 
ute, instead of 90 feet). Adoption 
of the split 35mm film at “split 
speed” has also allowed a 40 per 
cent reduction in recorder weight 
and a 50 per cent shrinkage in 
equipment size 

The new equipment, designated 
the RCA PM-64 Portable Magnetic 
Recorder-Reproducer, meets the 
film industry's need for a smaller 
and lighter recorder-reproducer for 
location work, and at the same time 
provides a studio sound system cap- 
able of recording a full 30-minute 
TV film program on one reel. On 
the basis of previous design stand- 
ards, it would be necessary for 
the recorder to accommodate 3000- 
foot reels for TV material and L000- 
foot reels for location work. The 
present equipment need accommo- 
date only 1500-foot and 500-foot 
reels, respectively. A substantial re- 
duction in film storage space is also 
achieved by use of the new system. 

The equipment demonstrated con- 
sists of three units: the portable 
magnetic recorder-reproducer, a 
mixer amplifier, and a power sup- 
ply. All are enclosed in convenient 
metal carrying cases. 

Many combinations of film 


width and speeds, motor systems, 
and power supplies are available 
with the equipment. For 35mm and 
I7lomm film widths, recording 
speeds of 90 or 45 feet per minute 
may be used, and for l6mm film, a 
speed of 36 feet per minute is em- 
ployed. 

The audio amplifiers meet the 
established studio requirements for 
high-fidelity sound of full frequency 
range. High level mixing is pro- 
vided for two microphones, with 
four steps of dialogue equalization. 
The mixer operator may use either 
direct or magnetic monitoring, and 
facilities are available to enable 
him to communicate with the re- 
cordist or the mi« rophone boom 
operator, The system may be oper- 
ated from AC outlets or battery. 


Victorlite Announces Overhead 
Projector with 5 x 5 Inch Area 

* An overhead projector with a 
projection area of 5 x 5 inches was 
recently made available by Victor- 
Lite INpustries, Inc., Los Angeles. 
Small, compact, and lightweight, 
the newly-devised projector folds to 
make its own carrying case. The 
5 x 5 projection area allows for 
the projection of standard 4 x 5 and 
smaller transparencies, or readily 
lends itself for spontaneous pres- 
entation by utilizing the plastic ma- 
terial and grease pencil. 


SCRIPT PROBLEMS? 


Services of a top-notch free- 
lance writer now available to 
you, anywhere, on fee or 
weekly basis. Eleven years in 
documentary, theatrical shorts 
and all types of industrial, in- 
stitutional and sales training 
films. 


Write Box 129 
BUSINESS SCREEN 
489 Fifth Ave., New York, N.Y. 


SALES - SERVICE - RENTALS 
35 mm. « 16 mm. 
CAMERAS-MOVIOLAS-DOLLYS 
Complete Line of Equipment for Production Available for Rental 
"Mitchell: Standard - Hi-Speed - NC - BNC - 16 mm. 

Bell & Howell: - Shiftover - 


| Meviola: Editing Machines - 
SPECIALISTS IN ALL TYPES OF CAMERA REPAIR WORK. LENSES M 


FRANK C. TUCKER 


Equipment (O 


1600 BROROU 


QUIP YORK CITY 
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Evan small schools with limited budgets find the Revere Tape 
Recorder a worthwhile educational investment. Besides saving valu- 
able teacher-time, it pays off in added efficiency and interest for almost 
every class. 


Students of all ages enjoy hearing their own voices played back with 
Revere’s incomparable fidelity, respond enthusiastically to this new 
study method. They learn faster and retain what they learn more 
thoroughly. 


In addition, Revere broadens the scope of your entire teaching pro- 
gram. With it, you can preserve important lectures for future use . . . 
build your own musical library without purchasing expensive record 
albums .. . bring the voices of outside experts into any classroom or 
study group. 


See this versatile equipment at your Revere dealer now, or write for 
further information. 


New! Revere Deluxe LONG PLAY Tape Recorder 


Records two full hours on each five-inch reel—using only half the 
ordinary amount of tape. Reproduces every sound with incomparable 
fidelity. Especially suitable for school use because it is the lightest 
weight and most portable of any automatic long play recorder . . . and 
is extra-ec ical and simple to operate. 


Revere 


TAPE RECORDER 


A Sound Investment 


for Every School 


MODEL 1-500 —Deluxe, 2-hour ploy. Complete with ph 


attachment cord, 2 reels (one with tape), ond corrying cose. $179.50 
MODEL TR-600— Deluxe, with buill-in-radio. $219.50 


MODEL T-100—Standord, |-hour ploy. Complete with mi 


attachment cord, 2 reels (one with tope), and carrying cose, $169.50 
$209.50 


MODEL TR-200 — Standord, with built-in-radio. 
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REVE RE 16mm Shows educational films at their best. Bright, clear screen image and 
finest ‘Theater Tone” sound. For silent movies, too. Extremely simple 


SOUND MOVIE to set up and operate. Slip-over case holds accessorics, doubles as a 
speaker. Complete unit weighs only 33 pounds $325.00 
PROJECTOR 


REVERE CAMERA Company + CHICAGO 16, ILLINOIS 
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Dr. Roger Manvell Honored by 
Screen Directors Guild 


Rocen Manvets, director of 
the British Film Academ 
eritie and author, was recently pre 


oft Honor 


sented by the 


with a Certiheate 


and an Honorary Life Membership 
for his world-wide udlership inv 
the development ippraisal and 
documentation of motion pietures.” 


lhe award was presented by Guild 


President Jack New 


Glenn at 


York's Museum of Modern Art on 
thre ecasion of Dr. Manvell’« lee 
ture on “British and American 
b 

The lecture, illustrated with ex 
cerpts from feature and docu 
mentary motion pietures, was fol 
lowed by a discussion period in 
which many film leaders and other 
working cinema people of the pre 
dominantly professional audience 
took part. Among those participat 


ing were Terry Rameaave veteran 


film man and historian of the 
Jean BRenoit-Levy, famous 
French director now producing im 
America: Pare Lorentz, celebrated 
director { The Plough that Broke 
the Plains Rebert Montgomery 
actor producer. director Sir 
lebb Lnited K nedom 


L nitedd Nations 


balkenberg served as chairman 


delegate to the Paul 


C. V. Bradford Named Manager of 
RCA Victor's East Central Area 

\ of the 
ROA Victor Divistox, has been ap 
pointed 


veterar 


nanager of the company's 


bast Central region, with he ulquar 


ters in Cleveland. Ineluded in the 
region us the reater portion af 
Michigar md the Rochester, Buf 
falo Pittsburgh and Wheeling 
\ distribution eas Mi 
Bradford had represented ROA's 
home imstrument department 

w 
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Union Carbide and Carbon Elects 
Morse G. Dial As President 


® Mouse G. has been elected 
president of CaAkBIDE AND 
Cannon Con wcording to an 
nouncement made recently by Fred 
ii Haggerson, chauman of the 
board. Mr. Dial as president suc 
ceeds Mr. Haggerson. who continues 
chairman of the board 


Mr. Dial 


niversity was 


Cornell 


executive 


yraduate of 
elected 

vice-president of Linton Carbide im 
He 


jomned the corporation in 


became assistant secretary 
assistant treasurer in LOS9, 


president ind director in L949, and 


retary and treasurer in viee 
i member of the executive commit 


tee of the corporation in 1951] 


UNIFILMS UNIFILMS 


UNIFILMS 


UNIFILMS 


UNIFILMS 


N AUDIENCE 
CAPTIVE 


NOT GO RARE BIRD !! 


UNIFILMS 


UNIFILMS 


Eowarp “Tep” 
ly associate 
News, has been appointed editor- 
in-chief of TeLENEWs Propuctions. 


(ZENOCK, recent- 


editor of Paramount 


UNIFILMS UNIFILMS 


SWIIZINN 


UNIFILMS 


UNIFILMS 


THIS BIRD SAYS: “I SOMETIMES DISGUISE 
My REACTION TO FILMS I DESPISE 
EAT IT UP? WHY, OH YES... 
BUT SWALLOW THE MES6 


SWI1IdINN 


F 


BOIOS THAT DO, DONT DIGEST, THEY JEST DIES!” 


UNIFILMS 


UNIFILMS UNIFILMS 


UNIFILMS, INC. 


146 EAST STREET, NEW YORK 17, NEW YORK. Mu. 9325 


Ty TWH PREVENTION OF CRUELTY TO CAPTIVE AUDIENCES 
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John Gaskell, Jr., Named Sales 
Manager of Instructional Films 
® Joun Jr. has 

named sales manager for 


FILMs, an 


n 
INSTRU 
TIONAT Ene ve lopaedia 


Britannica Films’ subsidiary. it was 


announced by Walter 
Colmes, president of 

Mr. Gaskell, veteran of the thea 
Des Moines 
manager tor 
Finms, Inc. He 


recently 


tre business in Was 
Cur 
was di- 
at Chi 
Pier during the 
established the educa- 
tion department of Watland Broth 
ers photographic 


formerly sales 
RICLLUM 
rector of visual education 
cago’s Navy 


war. 


and visual 


stores before 


going to Curriculum 


Harry 


Radiant Mfg. Corp. Appoints 
Harry Pollay Sales Specialist 

* Announced recently was the ap- 
pointment of Harry as 
sales specialist for Raptant Manv- 
FactuRING Corp., Chicago producer 
of projection screens. Mr. Pollay 
was formerly division service man- 
ager for the INDEPENDENT BaKERS 
Councit or America. In associa- 
tion with the council, he set up and 
installed complete merchandising 
programs for many wholesale firms 
in the middle-west and southern 
states. 

A resident of Chicago, Mr. Pollay 
studied economics and accounting 
at the University of Wisconsin and 
spent several years in the Army Air 
Corps stationed in the Far East. 

Join Caravel’s Television Staff 
Dovctas NEWMAN and Ropert 
MELAHN joined CARAVEL 
FILMs as production assistants in 


hav e 


the television department. 

Barcus to Visual Media, N. Y. 

H. Hivxre Barcus. former Ideal 
Pictures Manager in New York, is 
now sales manager of VisuaL Me- 
pia, Inc. in New York. 

L. A. Rental Studio Facility 

* New motion picture studio rental 
facilities, the Major Independent 
Producers Studios, have been or- 
ganized in Los Angeles by station 
KTTV. The organization was pre- 


viously named Nassour Studios. 
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Old customs die hard. Many lecturers still seem to think they must stand 
before the screen and wave a wand. 

That's outmoded . .. passé... ineflicient, since Beseler put the POINTEX 
PROJECTION POINTER on the VU-LYTE. Now the speaker stays behind 
the projector, views an undistorted picture just as the audience sees it, and 
points out details by a moving arrow of light. A convenient control knob at 
the front of the projector enables the speaker to direct the arrow anywhere 
on the screen just exactly where he wants it. 

This patented POINTEXt PROJECTION POINTER is only one of 
many of VU-LYTE’s novel features directly devised to meet the modern needs 
of visual education teachers and lecturers. 


Because VU-LYTE is replete with tested innovations to make METAL BELT CONVEYOR. As new copy is fed in at the left side of 
both lecturing and viewing easier, it is the unrivalled leader for h® projector, preceding copy is ejected from the right side. 
opaque projection in schools, churches, clubs, and business. 3. YOU CAN use copy “as is" without mounting or inserting 
inte any special holding device. The unique Beseler VACUMATIC’ 
PLATEN holds all copy absolutely flot during projection. A full 
8 x 11 page letter or a postage stamp can be projected with 
equal ease, without curl or flutter. 

4, YOU CAN use VU-LYTE on an uneven surface— project on 
2. YOU CAN feed mixed or continuous copy through smoothly, small or large screens. In addition, VU-LYTE is an amazingly quiet 
without light flashes, by means of the Beseler FEED-O-MATIC’ and cool-operating opaque projector. 


1. YOU CAN use the VU-LYTE in a partially lighted room. Total 
darkness is not necessary in order to obtain clear, sharp images 
and brilliant colors— because VU-LYTE provides extra illumination. 


< These advanced, exclusive features, plus others, 
THE NEW are incorporated in a projector that weighs only 45 Ibs. 


*Pat. Pending and is REDUCED IN PRICE. Ask for free demonstration 
tPatented VU LYTE of the precision-built VU-LYTE in your own projection 
| room. And for more information regarding 
OPAQUE PROJECTOR 


this truly new concept in opaque projection, 
ask for booklet FP, 


CHARLES COMPANY 


eer ‘eee 
60 Badger Avenue, Newark 8, N. 3. 
The World's Largest Manufacturer of Opaque Projection Equipment 
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highlights of a 


(PHEMONY ts one of the 


ruise 


44 


kK HANTED HOLIDAY 
4 him of 


minute color Moore 
MeClormack Lines’ 38-day cruise to 
South American bast Coast ports 
was christened recently during a 
Land” crume on one of the three 
Neighbor Liners a com 
prehensive promotion that 
three hundred travel agents to New 
York from pomts as far west as 
Dallas, Texas. The agents were treat 


et te «a simulated one day at sea 


thoard the SOS. Uruguay typical of 


the luxury and gaiety to be found 


in shipboard life 


prone 


A forum on travel 


fiom the s lounge x 
underway and was fol 
the of the filn 
As seen and related by 
ful businessman and his wife, Ba 
hanted Holiday ws the story of 38 


relaxing days 


the 
premiere 


it sea and in such re 
ill as Trinidad, Rio 
NM mievideo and 
with 
Pets 


de Janerre 
Buenos Aires 
Paul ol 
hipheard life os the detailed ac 
unt of the Neptune Ceremony per 


Santos 


trips to Sao 


formed on uwnenitiated neophytes 


their first crossing of the 


quater 


Pwellth Year in 

when James F. Roche 
Director of produced 
the first Moore-MeCormack film 


commercial plug have been limited 


Since 


rlising 


to tithes and a few subtle references 
tilts The lure of 


far-away places and the beauty and 


throughout the 


excitement of have 
Moore Me 
Cormack’s way of thinking 

Taking this tack has paid off in 
the popularity of the 
ther 


on TV during the last few vears. In 


‘ ship at sea 


heen sufhcient “sell” to 


hlms and in 
wide distribution, especially 
New York City alone every station 
has shown each of the films at least 
once and some as many as three 
tines 

All still and motion picture pro 
duction was handled by an outside 


service until several vears ago when 


Screen Promotion of Sea Travel 


VOOKE-MeCORMACK LINES SHOW 


Moore MeCormack incorporated 
part of 
inte its 


staff and equipment 
When 


production was undertaken on the 


own organization 
new film the firat problem Was to 
work out a continuity to which a 
fitting story could be written from 
4 vast amount of more of less un 
related footage 
Large Accumulation of Footage 
The lapse of several vears active 
film production had resulted in the 
«rambled condition of some 25 
(OO) feet of film shot by different 
photographers aboard three differ 
ent ships the S.S. Argentina, the 
ss. Brazil, and S.S. Uruguay 


various South American cameramen 


“ENCHANTED HOLIDAY” 
and by Ray Chanaud, Chief Pho- 
tographer 

There were plenty of technical 
problems such as shrunken footage, 
frame lines, shutter 
shot by 


makes of cameras, off-color in scenes 


difference in 
flash in footage Various 
vitally important to the continuity, 
and seratches. By going to a step- 
printer, using a duping aperture to 
cut the size of the frame, by care 


fully 


in printing, and by cleaning and 


correcting the color balance 


rejuvenation of the original surpris- 


ingly satisfactory results were 


attained 
Prints of Enchanted Holiday will 
be distributed 


through the com- 


Business film 
producers for over a 
quarter-century 


Slide films ¢ Motion pictures ¢ Films for TV 


Frederick K. 


BUSINESS 


. passengers. Distribution to schools 


LIFE ON SHIPBOARD as pictured in 
Woore-UcCormack's latest 
film, “Enchanted Holiday.” 


travel 


pany’s twelve district offices. Passen- 
ger and travel agents use the film as 
a selling aid in soliciting potential 
is not encouraged. A 28-minute ver- 
sion will be offered to TV stations 
and, as in the case of previous films, 
it is expected that the absence of 
commercial message and the enter- 
taining subject matter will secure it 
a ready reception. 

Felevision Looms Important 

elevision has become so impor- 
tant to Moore-MeCormack’s film 
program that a library is main- 
tained to supply footage for use in 
shows. CBS has recently 
Web, 


Syndicate, and as background ma- 


dramatic 
used scenes in The Crime 
terial for a fashion show 

Present films in distribution are 
Enchanted Holiday, South to the 
Sun, Great Cargoes, Rio, the City 
Warvelous, and Safety at Sea, the 
latter for use in training sea-going 
personnel. 

Production has started on a 13! »- 
minute (to fit TV 
color film of Rio de Janeiro’s fa- 


programming} 


mous Carnival and release is ex- 
pected sometime in the fall. ae 
Girl Scouts of America Show 
“Let's Go Troop Camping" Film 
Tue Girt Scouts or THe U.S.A. 
released the latest in a series of 
films on the distaff side of scouting 
last month—a new one titled Let's 
Go Troop Camping, 20 min, b w. 
It shows the step by step prepara- 
tions of a group of Girl Scouts and 
their leaders for a camping trip. 
Purpose: to bolster up Scout Lead- 
ers who get the willies at the 
thought of taking a bunch of girls 
out camping. It says it isn’t as 
rough as it might sound. Looks like 
fun in the film. 

A previous GSA film, The Grow- 
ing Years, has received award com- 
indicating the high 
quality of this organization's screen 
efforts in recent years. 


mendation, 
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A ree 85% of the motion pictures shown in theatres throughout the world are filmed witha Mitchell = ; 
W 


Vi 


New Series of TV Shorts for 
Lanolin Producing at Sarra 


® Consolidated Cosmetics, makers 
of Lanolin Plas products, has en 
tered m a number of eastert 
sod midwestern cites with a new 
series of three OO-second hlm com 


mercials produ ed by Sarra, Ine 


bach of the conumercials features 
in individual product one on Lan 
olin Plus Liquid, one on Lanolin 


Hand Lotion 


Vlus for the 


onl the third on 
Anuna 


thon ¢ oupled with live-action photog 


wnolin sir 


raphy dramatizes the consumer ben 


efits of each product in each minute 
long 

Frank Duggan, account executive 
for lim Morrow Advertising 


pervised for the agency during pro 


duction at Sarra’s Chicago studios 
Michael ¢ 
raphy of the series which was writ 
Helen Krupka of Sarra’s 
staff 

MTPS Distributes Highway Film 
for North American Van Lines 

Ameri 


the transcontinental 


Stehney directed photog 


ten by 


creative 


highway histervy and 


serving made 


coast-to-coast van lines 


possible by 


reach the non-theatrical sereen in 


a new lomm sound color tlm en 
tithed North America Moves Ahead 
Released by North American Van 


through the 2) 
of Mopenrs 


the 


Tegion al 


Lines live 
files libraries 
JO-minute 


produced by 


subject Wis 
Proptcrions of 


Fort Wayne, Ind 


Opening with a Voungsters «dis 


covery of an arrowhead near a fill 
ing station, the film traces the evo 
lution of 


highways from Indian 
then turns to motor transport prog 
ress, and picks up a survey of a 
transcontinental moving company s 
past, present and projected active 


ties, Pictorial comment on early dif 
ficulties caused by state regulations, 


modern training programs in pack- 


M4 


PICTURE 


PARADE 


and the control «ve 


ings 
tem which keeps every van on the 


road in touch with the dispatcher’s 


office add to the interest contained 
in the tim 
North Imerica Voves fhead is 


offered on free-loan basis to 
se hols 


munity 


colleges church com- 


and industrial ‘Movie 


Day” audiences. Bookings may be 
requested from Modern Talking 
Picture Service, Inv 15 Rockefeller 
Plaza, New York 20, N.Y 

RCA Victor Highlights New 

Film in Third TV Sales Clinic 

© A %-minute l6mm sound film 


entitled The 


ine WwW Ooful Was ie 


Wost Natural Thing in 
hightieht of the 


NEWS ABOUT FILMS AND 
TELEVISION 

held in all 

television market Produced 

by Wiitiam J. Ganz Co. of New 

York 
IV dealers how high quality stand- 
ards are maintained at the RCA Vic- 
tor plants 


Victor 


recently 


third RCA 
Sales 


areas 


the film is intended to show 


The sales clinies, which were at- 
tended by thousands of TV dealers 
and their sales staffs in all parts of 


the country, were a series of pro- 


grams designed to provide retail 
sales people with ideas that will in- 
crease their rate of sale and factual 
regarding the RCA 


Vietor produc t 


information 


Films and slides used in earlier 
sales clinics presented factual in- 


Sruce 


RItTENHOUS 


SOUND 


FRENES 


1909 BUTTONWOOD STREET + PHILA. 30, PA. 


35 MM-16 MM-COLOR-BLACK & WHITE 


6-1686 


SYSTEM 


BUSINESS 


PRODUCTION TECHNIQUES 


formation on salesmanship, and il- 
lustrated proven sales techniques. 
The using an institu- 
tional film in the third sales clini 


purpose of 


was to give dealers an over-all pic- 
ture of the activities that 
make up RCA, and thus to bring 
home to them the extent of the elec- 


Various 


tronic resources and experience ol 
the company. 
Caterpillar Explains Tractor 
Maintenance with Film, Booklet 
® Maintenance of caterpillar diesel 
tractors is presented by Caterpillar 
Tractor Co. in the form of a 24 
page booklet in combination with a 
film entitled A Thing or Two. 

In the booklet, color cartoons te!l 
what happens when an owner and 
service technician compare job 
notes. The two men discuss basic 
methods of making tractors last 
longer and do better work at lower 
cost. 

Requests for a film-booklet pres- 
entation may be made to the local 
Caterpillar dealer. Copies of the 
booklet are also available from Cat- 
erpillar Tractor Co., Peoria 8, Ill. 


Home Economics Film Made for 
Milk Institute by Dallas Jones 
* Cooking with Nonfat Dry Milk 
Solids is the title of a new sound 
color slidefilm produced by DaLtas 
Jones Propuctions of Chicago for 
the American Day INstirure. 
Designed for consumer groups, the 
film will be shown through home 
demonstration agents, extension 
services, libraries, schools, and the 
dry milk manufacturers. 

The 


strates the use of nonfat dry 


demon- 
milk 
solids in the preparation of vari- 
ous main dishes and deserts, and 


new production 


shows methods of making “quick 
mixes” which simplify cooking pro- 
cedures. Also shown is a brief se- 
quence devoted to the manufacture 
of dry milk. 

Inquiries and requests for screen- 
ings may be directed to the Amer- 
ican Dry Milk Institute, 221 No. 
La Salle St.. Chicago 1. 


Music-on-Film Library Formed 
® Announced was the formation of 
a new music-on-film library in New 
York. Firm Mvu- 
sic, Inc., 1600 Broadway, will have 
available a library of 
background music for motion pic- 
slidefilms, and 


»mplete 


television 
films. All selections are copyright 
clear. 


tures, 
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Stamford Holds Third Festival 

Connecticut's Stamford Film 
Council continued to promote po- 
tentialities of the film medium when 
it held its third annual film festival 
on Tuesday, May 6 at the city’s 
Walter R. Dolan Junior High 
School. 

Subjects of the films shown 
covered the fields of industrial rela- 
tions, education, religion, art and 
polities. Distribution of films in 
Stamford is handled by the Fergu- 
son Library. 


NAVA Holds Eastern Regional 
Meeting on 16mm Problems 

® Over 250 niembers and guests 
attended a two-day eastern regional 
meeting of the National Avupto- 
Visuat Association in New York 
last month. 35 speakers discussed 
problems pertaining to all phases of 
l6mm_ business. Under the general 
chairmanship of Harold Baum- 
stone, president of Almanac and 
Haldion Films, Inc., who also su 
pervised the entertainment film 
panel, Ted Morehouse, vice presi- 
dent of Young America Films, led 
the discussion of educational films 
and W. L. Rogers, president of the 
Religious Film Association, con- 
ducted the panel on religious films. 


War-Ravaged Nations Request 
Audio-Visual Aids Via UNESCO 

* According to UNESCO Head- 
quarters in Paris, audio-visual aids 
are among the most insistent re- 
quests from many war-ravaged na- 
tions. 

Maps of all countries, globes, 
graphs, slides, films, projectors, 
language-teaching records, magic 
lanterns and similar items are re- 
quested, and although the countries 
welcome English materials, they 
also need money to purchase such 
supplies in their own languages. 

Pooled giving, to help establish 
audio-visual centers in foreign 
teachers colleges where students 
from war-devastated areas can de- 
velop proficiency in this field, is 
being stressed by the U. S. Commit- 
tee on Educational Reconstruction. 

For $1.000, a demonstration cen- 
ter can be equipped with a chart 
and graph service, a 35mm camera 
and film, a filmstrip projector, a 
screen, a standard slide projector, 
an opaque projector, a 16mm pro- 
jector, a record player and sets of 
records, filmstrips and slides, an 
easel, a portable blackboard and a 
bulletin board. More advanced pro- 
grams require funds ranging from 
84.000 to $10,000. 

More detailed information on 
needs and means of transportation 
can be supplied by the UNESCO 
Liaison Officer. 
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HOUSTON 
FEARLESS 
€o yroration 


DOME pictures are made possible with the 
wonderful new 
Ea finer grain, super definition, greater brilliance and depth 
are PONTE higher production flexibility. Houston- 
processing equipment to achieve 


egative-Positive Process. Truer color, 


Write for information on specially -built 


equipment for your specific needs. 


ELOPING MACHINES COLOR PRINTERS FRICTION HEADS 
OR DEVELOPERS + DOLLIES + TRIPODS + PRINTERS + CRANES 


LATTE W. OLYMPIC BLVD + LOS ANGELES 64, CALIF. 


NOW THERE'S A COMPLETE FARM FILM GUIDE FOR REFERENCE USE 


* Nearly 1,100 available free and low-cost motion 
pictures and slidefilms and their sources are listed 
in the new Farm Film Guide recently added to 
the Film Guide Library of Business Screen. Sent 


postpaid at only 50¢ per copy (on receipt of 
stamps, coin, money order, or company check). 
Order your copy today from Business Screen. 7064 
Sheridan, Chicago 26. Discount on quantity orders, 
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Betty King of F. K. Rockett Co. 
Receives “Lulu” As Film Director 

® Berry Kine, of the 
K. Rocxerr Co., Ine Hollywood, 
was presented with a ‘Lulu” on Sun- 
April 20 for her direction of 
Freedom Highways for 
Club of Southern 


awards were made 


day 
the film 
the Automobile 
California. The 
in the Sixth Annual Frances Holmes 
Awards Contest sponsored jointly 
Los Angeles 


Association 


by the Advertising 
Women's and the Ad 
vertising Association of the West. 

The Lulu 
eral tlm 
pre sented t 


for the best commer 
entered on the 


Miss King 


Stanwyck at the presentation lunch 


contest was 
by Barbara 
econ held in the Cocoanut Grove of 
the Ambassador Hotel, Loe Angeles, 
April 20, 1952 


Freedom's 


on Sunday 

The film 
was directed by Miss King and pro- 
duced by the Frederick K. Rockett 
Co. Mr. Joseph BE. Havenner, Man 
ager, Department of Public Safety 
of the Automobile Club of Southern 
California represented the 
at the luncheon 

The Frances Holmes 


named for the 


Highways, 


sponsor 


Awards ar 
first woman to open 
rtising in the 
United Mates. Miss Holmes opened 
her othee 


her own acdve ageney 


nm Los Angeles 


Purpose of the awards is to recog 


nize the contribution of women in 
business and advertising 

Joseph Forest Named Coordinator 
of Transfilm TV Production 

@ Transritm, has 
appointed Joseru Forest 


TV “spot’ 


of television proc 


veteran 
produs er, as coordinator 
luction to meet in 
mercial activities 


FCO freege-litt 


Opening of new stations, the com 


creasing TV co 


resulting frown the 


pany beheves, will place greater 


emphasis on advanced-schedule dis 


tribution of prints in order to meet 


development in local “spot” strategy 


by national advertisers 


PEOPLE WHO MAKE PICTURES 


Frank Vander Heiden and Lioyd 
Brady Join Staff of EB Films 

© Ann 
Barranntca were the 


minced recently by Excycto 
of FRANK 


Hermes as advertising director and 


Liovo Bravy, public relations di 
rector 

Mr. Vander Heiden formerly was 
vice president and general manager 
of Typographic Craftsmen, Ine. A 
graduate of Marquette University in 


Milwaukee 


the university for five 


he taught journalism at 
vears before 
going to Loyola University Press in 
Chicago as superintendent. Succes- 
sively he has been an advertising ac- 
count executive for agencies and 
production superintendent for John 
Maher Vrinting Co.: and advertis 
ing service manager for Belnap and 


Thompson and S. Buchsbaum 


Mr. Brady has been advertising 
and publicity manager for Chicago 
litle 


and Trust. Prior to his asse- 


with the banking company 
he was a publicity account execu- 
with Needham. 
and an editor in the Chicago Bureau 
of the 
years. He has worked on papers in 
Dayton, Ohio: 


and for the New York 


tive Louis & Brorby 


Associated Press for seven 


Bloomington, HL: 
Flint. Mich. 
Daily News 


E. C. Moty! to Pathescope Prods. 


C. Moryt, 
the J. Walter Thompson Company, 
Paruescope Propuc- 
rions as New York television sales 
Motyl will also 
continue to serve as director of vis- 


recently with 


has joined 
representative. Mr. 


ual education for the National Ree- 


ords Management Council. 


SHRINKAGE 


~CONSIGNS FILMS 


PROCESSING CORPORATION 


165 WEST 46TH STREET NEW YORK 36, NEW YORK 


BUSINESS 


Pemce 


Earl Peirce Named as Head 
of Audio's Medical Division 
Pemce has been appointed 
director of the Medical Division of 
Aupio Propuctions, Ine., of New 
York, according to an announce- 
ment by FRANK K. SPEIDELL, 
dent. 

Mr. Peirce has been in the edu- 
field since 1939. He 
Navy from 1941 to 
1945 and was assigned to the Mo- 
tion Picture Laboratory of the 
Naval Medical School at Bethesda. 
Mary land, 
as medical photographer and writer 
with the Pacific Fleet. 

Joining Audio in 1946, he has 
specialized for the past six years 


presi- 


cational film 
served in the 


with subsequent service 


in professional and lay educational 
films on medical and allied sub- 
jects. 

His present production activities 
as head of Audio’s Medical Divi- 
sion pictures in 
American Cancer So- 


include 
color for the 
ciety, the National Cancer Institute, 
McGraw-Hill, Johns Hopkins Hos- 
Merck & Co., 


motion 


pital, and others. 


100th Screen Credit for Meltzer 
* Newton E. Meltzer, New York 


filmwriter, recently passed the hun- 
dred mark in screen credits with 
the completed seript for Civil Serv- 
ant, now in production for the U.S. 
Information Service by Warner 
News, Ine. 

Mr. Meltzer is former president 
of Associated Film Writers and is 
now free lancing in sponsored film 
He has enjoyed his ten 
years as a scenarist, but believes 
the greatest nuisance confronting 
the film writer today is the occasion- 


writing. 


al producer who wants a script on 
speculation, or as he puts it, “to en- 
ter a scriptwriting contest with six 
other guys.” 
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SUPERVISOR TRAINING 
ON HUMAN RELATIONS 


Rocker Picrurts, creators and producers of Manpower Develop- 
ment programs for business and industry, announce another 
“First” in the vitally important field of “Human Relations.” 


It is a complete and permanent program that is both flexible 
and practical; created from the actual experiences of leading 
Training Directors throughout the country. It has been designed 
to be used effectively by both large and small organizations, 

regardless of the type of business or the level of supervision. 
INTERPRETING The material provided is basic enough for use in solving 


specific problems in your organization, and flexible enough so 


Complete and Permanent Program 


*& The “Supervisor Training On Human Relations” program 
contains everything a training director needs. It is so complete 
and almost automatic in its use, that management may delegate 
any responsible person to conduct the entire training program, 
with complete confidence that every desired result will be 
achieved. 


The course consists of eight two hour sessions employing 


every up-to-date technique, from the controlled conference to 
the sound-slide film. The eight pictures you see on this page 
. represent the vitally important subjects which are thoroughly 
A AFPRESENTATIVE covered by the eight two-hour sessions. 


The conference leader will be supported with all the “tools” 
necessary to conduct an effective meeting. They include 
guiding text of appropriate ‘commentary, revealing questions to 
stimulate discussion, illustrative chart material to point out the 
highlights, and to make the course complete, a specially pro- 
duced 15 minute sound slide film which dramatizes each of the 
eight subjects. The films vividly bring to life, and drive home 
the major points and conclusions of the conference. 


Finally, to assure maximum penetration and retention, fol- 


: low-up material is provided for management to send out to the 
supervisors, It includes personalized letters re-caping each 
th "s session and a certificate recognizing satisfactory completion 


and a of the course. 


: * The complete program is available for immediate delivery 
INSTRUCT : upon receipt of your purchase order for $320.00. Where multi- 
ple sets will enable you to cover your organization more quickly 


and adequately, a quantity price is available. 
If for any reason you find the policies of your organization 
should conflict with the “Supervisor Training on Human Rewa- 


TIONS” program, you may return the material without obligation 
in five days. 
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NeW PRODUCTS 


AUDIO-VISUAL EQUIPMENT FOR PRODUCTION & PROJECTION 


Academy Award to Scene Tester 
® The Anseo Color Scent 


a device that determines proper fil 


TesTen, 


ters and exposure lights for making 
print. ‘ roti prtur 
original 


from the 


brought 4 recent award 
Academy of Motion Pic 
Holly 


wood to three men connected with 


ture Arts and Sciences in 
its deve loprne nt 

The award, for * accomplishment 
important to the progress of the 
film industry was presented to 
Garland C. Misener, Technical Serv- 
Professional 
Motion Picture Department, Anseo, 
Hinghamton; Richard H. Haff, Tech- 
nical Services Manager, Hollywood; 


and Frank Herrntield, former Anseo 


wes Manager of the 


man now in business for himself 
The Scene Tester enables 16 dif 
ferent combinations of filters to be 
used on 16 consecutive frames of 
film with 3 or 4 light intensities. 
After processing, the timer selects 
the best filters and exposure lights 
with which to make 


prints 


proyec tion 


Revere's New Tape Recorder 

® Tue Revene Camera Company 
recently introduced its new “Bal 
tape recorder, Mopes 
T-700. Features included in the new 


anced- Tone 


model are automatic, fingertip con 
trol, and the newly devised index 
counter which provides selectivity 
and immediate location of any part 
of a recorded reel. This enables the 


user to “catalog” anything he re- 
without 


listening to unwanted portions in 


cords and to turn to it 


order to locate the desired spot 


modates two full hours of voice and 


Pinch reel of tape aceom- 


music Recordings may be retained 
indefinitely 
able, 
$225, 


radio attachment 


Lightweight and port 


Revere’s new model costs 


complete with microphone, 
cord, two reels 


fone with case! and carrying case. 


Beseler Co. Shows 
23-\b. Jr. Vu-Graph 


lett and right) 


new 


wor buaGraph recently 


reduced 


he Chas 


Beseler Company and de 


bed in 


Introduced by CHARLES 
Company of Newark, N. J., is the 
Jusion Ve-Grarn, lightweight 
portable version of the company’s 
Vu-Graph 
Weighing 25 


carrying case, the Junior Vu-Graph 


overhead projector, 


pounds, im luding 


projects transparencies prepared 
from maps, photographs, drawings, 
sketches, ete 


the speaker faces his audience and 


onto a sereen while 


paces his lecture as he wishes, in a 
fully lighted room. 

The Junior Vu-Graph has a full 
7” x 7” projection stage, and gives 
screen images ranging in size from 
1” x 39” (from a distance of 6 
feet from sereen) to 98" x 9B” 
from a distance of 15 feet). It is not 
necessary to darken the demonstra- 
tion room under ordinary condi- 
tions, 

A roll attachment, accommodat- 
ing a cellophane roll 7! x LOO”, is 
built into the projector as standard 
equipment. A sequence of prepared 
material can be written or drawn on 
the cellophane and projected’ im- 
mediately; or diagrams and notes 
can be made by the speaker as he 


talks 


ing extemporaneous writing. 


a built-in arm rest facilitat- 


The instrument is constructed of 
aluminum and the carrying case, 
consisting of a rigid envelope, slips 
over the projector and clips to the 
base of the instrument. To operate, 
it is only necessary to remove from 
the case, snap the folding head- 
piece into position and plug into 
nearest 110 V-AC outlet. 

Ampex Introduces New Console 
for Audio Magnetic Recording 
Amrex Evecrric Core. of Red- 
wood City, Calif, has announced a 
new type console for audio mag- 


birst 


espe ially designed for 


netic recording Ampex con- 
sole to be 
the medium price market, the new 
model features professional, dual- 
speed recorder, all push button con 
trol 

Exclusive Ampex 15,000 cps re- 
sponse at the 7!y inch speed has 
been incorporated as well as such 


alumna be 


other performance features as con- 
tinuous service dependability, ex- 
tremely wide dynamic range, negli- 
gible speed variation and low noise 
level. At present two models are 
available: model 402 has half-track 
heads and model 403 utilizes the 
full width of standard quarter-inch 
tape. Complete details and specifica- 
tions are available by writing the 
at Redwood City. Cal. 

Brumberger Slide Viewer Centers 
All Slides from 35mm to 2% In. 

Brumpercer Saves Corp. has an- 
nounced that a patent has been 
granted to its side viewer which has 
an adapter that automatically cen- 


company 


ters all slides from 35mm to 244- 
inches, providing an illuminated 
and enlarged image through use of 
an optically ground lens. 

Price is $6.50, complete with 
bulb, on-off switch, and cord. De- 
tailed information may be obtained 
from the company at 34 Thirty- 
Fourth St.. Brooklyn, N.Y. 

GoldE Manual Index 2 x 2 
Slide Changer’ Now Available 
The new Manvuar 
2x2 slide changer which fits all 
model GoldE Manumaties and most 
other 2 x 2 projectors, is now avail- 
able at photographic dealers and 
camera shops throughout the coun- 
try, it was announced by the Chi- 
cago manufacturer. The Manual In- 
dex retails at $17.50 complete with 
one Index Slide File. 

The new Manual Index Changer 
is identical in construction, appear- 
ance and design to the Automatic 
Index Changer, but allows the op- 
erator to control all the action fea- 
tures manually. Like the Automatic 
Index, the Manual Index shows 40 
slides in sequence, skips, repeats, 
selects. rejects, will go backward 
and utilizes the GoldE 
Index Vis-A-File, the usable storage 
file. The GoldE Manual Index 
Changer is individually packed and 
with a simple adapter will fit vir- 


other 2x2 slide pro- 


and forward 


tually any 


jectors. 


New Projection Lamps Released 

® A new line of B-12 projection 
lamps has been announced by Ra- 
pIANT Lamp Corp., 300 Jelliff Ave. 
Newark 8 N.J. The lamps are 
made in 150 W and 200 W sizes de- 
signed for the Three Dimension 
Company “Project-Or-View” and 
the G-M Laboratories “Skan” pro- 
jectors. Radiant bulletin 52, recent- 
ly published, gives complete speci- 
fications, and a copy will be sent by 
the manufacturers upon request. 

DeVry Corporation Introduces 16m 
Magnetic Sound System Projector 
® A new magnetic sound system for 
recording and reproducing mag- 
netic sound on 16mm motion 
ture film has been developed by en- 
gineers of the DeVry Corporation, 
Chicago manufacturer of motion 
picture equipment. According to 
W. C. DeVry, president, the new 
sound system has been adapted to 
the standardized U. S. Armed 
Forces 16mm sound motion picture 
equipment, as developed and manu- 
factured by DeVry. 

The recorder-projector records 
and plays back sound by means of 
a narrow stripe of magnetic iron 
oxide bonded on the edge of either 
16mm sound or 16mm silent motion 
picture film. Operating with proper- 
ly processed film, the new equip- 
ment performs the following fune- 
tions. 

(1) It records voice commentary 
and musical accompaniment on the 
magnetic coated 16mm film, as de- 
sired. (2) It affords immediate 
playback of the magnetic sound 
track. (3) It plays back optical 
sound-on-film recordings. (4) It in- 
cludes a means of erasing the mag- 
netically recorded sound so that 
changes can be made, or the entire 
film erased for re-recording. (5) It 
provides the means for immediate 
change-over from magnetic track to 
optical track as often as desired. 
(6) It may be utilized as a tape re- 
corder, reproducing a magnetic 
sound track only. 

Betow: Navy personnel at Anacostia, 


Md., use the new DeVry optical-magnetic 
pro ector 
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NUMBER 3 


For more than a decade Color Reproduction Com- 
pany has specialized exclusively in lomm Koda- 
chrome duplications.* Only specialized skilled 
craftsmen with many years experience handle your 
film. At Color Reproduction Company you can al- 


ways depend on finest quality and dependable fast 


service. 24-hour service on Work Prints and An- 


swer Prints. Release Prints 


date 


delivered on 


promised! 


*EXCEPTION: Black and white reversals from color 
prints for TV projections. 


* VOLUME 


FINEST 
QUALITY 
PRINTS 


DEPENDABLE 
FAST 
SERVICE 


ALL 
COLOR PRINTS 
GUARANTEED 


FROM 


Address: 


COLOR REPRODUCTION CO. 
7936 Santa Monica Boulevard 
Hollywood 46, California 
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Lens Aberrations Measured 
Aligned by Californio Optical Co 
@ the baer thal lenees are rare 


by efhcient on tranelerring the sharp 


ness of a thy phote 
‘ Orricat STAND 
C0 { Hollywood, offers to 
make optical alignment trans 


projpertors enlarger lenses, and 
lo ttings for minimum 
optical sbberatioon 

The filtering action of cemented 
surfaces, coating fleienesy, color 
caste on relation to file sensitivity 
and other factors that optically in 
fluence the quality f i picture may 
thus be known and controlled 

Cost of the service: to determine 
the aperture f distortion 

$5. te determine color 
sion characteristics $5. Inquiries 
may be directed to Optical Stand 
ards moo Highland 
Hollywood 25 


Four-Thousand Square Feet Used 
in Camera Mart's New Showrooms 
The Cawens Mant’s new show 
rooms are now located at L845 
Broadway, New York 23. Located 
in the heart of New York's film and 
television the company 
now has available more than 4,000 
square feet of space to display pro 
fessional film and TV production 
equipment 


Included among Camanr’ Prop 


UCTS are two new camera dollies, 
mike booms, tripods, optical effeets 
units, and camera blimps. New 
Mitchell and cameras 
and blimps, Maurers, and Moviola 
him editing equipment have alse 
been made available, and repair fa 
cilities have been installed in a com 


pletely equipped modern shop 


Kayfetz Signs to Distribute 

French Kinoptik lémm Lenses 

® Vieron Kaverrs, New York City, 
will distribute a new lOmm lens 
series manufactured by the Kinor 
rik Co., Paris. France. Available in 
(mounts for standard mo 
fon pieture camera equipment are 


and 75mm Kinoptik lenses 


Use of Negative-Positive Process 
for Sponsored Pictures Growing 
color Processes are begin 


nin tk appear with Te wular 


ity the evyetem not 


exactly new producers and 


lalx wires have been e\periment 
ing vear or two pre 


duction on a mayor seale has only 


recently been accomplished 


Chevrolet) and Ford have hore 


CAMERA MART OPENS ENLARGED N. Y. SHOWROOMS 


MODERN FACILITIES at 1845 Broadway house the enlarged showrooms 
Vart and its extensive stock of film production equipment 
lor business and television use 


RADIANT LAMPS 


GOOD RESULTS 
with PROJECTOR 


"RADIANT LANP CORPORATION 30 if Ave, Neva 


of Lamps for PROJECTION © SOUND REPRODUCTION © FLOODLIGHT 
SPOTLIGHT @ MOTION PICTURE PRODUCTION @ RECTIFIER BULBS 


BUSINESS 


than a thousand prints of short 
advertising playlets that are now 
being seen in theatres, produced on 
kastman negative positive, respec- 
tively by The Jam Handy Organiza- 
tion and MPO Productions and 
processed by Tri Art Color Corp. 
Caravel, Leslie Roush, Encyeclopae- 
dia Britannica Films. Eve Gate 
House, Filmfax and Science Pic- 
tures have recently produced slide- 
films in negative-positive 


Inherent (Quality of Color 


What are the advantages of the 
process / For one. the color quality 
can be surprisingly good. Both 
films of the royal journey in Can- 
ada--one on Eastman and the other 
on Ansco negative - positive were 
widely hailed as “amazingly realis- 
tie.” “breathtaking.” MGM's The 
Wild North, made on Anseo, though 
a dramatic turkey. was very good 
in color quality. On the other hand, 
some producers have declared it 
merely “satisfactory and inexpen- 
sive, but certainly not as good as 
Kodachrome.” 

Consensus seems to be that the 
quality is inherently there in the 
emulsion, and whether the results 
are good or bad depend to a great 
extent on laboratory care, which, 
admittedly, is apt to be spotty un- 
til more experience and extensive 
controls are available to assure 
regularity. 

Though most laboratories have 
done some work with negative-posi- 
tive, very few are presently equipped 
to handle production in any quan- 
tity. Tri Art Color Corp. in New 
York seems to have enough experi- 
ence and facilities in the process 
to undertake practically any rea- 
sonable amount of work, and has 
turned out some notably successful 
prints. 


Speed in Processing Cited 

Other advantages in the process 
include quick availability of com- 
pleted prints (only 35mm _ for the 
time being}. Tri Art processes film 
two or three times a week, can sup- 
ply “rushes” probably more quickly 
than can be done with any other 
kind of color. The stock is sturdy 
enough that 350 or more prints 
have been made successfully from 
one negative. Its ASA exposure in- 
dex is a fast daylight 16. 

When lomm color positive prints 
become available. and this should 
not be too long away. the possi- 
bilities of negative-positive can be 
explored more thoroughly in the 
business film field. Cost will be one 
factor that will seem attractive, as 
positive prints will be offered at 
somewhat lower prices than any- 
thing comparable in reversal color. 
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Three New Films Announced by 
Religious Film Association 


® The Religious Film Association 
is releasing three new films this 
month. Two of them, We Hold 
These Truths, 30 min., and The 
Challenge of Africa, 30 min., were 
sponsored by the National Council 
of Churches of Christ, U.S.A., and 
a third, An End To Darkness, 30 
min., was produced for the Meth- 
odist Church. 

We Hold These Truths tells of a 
young Negro soldier, about to em- 
bark for Korea, who uses his leave 
to visit Washington and New York. 
In the nation’s capital and in the 
shadow of her shrines to freedom. 
he finds vicious slums and race 
segregation in forms which cause 
him to question his country’s right 
to call herself a “Christian nation” 
and to wonder if the churches have 
any interest in these problems. 
Eventually his questions bring him 
to New York’s Harlem where a 
couple of former Gls have brought 
the ministry of the church to bear 
directly on the people's need. He 
sees conditions equally vicious as 
those in Washington but comes to 
a realization that the Christian 
churches are acting under a convic- 
tion that God cares. 

The Challenge oj Ajrica tells how 
native Christians are waging a bat- 
tle for the survival of Christian 
ideals in Africa’s cities in the face 
of sinister communist infiltration. 
The film was made to. stimulate 
studies of the African mission field, 
the Foreign Missions emphasis for 
this year. It was photographed in 
French Cameroun. 

4n End To Darkness is the story 
of an African bov in Liberia who, 
in spite of the persecution and 
threats of tribal leaders, seeks an 
education in a Christian school and 
returns to serve his people. The film 
was produced in Liberia by Alan 
Shilin. 


Salzburg Produces Documentary 
Film on FDR's Family Background 
@ FDR Hype Park, a 16 minute 
documentary on the family back- 
ground of the late president, has 
been presented to the Library of 
Congress by J. Milton Salzburg, 
president of Pictorial Films, the 
company that made it. 

Non-controversial politically, the 
film shows scenes of Hyde Park, 
closely associated with presi- 
den’s boyhood. It explains how his 
background helped formulate his 
social and political concepts. 

FDR Hyde Park is now being 
booked in theatres prior to eventual 
release in 16mm version for clubs 


and schools. 
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Thousands of dollars in film 
damage have been saved by this 


exclusive Victor design, 


brings you these safety features: 


Oo SAFETY FILM TRIPS 


stop the projector instantly before damage can 
occur in the event of lost film loop from careless 
threading, bad splices or torn sprocket holes. 


«GREATER FILM PROTECTION. 


WITH VICTOR'S 


which 


ey 180° SWING-OUT LENS MOUNT 2) DUAL FLEXO PAWLS 


provides easy access to film channel and aperature (famous cushioned action) slide into film per- 


plate for removal of dust and grit. 


forations accurately instead of punching new holes, 


A Victor projector treats film gently . . . handles film safely. New and ex- 
pro) gent!) y 
perienced operators alike prefer this extra security, 


You can also be sure of maximum picture brilliance , . . abundant, realistic sound 
. and years of dependable, trouble-free performance with a Victor projector, 


For complete information and the name of your nearest Victor distributor or 
dealer, write today to Dept. BS-39 


VICTOR animatocaarn CORPORATION 


DAVENPORT, 
New York * Chicego * Distributors Throughout the World 


A BUSINESS FILM REFERENCE AND RESEARCH LIBRARY AT YOUR SERVICE 


Write today for complete details on the Film Guide services have now been improved to meet your needs. 


and the Business Film Bookshelf Services Address: Film Guide Library, Business Screen, 7064 
to subscribers. 


Library 


available 


These economical reference Sheridan Road, Chicago 26. Write today—-don’t delay! 
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@ Holds 336 


ALL STEEL 
FILM STRIP AND SLIDE 
CABINETS 


Film Strip 


cans. Each can is held in sepa 


tate 
able drawers 


Five 


of 27 als 


dexing. Holds 12 


finished in 
grey baked enam 


compartment 
and Master index 


removab 
drawers with back 
stops hold all types 
Each 
slide held in pow 
tion. Instant selec 
tion. Individual in 


50 
slides. Beautifully 
olive 

el SF-S 


Individual 
Six remov 
with back stops 


le 


FOR COMPLETE FILM EQUIPMENT 
SEND FOR FREE CATALOG 


Newmade 


PRODUCTS CORPORATION 
330 West 42nd Street 
New York 18, N. Y 


SOUND 
ENGINEERS 
for 
SALES 
and 


SERVICE ON 
ILLUSTRAVOX 
SOUND 
SLIDEFILM 
PROJECTORS 


Winn will give a liberal 
trade-in 
any machine towards 
the purchase of any 
make or model Illustra 
vex Sound Slidefilm 
Projector 


sllowance on 


Why not trade in your 
old machine now for the 
Illustravex, the 
projector that's ready te 
rell in than 3 
minutes 


new 


leas 


ST. 1) 
BRunswick 8-45 


Winn Sound Engineers can 
offer one day service for 
repairs on most machines. 
For fast efficient service 
send your next repair job 


to WINN, 


4 WINN Sound Engineers 


45 


The Commercial Newsreel 


NEWS AND COMMENT ON FILMS AND THE PRODUCTION LINE 


Montreal Branch of Crawley 

Films Moves to Larger Quarters 

® The Montreal branch of Craw- 
Ley Firms Limrrep, formerly in the 
Dominion Square Building, has 
moved one block north to the G. R. 
Locker Building, 1467 Mansfield 
st. 

Larger quarters have been re- 
quired because of a busy produc- 
tion schedule for such Montreal 
clients as C.LL., Molson’s, Alumi- 
num Ltd., Sherwin-Williams, Mar- 
coni, Dominion Textile, Green 
Cross Insecticides and the Montreal 
Department of Public Works. 

«Fraser is Montreal 
manager of Crawley Films. 

MTPS Begins Distribution on 
Bigelow-Sanford Decorating Film 

® Some interior decorating ques- 
tions are answered in a l6mm 
sound and color film entitled Mir- 
acle Under Foot, now being distrib- 
uted by Mopern TaLKine Picture 
SERVICE. Sponsored by BiceLow- 
Sanrorp Carpet Co., Inc., the film 
problem 


explores a common to 


many young couples—-what to do to 
their living room to make it more 
attractive and more liveable with- 
out great expense. With the help of 
a Bigelow-Sanford decorating con- 
sultant, the voung people are en- 
abled to make their home one of 
warmth and beauty. 

Viracle Under Foot is available 
on free-loan from Modern Talking 
Picture Service, Inc., 45 Rockefeller 


Plaza, New York 20, N. Y. 


C. R. Crakes Tulks to Canadian 
Audiences on Modern Education 
Cartes R. Crakes, educational 
director of the DeVry Corp., Chi- 
manufacturer of and 
projection 


cago 35mm 


l6mm motion picture 
equipment, recently was guest speak- 
er at the annual convention of the 
Cofederation, 


Responsibility 


Columbia Teachers’ 
British Columbia. 


“Our 


Vancouver. 
topic 


THE ONLY 
GUARANTEED 
SCRATCH 
REMOVAL 
PROCESS! 


RAPID FILM TECHNIQUE INC, © 21 west 46th St., New York 36, N. ¥. 


Modern Education.” In the evening, 
he addressed members and guests 
of the Columbia Board of Trade. 
His topic: “Effective Use of Motion 
Pictures in Industry.” 

On the following day, Mr. Crakes 
spoke on the “Current Trends in 
Modern Education,” at a meeting 
sponsored by the National Film 
Board. Other talks were given be- 
groups 
in Saskatoon, Moose Jaw, Regina 


fore educational and civic 


and Winnipeg. 


Dallas Jones Makes Slidefilm 

for Gas Appliance Manufacturers 
® Selling advantages of gas for 
cooking is the subject of a new 
sound and color slidefilm produced 
by Dattas Jones Propuctions of 
Chicago. Sponsored by the Gas Ap- 
PLIANCE MANUFACTURERS Associa- 
TION, the 20-minute film teaches ap- 
pliance salesmen how best to use 


these advantages in selling gas 
ranges. The film is accompanied 
by a handout booklet. which re- 


produces the film, and a guide for 
screening instructions. 

Inquiries and requests for screen- 
ings should be directed to Gas Ap- 
pliance Manufacturers Association, 
60 East 42nd St.. New York 17. 


NOW AVAILABLE 


WRITER - PRODUCER 
DIRECTOR 
(Films & TV Commercials) 


10 years experience with minute- 
movies, slide films and TV commer- 
cials for studios, advertising agen- 
cies and networks, Also some longer 
stuff (sales & training films). For- 
mer Broadway stage director and 
playwright. Presently writer-pro- 
ducer for medium Chicago adver- 
tising agency. Will leave here if 
and when offered an “opportunity 
job” which presents a real challenge 
to my talents. Age 33. College 
graduate. Veteran. 


Box SA 
BUSINESS SCREEN 
7064 Sheridan Road 
Chicago 26, Illinois 


Don't fool around with half-way 
measures. Rapid Film Technique 
will take that rain” out of your film 
For over a decade, leaders in scratch 
removal, preservation, and rejuvena- 
tion of old and new film. 

lémm, 35mm, Originals, Koda 
chromes, Negotives, and Prints. For 
full information write for Booklet BS. 
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Eastman Discontinues Processing 
Professional Sheet Film July 31 

* The Eastman Kodak Company 
has announced that it will no longer 
process Kodachrome professional 
sheet film after July 31, 1952. Sale 
of this film was discontinued in 
June, 1951, and all film shipped at 
that time bore a sticker stating it 
would be necessary to return the 
film for processing prior to July, 
1952. Film shipped in June, 1951, 
had an expiration date of June, 
1952. 

The company has stated that after 
July 31, 1952, processing facilities 
for Kodachrome professional sheet 
film will be non-existent and it will 
be impossible for photographers 
who have any of this film in their 
possession to have it processed at 
any point, anywhere. 

Kodachrome professional sheet 
film which remains in photogra- 
phers’ possession must be sent di- 
rectly to Eastman Kodak at Roch- 
ester, N. Y., for processing at the 
present time. 

The company will continue to 
offer processing service for Koda- 
chrome film in the 135mm and 828 
amateur film sizes and for 8mm and 
16mm motion picture films. 


V. W. Eimicke Speaks at Stephens 
* “Extending Audio-Visual Serv- 
ice to the Business Community” was 
the title of a talk given by Victor 
W. Ericke, head of Audio-Visual 
Service Center of the City College 
of New York School of Business, at 
the fourth annual conference on 
“Effective Utilization of Audio- 
Visual Materials at the College 
Level.” The conference was held at 
Stephens College, Columbia, Mo., 
April 23. 

Sterling to Distribute Bray's 
Animated Cartoons for TV Use 

Sreruinc Tevevision Co. has 
gained exclusive TV distribution 
rights for a package of 53 animated 
cartoons from Bray Stuptos, Inc. 
The films were produced by J. R. 
Bray, film pioneer of the animated 
cartoon. 

The cartoon package includes a 
group of 10 of the well-known “Out 
of the Inkwell” cartoons; 11 Un- 
natural History, 12 Dinkey Doodle. 
and 20 Bobby Bumps cartoons. 

Originally used in 35mm theatri- 
cal distribution, the cartoons have 
been re-edited, and new sound 
tracks have been added for televi- 
sion. A complete listing of the titles 
and full information as to TV avail- 
ability may be obtained from Ster- 
ling Television Co., Inc., 316 West 
7th St., New York. 
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Social Service Groups Sponsor 
“The High Wall" Tolerance Film 
© The High Wall, 32 min, bw. a 
new film on the effects of racial 
prejudice, has been released under 
the joint sponsorship of the Anti- 
Defamation League of B'nai B'rith, 
the State of Illinois Department of 
Public Information and Mental 
Health and the Columbia Founda- 
tion of San Francisco. 

The film is a case study of two 
families whose lives are suddenly 
entangled as a result of a bitter teen- 
age gang war. A social caseworker 
finds the cause of the troubles in a 
high wall of prejudice built up by 
the parents of one of the families. 
He describes how narrow, bigoted 
thinking can be passed along—from 
parents to child, from teacher to 
pupils, from gang member to gang 
member —- when regimented living 
and sterile activity have prepared 
the way. 

The film states that our best hope 
for breaking the hate-chain is to 
allow children to express themselves 
creatively, let them get rid of ag- 
gressions and resentments harmless- 
ly, get them accustomed to different 
faces and accents through play as- 
sociations, and above all, surround 
them with love and security. These 
are sure ways of building confident 
adult personalities who do not need 
to trample on others to feel sure of 
themselves. 

The High Wall is available on 
rental from film libraries or the 
Anti-Defamation League, or may be 
purchased from McGraw-Hill, N. Y. 


Removes 
the guess 


BRIDGAMATIC costs little 
more than old-fashioned. cum 
bersome, slow acting rack and 
tank processing methods. This 
automatic film developing ma- 
chine removes the quess, 
saves valuable time, protects 
your precious negatives. 
Speeds up your entire produc- 
tion routine. Straight 16mm or 
3Smm combination models. 
| negative positive or reversal 

from $995 to $9950. Develop 

and dry ready for showing 

your own spot newsreel same 
| day events occur. TV stations 
| small! labs., educational insti 
| tutions, TV film producers, mi 
| crofilmers have proven BRIDG 
AMATIC in the field for sev 
eral years. 


Completely self contained with 
patented overdrive, air squee- 
gees, built-in drybox, heating 
elements, stainless steel tanks 
No specia! skill required for 
operating attach rubber hose 
and plug in 


AGENTS FOR: Acme Animation, Blue Seal Recorders, Depue Printers, Fearless Dollies, Auricon 
Super 1200 Cameras, Bordwell & McAllister Spots, Mognecorders, Moviclas, Colertron Lites, 
Century Lighting, Bodde Bock ground Screems, Hellywoed Printers, Studie Synchronizers, 


imeveox Sy 
MANY ITEMS AVAILABLE ON TIME PAYMENTS. 


$.0.S. CINEMA SUPPLY CORP. 


Awarded Federal Supply Service Contract, US 
Gov't, Agencies for 2nd straight year thru 
dune 30, 1953 


speed 1800 per hour, $2995 (without 
extras/. 


BRIDGAMATIC JR. $1095 


for small labs., positive film speed 600° per hour 


BRIDGAMATIC 216 B, positive film || 


Roby Blimps & Dollies, Mole Richardson Lights 


DEPT. H. 


BRIDGAMATIC Film Developing Machine 


1 


BUSINESS SCREEN LOCATED IN NEW CHICAGO OFFICE 


® As of May 1, 1952 the new 
Chicago headquarters of Bust- 
NESS SCREEN are located at 7064 
Sheridan Road on Lake Michi- 


gan opposite Loyola Park, The 
building houses Direct-Mail 
Division as well as editorial, cir- 
culation, and production depts. 


709 ATLANTIC BLDG. * 


930 F STREET NW * 
* IN NEW YORK, ENTERPRISE 6535 


One the 271... 


“Life Lines Of Defense,"’ a public relations film to ac- 
quaint New Yorkers with their civil defense program, 
just released by The New York Telephone Company, is 
one of the 271 motion pictures* planned by our staff 
for American institutions. Designing films that do the 
job they are supposed to do is our specialty. 


*as of May 7 


Scripts by Ocuedsle Granducce 


THE COMPLETE FILM PLANNING SERVICE 


GUARANTEED ACCEPTABILITY 


WASHINGTON 4, D. C. * 


* 
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Complete Technical and Editorial 
Services to 16 mm Business, Educe- 
tional and Religious Film Producers 


SCRIPT PREPARATION 
TITLES AND ANIMATION 
PHOTOGRAPHY 

SOUND RECORDING 


RE-RECORDING 
from magnetic tape or film 


MUSIC LIBRARY 

EDITING AND CONFORMING 
My: GEO. W. COLBURN 
LABORATORY, INC. 


164 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 


Numbered Work Prints—Coler Masters— 
Duplicate Negatives — Release Prints 


Another great name on the list 
LEXINGTON SCHOOL FOR THE DEAF 


In sponsored film distribution 


tive trend is to 


‘Ideal Pidures 


because Ideal delivers increased 


summer booking activity 


ideal Pictures Corporation, Dept. 0.113 
65 Seuth Water Chicage 1, lilineis 


National Association of Manufacturers 
TV Newsreel Gets Widespread Showings 


* bvery Monday night at eight o'clock, WKY- 
TV in Oklahoma City broadcasts a 15 minute 
industrial newsreel supplied to the station by 
the National Association of Manufacturers and 
sponsored locally by the City National Bank & 
According to WKY-TV, it is 


the “number one educational new feature show 


Trust ¢ ompany 
on the station.” The bank sponsor is tremen- 
dously pleased with the reaction of its customers 
to the program, thinks the series is also doing 
t “great job for all Americans.” After the 
program each week, the newsreel film is given 
to the school system of Oklahoma City, where 
it is used regularly by social science, science 
and economics classes, and being timeless, will 
To date, Okla- 
homa City schools have 79 of these filmes. 


be useful for years to come 


Oklahoma City is but one of 55 cities where 
the NAM newsreel, Industry on Parade, is do- 
ing a job for American business and supplying 
a need for industrial information in the schools. 
In each television city one station has exclusive 
rights to the weekly films and may offer them 
for sponsorship or run them as sustaining pro- 
The films are supplied free by the NAM 
and shipped prepaid, It is also stipulated that 


iltthough stations may sell the show for air time 
costs, the films are free to the sponsor, 


“Industry on Parade” Shows in Plants 

Iypical companies now sponsoring Industry 
on Parade ave: The National Bank of Tulsa, on 
KOTV: R.S. Dickson & Co. (Investment Securi 
ties) on WBTV. Charlotte: the Electrical Asso- 
ciation of Philadelphia, on WCAU-TV; and the 
Marshall Isley Bank, on WIMJ-TV, Milwaukee. 

In addition to those films which are donated 
by stations to local schools or public libraries, 
the NAM network of film libraries in twelve 
cities is now offering Industry On Parade news- 
reels as regular features among the association's 
motion pietures for clubs, industrial plants, 
churches, as well as schools 

Let's look at one film picked at random from 
the group, Industry on Parade #60. Treasure 
Hunt, first of four parts to the picture, tells 
about a successful serap drive for metal carried 
out by citizens of Racine, Wisconsin. Under- 
cround City shows the International Salt Com- 
pany’s salt mining operations 1100 feet below 


DISTINGUISHED 
MOTION PICTURES 
FOR 

INDUSTRY 

AND 

TELEVISION 


INCORPORATED 
723 SEVENTH AVENUE @ NEW YORK 19. N.Y 


IN THE BUSINESS FILM FIELD 


the streets of Detroit. Manchester Medicine 
Van tells how local cooperation made possible 
new textile methods and equipment in the Amos- 
heag Cotton & Woolen Mills of Mane hester, 
N.H. Signs of the Times depicts the behind-the- 
scenes activities of the Artkraft Strauss factory 
in Manhattan where spectacular signs are made. 


Over 300 Subjects Already Filmed 

Close to 320 such subjects as these have been 
filmed for Industry on Parade by NBC camera- 
men for NAM. And what a wealth of fascinating 
information they are!— seaports, book matches, 
day nurseries, photographic film, bouncing bot- 
tles, windows, restaurants, diamond drilling, boy 
stockholder, harmonicas, oysters, midget autos, 
baseball bats. fishing reds, razor blades, bubble 
gum and the Bible. Nothing about the NAM 
on television. 


Eisenhower Campaign Picture Opens 
Political Program Screening Run 


* Ike fans, and perhaps some adherents of “Mr. 
Republican,” as well, are now viewing the first 
of the many campaign movies that usually pop 
up every four years. Obviously aimed at inde- 
pendent voters, as well as Republicans, the film 
is titled Mr. American—Dwight D. Eisenhower. 

Written by radio-TV and newspaperman Tex 
McCrary, certainly the General's most vocifer- 
ous supporter, the film, 14'4 min, b/w, is com- 
posed of newsreel clips of several of Eisenhow- 
er’s speeches made while President of Colum- 
bia University, as well as scenes of his boyhood 
home in Abilene and other background material 
on his life. 

An initial order of 100 prints is now. cireu- 
lating about the country and should be available 
on loan from most of the local “Ike” clubs in 
each state. Mr. American . . . was produced by 
the commercial department of Movietone, Inc. ®& 


Motion Picture Editing 
COMPLETE 
PROFESSIONAL 
SERVICE 


yrecfed Dy 


BORIS YAKOVLEFF 


NORTH LA SALLE St 


COMMERCIAL : 
ILLUSTRATORS 
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This Model 119 
Compco reel in the 
new 600 fr. (16mm.) 
size holds a complete 
15-minute sound of 
25-minute silent program. It is clearly 
marked with scales for footage and for 
running ume in minutes is durabl 

made of high grade tempered men | 
finished in scratch-resistant, baked-on 
hammertone gray enamel . . . and has 
the exclusive “Compco Clip” that i 
makes threading fast and easy, even in 
the dark! Mode/ 120 Film Can fits this | 


j reel. Fibre Shipping Cases also avail- 
able. Write for catalog. 


2251 W. St. Poul Ave 
Chicago 47 


Fully automatic projector * * * 48 2x2 slide 
capacity 750-1000 watt projector * * * Remote 
Control. 

For personnel instruction, sales meetings, show- 
rooms and Customer Service presentations. 
Ask for a demonstration and be convinced. 


Write jor SPINDLER & SAUPPE 


. 2201 BEVERLY BOULEVARD 
mformalion ANGELES 4, CALIFORNIA 


Bridgamatic Processes Films 
Faster and Cuts Costs 


A trve one-man lab—onyone can run it! Self 
pr lomm or 16/35 WRITE FOR 

mm mochines for TV Stations, Small Labs, Pro- DETAILED 

ducers, Microfilmers. Reversal and Color models 

— stondord or custom built. Prices stort INFORMATION 

ot $995 


$.0.S. CINEMA SUPPLY 


602 West Sl2nd Street + New York 19 + Cable: SOSOUND 
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Marriage of Film and Television 
Brings Confusion in Technical Terms 


* Businessmen and produc ers in the sponsored 
(or business, industrial, commercial, narrow- 
gauge. non-theatrical, specialized and documen- 
tary) film industry have frequently been con 
cerned with the inexact nomenclature commonly 
used in referring to technical aspects of film 
production. Bad as the situation was before 
television, it became a great deal worse when 
swarms of advertising agency people, dealing 
with motion picture production, were confronted 
with terms they had never heard of. 

In fact, some ad shops were known to assign 
supervision of the new medium to the hep 
characters with most facility in the new film 
lingo. Armed with improvised glossaries, the 
bovs in the ad game descended on producers 
with great demands for more wipes, dissolves, 
montages and every other device on the chart. 
If they didn’t know the right word for some- 
thing, a new one was quickly invented, 

This confusing situation was recognized last 
month in a paper given by William H. Offen- 
hauser, Jr. before the semi-annual convention 
of the Society of Motion Picture and Televi- 
sion Engineers in Chicago. Mr. Offenhauser, a 
consulting engineer for Telenews Productions, 
Ine. claimed that the “marriage” of the televi- 
sion and motion picture industries has produced 
many terms of indefinite or, at best. varied 
meanings. Among examples he cited were the 
terms “negative” and “positive” each of which 
has four definitions in common use. 

Mr. Offenhauser did not deprecate the termi- 
nology being used by advertising people in ra- 
dio and TV as not having value in certain in- 
stances. “We engineers.” he said, “must admit 
that the agency people have been coining terms 
of their own to describe processes for which 
engineers are responsible. If we don’t like some 
of them we can blame only ourselves for hav- 
ing failed to provide adequate nomenclature.” 

To solve the need for more exact terminology 
the SMPTE has asked Mr. Offenhauser to super- 
vise the compilation and publication of a diree- 
tory of technical terms currently used in the 
motion picture and television industries. 7a 


Business Firms, Libraries, Advertising Com- 
ponies, Film Distributors, etc., Vacuumote 
Corporation offers quick relief for film heod- 
aches. 


BY TAKING OVER COMPLETE 
FILM HANDLING PROBLEMS 


FILM PROCESSING 
Vecuumate @ REPAIRING 
will serve we @ SHIPPING 
well, Write for STORAGE 

infermoti 
ow. All bookings promptly 
filled. 


Your Pictures 
Look Twice 
as Good 


AND RADIANT SCREENS 
ARE GOOD SCREENS 


Radiant’s “Million Mirror” screen surface 
makes all pictures more brilliant, sharper 
—twice as bright! Millions of tiny mirrors 
reflect projected light powerfully instead of 
absorbing it. As a result, your pictures 
fairly leap from the screen with startling 
realism, added brilliance, new clarity and 
depth. 

There's a Radiant Screen for every need, 
from 430 inches to 50 feet. Ask your dealer 
today! 


Send for FREE Sample 


Ask your dealer for 
demonstration. 
Send coupon for 
free sample of Radi- 
ant “Million Mir- 
ror” screen fabric. 


RADIANT | 
‘Projection Screens: 


1 Redient Mig. Corp., ' 259 Tolman, Chicoge 8, tit. 
8 Send me free sample of Radiant “Million Mirror’ 
1 Febric—ond brochure on Radiant line 
Nome 
Address. 
- 
(My deoler's name is 
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This the Symbol 


OF A TRAINED AUDIO-VISUAL SPECIALIST! 


It identifies the 


NAVA dealer — 


who can render many Services 
for you—W HEREVER you are! 


He belongs to NAVA—the long-established na- 
tion-wide organization of audio-visual dealers. 
His NAVA membership is your assurance of his 
reliability and competence. He can render many 
valuable services for YOU. 


Some of them are 


1. Consultation and advice on your prob- 
lems involving audio-visual equipment and 
materials, 
2. Films- educational, religious entertainment, 
industrial. 


3. Repair Service for your equipment—elec- 
tronic and mechanical repairs by trained tech- 
nicians, with adequate stocks of replacement 
parts. 


4. Equipment rentals and projection service 
for special occasions of all types. 


5. Demonstrations of the new items of 


audio-visual materials and equipment as they 
become available. 


6. Installations of your new equipment to 
make sure it functions properly and that your 
operators are properly trained in its use. 


For a list of NAVA members, write... 


NATIONAL AUDIO-VISUAL ASSOCIATION, 
EVANSTON, ILLINOIS 


THE NATIONAL TRADE ASSOCIATION OF SELLERS AND MAKERS OF AUDIO-VISUAL MATERIALS AND EQUIPMENT 


BUSINESS SCREEN MAGAZINE 
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__EASTERN STATES 


CONNECTICUT 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


* DISTRICT OF COLUMBIA ¢ 


Jam Handy Organization, Inc., 
1730 H Street, Washington 6, 
The Film Center, 915 12th St. 

N.W., Washington. 


MARYLAND 


Howard E. Thompson, Box 204, 
Mt. Airy. 


MASSACHUSETTS 


Cinema, Ine., 234 Clarendon St., 
Boston 16. 


NEW HAMPSHIRE 


A. H. Rice Co., Inc., 78 West Cen- 
tral Street, Manchester. 


NEW JERSEY 


Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


NEW YORK 
Association Films, Inc., 35 West 
45th Street, New York 19. 
Buchan Pictures, 79 Allen St., 
Buffalo. 
Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 
Comprehensive Service Co., 245 
W. 55th St., New York 19. 
Crawford & Immig, Inc., 265 W. 
14th St., New York City 11. 
The Jam Handy Organization, 
Inc., 1775 Broadway, New York. 
Ken Killian Sd. & Vis. Pats. 
P. O. Box 364 Hempstead, N. Y. 
Mogull, Film and Camera Com- 
my, 112-114 W. 48th St., New 
ork 19. 


S. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 
Specialized Sound Products Co., 

551 Fifth Ave., New York 17. 
United Specialists, Inc., Pawling. 
Visual Sciences, 599BS Suffern. 


PENNSYLVANIA ¢ 


Jam Handy Organization, Inc., 
930 Penn Ave., Pittsburgh 22. 


Jj. P. Lilley & Son, 277 Boas St., 
Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


A NATIONAL DIRECTORY OF 


RHODE ISLAND « 


Westcott, Slade & Baleom Co., 
95-99 Empire St., Providence 3. 


WEST VIRGINIA 


Haley Audio-Visual Service, 
Box 703, Charleston 23. 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2. 


B. S. Simpson, 818 Virginia St., 
W.., Charleston 2. 


Theatre Service & Supply Co., 
Phone 24043, Box 1389, Hunting- 


ton. 


SOUTHERN STATES | 


ALABAMA 


Stevens Pictures, Inc., 506 Eight- 
eenth St., North, Birmingham. 


FLORIDA 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


GEORGIA 


Colonial Films, 1118 W. Peacht 
St., N.W., ATwood 7588, hte, 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


LOUISIANA ¢ 


Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Stirling Visual Education Co., 
1052 Florida St., Baton Rouge. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 


MISSISSIPPI 
Herschel Smith Company, 119 
Roach St., Jackson 110. 
Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 


TENNESSEE ¢ 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 


ville. 


VIRGINIA 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371. 


ARKANSAS ¢ 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 


ILLINOIS 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 


Association Films, Inc., 79 East 
Adams St., Chicago 3. 


Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 


Jam Handy Organization, Inc., 
230 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
6961 N, Clark St., Chicago 26. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


INDIANA ¢ 


Burke's Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


IOWA 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


Ryan Visual Aids Service, 517 
Main St., Davenport. 
KANSAS-MISSOURI ¢ 


Kansas City Sound Service, 1402 
Locust St., Kansas City 6, Mo. 


Erker Bros. Optical Co., 610 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


MICHIGAN 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


OHIO 


Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati, 

Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 

Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 
Twyman Films Inc., 400 West 

First Street, Dayton. 
M. H. Martin Company, 111% 
Lincoln Way E.. Massillon. 


VISUAL EDUCATION DEALERS 


WISCONSIN 


R. H. Flath Company, 2410 N. 3d 
St., Milwaukee 12. 


WESTERN STATES 


CALIFORNIA ¢ 

Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

Association Films, Inc., 35) Turk 
St., San Francisco 2. 

Cc. R. Skinner Manufacturing 
Co., 292-294 Turk St., San Fran- 
cisco 2, 


COLORADO 
Dale Deane’s Home Movie Sales 
Agency, 28 EF. Ninth Ave., Den- 
ver 3. 


OKLAHOMA 
Vaseco, 2301 Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 


Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5. 


OREGON 


Moore’s Motion Picture Service, 
306 S. W. Ninth Ave., Portland 5. 


TEXAS 
Association Films, Inc., 1915 Live 
Oak St., Dallas 
George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 
Capitol Photo 2428 
uadalupe St., Phone 8-5717, 
Austin. 


UTAH 


Deseret Book Company, 4 E. So. 
Temple St., Salt Lake City 10. 


_CANADA - FOREIGN 


Audio-Visual Supply Company, 
Toronto General Building, 
Winnipeg, Man. 

Distribuidora Filmica Venezo- 
lana De 16MM., S.A., Apartado 
706 Caracas, Venezuela, S.A. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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gowr* 


For 


tome. Film 400° to 2000" Reels 


Protect your films 


Ship in FIBERBILT CASES 


Sold at leading dealers 


bee 

this 
TRADE 
MARK 


SHIPPING 
CASE- 


Model Audio-Visual Center 


KIMBERLY-CLARK SETS AN EXAMPLE 


* Want to see one of the most modern audio 
visual sales and training centers in the nation? 
Then visit the recently-completed installation of 
Corporation at Neenah, Wis- 
consin 

Basically, this new display center of this lead 
ing paper manulacturer Comprises an auditorium 
area seating 390 persons which can be sub- 
divided by sliding Modernfold partitions. When 
closed, the partitions permit simultaneous pro 
grams in each of the divisions 


An All-Flectroni« 

The Kimberly-Clark installation, designed and 
engineered by Gallagher Films, Inc., of Green 
Bay and Milwaukee, Wisconsin, provides all 


Installation 


electronic projection facilities normally associ- 
ated with audio-visual work. To a great extent, 
the entire center is laid out around the use of 
electronic equipment. RCA sound and motion 
picture projection equipment, Da-Lite Electrol 
sereens, and slide projectors were 
selected 

A unique feature of the amplification and 
projection equipment is the way sound illusion 
is obtained in the auditorium during projection. 
All speakers are ceiling concealed except the one 
console. When the full auditorium is in use for 
motion pictures, the front pair of ceiling speakers 
operate at normal volume, and each successive 
pair of ceiling speakers operate at successively 
reduced volume creating a very real illusion 


that sound is coming from the sereen. 
With a 


The auditorium includes a stage that would 
do justice to a fine theater 


(Quality Three-Fold) Purpose 


There are power 
driven drapes, an electrically operated Da-Lrre 
screen, and stage microphone for sound rein- 
forcement 
Magnetic tape recording facilities, for the 
principal purpose of recording conferences, func- 
tion in any part of the center. For background 


in the areas desired, AM and FM radio 


and automatic 


music 
record changing equipment is 
provided 

Phe purpose of this ultra-modern installation 
is three fold 
the company’s products by the use of motion 


to use visual education in selling 


picture, slide, sound slidefilms and opaque pro- 
jection; the use of visual education in training 
sales personnel; and the training of company 
sales personnel to make use of visual education 
methods in their sales work. 

So visual aids are destined to become a factor 
of ever-increasing importance in the program of 
education and sales of the Kimberly-Clark Corpo- 
ration, through the planning and foresight of the 
company in providing these up-to date facilities 


Develop Your Own Films 


with BRIDGAMATIC — it pays for itself ! 


A true one-man lab— anyone can run it! 


Self contained automatic processors, 16mm WRITE FOR 
or 16 35mm machines tor TV Stations, Smal! DETAILED 
Labs. Producers. Microfilmers. Reversal and 

Color models available. standard or custom INFORMATION 


built. Prices start at $995 


5.0.8. CINEMA SUPPLY CORP. ver: 


602 West Sled Street, New York 19. N. Y., Cable: 


Another grect name on the list: 
NATIONAL SAFETY COUNCIL 


In sponsored film distribution, 


the trend is to 


Ideal Pictures 


because Ideal produces a higher percentage 


of wage-earning audiences. 


ideal Pictures Corporation, Dept. C-113 
65 E. South Woter St., Chicago 1, Ilinois 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 


FREE CATALOG 


~ 


JUST OFF PRESS. 72 pages 
\ crammed with THOUSANDS 


TORS, Lighting Equip- 
ment, Developing Equip- 
ment, ENLARGERS, etc. 
for the omoateur and 
professional, in every 
day, scientific or in- 
dustrial work, 


Burke & James, Inc. 


FINE PHOTOGRAPHIC [QUIPMENT FOR OVER 54 TEARS 
321 S$. Wabash Ave., Chicago 4, Ill. U.S.A 


IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES. B&H STAND- 
ARDS AND HI-SPEEDS, WALLS, AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS. FILMOS. 
ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 
AIRMAIL. IMMEDIATE PAYMENT. 


GORDON ENTERPRISES 


5362 N. CAHUENGA + NORTH HOLLYWOOD, CAL. 


for your picture | 
LOR PRINTS 
| | 
| 
SOSOUND 


recut 


color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
colot-correct 


color-correct 
color-correct 


color-correct 
color-correct 
color-correct 
color-correct 
color- correct 
color-correct 
color-correct 


ONLY BYRON 

CAN MAKE 
‘COLOR-CORRECT’* 

PRINTS 


* TRADE-MARK EXCLUSIVE WITH 


byron 


studios and laboratory 


: 
Our exclusive process 
introduced in 1945 pe 
is recognized as the 4 
highest standard in the industry | oa 
| 
\ 
~ 
color-correct 
> 
1226 wisconsin avenue, n. w 
washington 7, d. 
dupont 1800 
24 hour service on answer prints * 


l process 


ia 


The Shortest Way “packs more interest in its 27 minutes than Hollywood gets in many 
says PRINTERS’ INK in a recent editorial rating 


of its multi-million-dollar features . . . 


~ 
n 
~ 
he 
~ 
° 
~ 
o 
— 


The Shortest Way as “an exhibit of greatest value to anyone thinking of using industrial films. 


A product of years of experience in successfully handling difficult industrial motion picture 
assignments, The Shortest Way was produced for Doehler-Jarvis Corporation by... 
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